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vertiser’s 
Weekly = 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


“Big ideas and a small appropriation ”’ 


grumbled the account executive 


“A case for Punch”’ 
(said Punch) 


** We had to cover the 
technical journals first,” 


(droned the account executive) 


**So | advised him to splash 
the £2000 left on —"’ 


“ Six full pages in Punch,” 
(said Punch) 


“ Couldn’t go bigger than 
a full page, could you ?"" 
(remarked Punch) 


“And look at the big-wigs 
you'd be with!” 


“Couldn't get a bigger variety 


of readers,’’ said Punch 


“And look at the number 
of them !”’ 


“And only €£2100,”’ said Punch... 


«ror SIX full pages in Punch” (sais punch) 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’. 10, BOUVERIE 
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ADVERTISER'S WEEKLY 


Answer to a 
. . 
crilic 

Sin, — Your correspondent, 
M. Slinel of Wadebridge, in his 
letter in ADVERTISER'S WEEKLY, 
January 20, is very right when 
he mentions briefly the many 
advantages which quick-frozen 
foods offer to the modern house- 
wife. 

I would suggest, however, that 
Mr. Slinel is not too well 
informed with regard to the adver- 
tising activities of the quick- 
frozen food processors in this 
country. For many years one of 
the leading processors—Birds Eye 
Sales Ltd—have maintained a 
relatively heavy and certainly 
constant advertising campaign. 
Birds Eye are regularly taking 
11 in. by 3 columns and larger 
spaces in the six mass-circulation 
dailies—Mirror, Express, Mail, 
Herald, Chronicle and Sketch— 
and also appear cach month in 
the women's and family maga- 
zines, for instance, Woman's Own, 
Woman, Woman's Weekly and 
John Bull. 

This theme advertising cam- 
paign is regularly supported by 
timed coupon promotions in the 
Radio Times and by direct mail, 
and the whole offer is well 
followed up at the point-of-sale 
by the issue of very adequate dis- 
play material to retail outlets and 
by a store demonstration service. 

Your editorial columns have 
not infrequently carried articles 
relating to this and other adver- 
tising activities. 

Birds Eye’s planned campaign 
accounts for the appearance in 
national media of 220,000,000 
advertisements, embracing various 
sizes from half-pages in the 
dailies to single column “ editorial 
style” advertisements in the 
magazines. Surely no minor 
campaign! 

PATIENCE BRUZAUD (Miss) 
London, W.1. 
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To The Editor .. 


Walkers 


(showcards) (ix URge) 


MANCHESTER > 


Cause—and 


effect 


Sir,—I suggest that the shortage 
of copywriters, reported in “Com- 
ment” (February 3), stems from 
the mistaken attitude of many 
agencies in pre-war days that 
“anyone” could write copy. Often 
that “ anyone” was a staff mem- 
ber who would not attempt to 
produce a finished drawing or re- 
touch a photo, but with no more 
ability in these directions than 
being competent to write selling 
copy, felt confident that he 
could “dash off something”—and 
too frequently did so. 

Allied to this practice was the 
outlook that the client should be 
allowed a free hand to slash 
about, and rewrite, the work of 
a trained copywriter. 

These factors disheartened the 
really specialist writer, and only 


THIS WEEK 
What public relations really 
mean, by Sidney Rogerson— 
page 344 
NEXT WEEK 


Advertising and the rise of self- 
service retailing 


during the past few months, 
when agencies have been franti- 
cally advertising for copywriters, 
has this “cause and effect” been 
revealed. Only now is good 
copywriting receiving its just 
reward in the advertising profes- 
sion, 

Husert E. CHanrt. 
West Wickham, 
Kent. 


‘Vicious joke’ of 
agency labels 


Smr,— Your leadef complaining 
of the lack of copywriters has, I 
suspect, raised a cynical laugh 
from those who, like myself, have 


spent their strength beating 
against the doors of agency 
indifference. 


Bitter experience has taught us 
that anyone wishing to get into 
an agency on the copy side must 
satisfy one of three basic require- 
ments. He should either be 
related to the managing director, 
University-fresh, naive and malle- 


able, or neatly wrapped and 
labelled with previous agency 
tags. 


The last of the three is per- 
haps the most vicious joke of all. 
If you lack agency experience, 


no agency will look at you ; but, 
until one agency employs you, 
there is no hope of agency train- 
ing. 

This closed-shop principle 
denies to the advertising world 
the services of all those who, per- 
haps because of the war or 
through one of a hundred other 
circumstances, have been unable 
to get a foot in the door from the 
start. 

There is nothing magical about 
writing advertising copy ; it is in 
essence merely sales-talk con- 
densed in print. It would seem 
reasonable, therefore, to suppose 
that sales training and customer 
contact, allied to a facility for 
handljng words and some know- 
ledge of advertising procedure, 
should add up to copy-potential. 
But I have yet to meet an agency 
liberal enough in outlook to take 
this view and to act accofdingly. 

It should not be beyond the 
capabilities of any creative team 
to devise some sort of test which 
would indicate whether § any 
would-be copywriter had in him 
something of what it takes to sell 
on paper. 

There are quite a few who 
have writing in their bones and 
are crying out for the opportunity 
to prove their talents to the 
agency indifferents. What are 
the copy chiefs afraid of ? After 
all, they can always fire them. 

H. S. Baker. 
Petersfield Close, N.18. 


Start with 
the theme 


Sm,—Could the copy chief 
referred to in your “Comment” 
column, who wants men to “take 
their coats off and start produc- 
ing selling copy right away,” be 
seeking the impossible ? 

Could he, perhaps, really want 
a copywriter with a spade—a 
keen spade with which to dig out 
a definite theme upon which to 
base his copy? 

Has he turned his copywriters 
loose on his client's sales depart- 
ment and works? Have they had 
a chance to contact the dealers 
who sell the products, to find out 
what buying resistance exists— 
perhaps discover why a competi- 
tive line is more successful? 

I'd like to meet him and per- 
haps convince him that the basis 
of all “selling copy” must start 
with a definite theme, and you 
don’t discover that in the copy 
room. 

STANLEY WOODWARD. 
Queen's Gardens, W.2. 


—— 


FesBRuary 10, 1955 


Place of the 
‘blurb’ 


Sir,—Roger Darcy surely mis- 
uses the word “blurb” in his 
interesting article about book 
publishers’ press advertisements 
(ADVERTISER'S WEEKLY, Febru 
ary 3). 

“Blurb” should not refer to the 
quoted appreciations of eminent 
reviewers, but to the hard selling 
type of “copy” which is found, 
for example, on the book's dust 
jacket. This, of course, is written 
by a member of the publisher's 
staff and is printed before the 
critics have had a chance to praise 
or condemn the book. 

As a rule “blurbs” are only 
published in press advertisements 
when the reviewers have been 
half-hearted in their praise of the 
work in question, 

J. L. Buttock. 
Kenton, Middx. 


House journals 
in newspapers 


Sir,—I notice your contributor 
Wilton Even (Outside London, 
January 20) states: “The current 
issue of Lyle and Scott News— 
which claims to be the first house 
organ of a British firm to be pub- 
lished as part of its local news- 
paper (in this case the Hawick 
News) is of more than usual 
interest to advertising folk.” 

Might I state that this is not 
the first house organ of a British 
firm to be published as part of its 
local newspaper ? 

Since February, 1952, Black- 
stone News has been published 
every month as a house organ in 
the Lincoln, Rutland and Stam- 
ford Mercury. 

S. H. G. ANDREWs, 

General Manager. 
Stamford Mercury Ltd., 
Stamford, Lincs. 
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Wherever you go in 
Britain you'll find women reading 


Woman's own. 
 @,247,716 


AUDITED NET SALE (july-Dec. 1954) 


Stuart Mander, Advertisement Director, George Newnes Lid.. Tower House, Southampton Street, London, W.C.2. Temple Bar 4363,(40 lines) 


ee 


Kverything 


about them 


is in 
"i The Younger Woman’s Guide to Fashion and Beauty 


A.W. Burnett, Advertisement Director 


Weldons Limited 
Published Monthly at 1/6 30 Southampton St... London, WC .2. Tem 2745 
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More poster appeal 


sueeesses in 1954. 


LARGE-SCALE REDUCTIONS IN 
PUBLIC HEARINGS 


A HIGHER percentage of appeals by the outdoor adver- 

tising industry against local planning authorities’ de- 
cisions were allowed by the Minister of Housing and Local 
Government during 1954, 


Of the record number of appeals during last year—-1.762 
716 were allowed, or 40 per cent. This compares with the 499 
successful appeals of the 1,593 made in 1953. 


The 1953 figure of successes and 1.578 (1953 
represented 31 per cent of the correspondence 
total The increase to a record t 

Figures issued recently show of appeals in 1954 is m: 
that the industry now prefers to accounted for by the 
have its appeals dealt with by cor- tion of the industry. Lust 
respondence and not by public the poster men made | 
hearings, as before appeals compared with 873 

As the table for 1954 shows, 1953 
184 appeals were dealt with in Full 
public—against 223 in 1953 are: 


1.370) 


poster se. 


details of 1954's figure 


Total 

number 
Type of Advertisement of 

appeals 


Number dealt with 
by hearing 


Number dealt with 
by correspendence («) 


Dismissed Allowed Dismissed 4ii 


Posters , 110 
Public Information Panels 7 
Trade Signs (+) $12 18 


Totals 


tile was 


in which the visited by an officer of the departmer 
esentatives of both parties to the appeal th) The figures include 


gns not on the trader's premises, as shown in bracket 


TV news company 


A company is being formed on 
behalf of the commercial tele- 
vision programme contractors to 
provide all stations with a news 
service 

Details are expected to be 
announced within a month 

Aidan Crawley. the BBC TV 
current affairs expert, has been 
named as possible editor-in-chief 


New 


It is understood that Edward 
Hulton is considering publication 
of a new political journal 


political journal ? 


Classilied 
Advertising 
Conference 


Over two hundred delegates 
are expected at the third Clas- 
sified Advertising Conference 
at the Grand Hotel, Birming- 
ham, on Tuesday 

With next week's issue of 
ADVERTISER'S WEEKLY will be 
published a supplement includ- 
ing verbatim reports of Con- 
ference speeches and articles 
on aspects of classifieds not 
covered by the speakers 

The news pages of the 
‘Weekly” will include pictures 
and reports of discussions 


ITA appointment 


Sir Ronald W. Matthews, chair- 
man of the Brush Group, has 
been appointed deputy chairman 
of the Independent Television 
Authority. 

(See Mainly Personal, page 361) 


Move to change 


The maximum fine for exhibit 
ing or distributing obscene ad 
vertisements would be _ raised 
from £2 to £50 if the draft bill 
prepared by a committee of the 
Society of Authors, under Sir 
Alan Herbert and Sir Gerald 
Barry and recently published 
were to become law 

One of the effects of the bill 
which is intended to reform the 
law of obscene publications 


‘WSM” ON 
SALE ON 
SATURDAYS 


From this week's issue, the 
“Woman's Sunday Mirror” is to 
be on sale on Saturdays. 

The decision to change the day 
of sale was taken last week at 
a meeting with representatives 
of the National Federation of 
Retail Newsagents—the of 
ganisation which ordered its 
members to refuse to handle 
the first issue of the paper 

It was also agreed to increase 
terms for Woman's Sunday 
Mirror tor newsagents 

Distribution was normal for last 
week's issue, and it is under 
stood that circulation was “well 
in excess” of one million 

Advertisement manager of 
Woman's Sunday Mirror is 
F. P. Debenham, who is also 
advertisement manager of the 
Sunday Pictorial, under A, 1 
Morrison, group ad director 


obscene ads Act 


would be to repeal the Indecent 
Advertisements Act, 1889, under 
which anyone who displays in 
decent pictures or written matter 
so as to be visible from the high 
way or distributes such matter 
to passers-by is liable to a £2 fine 
or one month's imprisonment 

The draft bill proposes to 
repeal this Act and replace if in 
a somewhat modified form with 
an increased maximum fine 
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New aerials for 31s: Old type 


conversions for 10s 6d claimed 


The initial audience for the ITA transmissions is expected 
to be far larger than was originally estimated. This follows 
the announcement this week that manufacturers plan to 
market cheaper aerials, and equipment to convert existing sets 
to receive the commercial TV transmissions on band III. 


Chance for 
copywriters 


So many members came along 
to hear E. C. Mackenzie, a direc- 
tor of W. S. Crawford Ltd., 
address the Advertising Creative 
Circle last week that the dining 
room could not accommodate 
them and an “ overflow ™ section 
had to be provided in an adjoin- 
ing room 

Mr Mackenzie said that 
although efforts had been made 
n the past to get along without 


cop mn an advertisement, no 
satisfactory means had in fact 
ever been found of doing with- 


t Now, he thought, the 
pywriter was beginning to 
me into his own” once again. 

Copy enough 

\ good case, he thought, could 
be made for doing no more than 
simply setting out in type the 
words the copywriter had written 
sbout the product. At all events, 
an end must jbe made of the 
attitude that “somehow or other 
we will squeeze it in.” He 
prophesied that unless the copy- 
writer could be given much wider 

ope than in the past “layout 
will kill advertising in a decade.” 

He stressed the importance otf 
the typographer in contemporary 
advertising because they were 
able to determine the “tone of 
voice” in which the message was 
passed along to the buying public. 


Stanley Black signs 
with TVA 


Conductor and composer Stan- 
ley Black has been appointed 
musical director of TV Adver- 
tising Ltd. A spokesman of the 
company states “Especially in the 
short commercials the sound 
track—and therefore the use of 
music—will be as important as 
the visual, if not more so.” 


A converter, retailing at nine 
guineas, which can be fitted by 
anyone by plugging it into the 
aerial socket, is about to be put 
on the market by Pam Radio and 
Vv Ltd., a subsidiary of Pye 

The company is also to intro- 
duce an indoor aerial, costing two 
guineas. This is expected to be 
capable of receiving ITA pro- 
grammes within a 20-25 mile 
radius of a transmitter 


Cheaper aerials 

At the same time Belling and 
Lee have announced prices for 
aerials and aerial adaptors which 
are far cheaper than figures pre- 
viously released 

They say that an outdoor aerial 
up to between 10 to 15 miles of a 
transmitter can be converted for 
10s. 6d., and an aerial for up to 
20 miles for £1 16s. An aerial in 
a loft at Croydon could be con- 
verted for as little as 4s. 6d. 

Prices for new aerials range 
from £1 Ils. which should receive 
transmissions up to seven miles, 
to £6 for a six-element band III 
aerial unit, complete with mast 
and lashings, for use up to 30 
miles They also hope to 
produce a combined band |! 
and band III aerial for the same 
price 

Fixing costs 

Belling and Lee say that none 
of these prices includes the cost 
of fixing and emphasise that cer- 
tain difficult sites, even quite close 
to a transmitter, would require a 
more expensive acrial 

Firms producing technical 
equipment for the new system 
and TV manufacturers this week 
received from the ITA a map 
showing by contours the estimated 
area of reception from the Croy- 
don transmitter which comes into 
operation on September 1. 

Although the map is. still 
classed as “top secret” it is under- 
stood that the radius of reception 
varies from 30 to 40 miles, but 
further developments are 


expected to enable programmes 
to be received beyond 40 miles. 


The staff of Heslock Ltd., the Leeds agency, following their annual 
pantomime party dinner, shown here, saw “Old King Cole” at the Grand 


Theatre, where the star of the show 
the agency's PRO, Ronnie Dunderdale) made several jokes 


Vie Oliver (primed beforehand by 
al out the 


agency and an imaginary commercial TV contract 


Fepruary 10, 1955 


VIEWERSHIP FORECAST 


Morning programmes ‘commonplace’ 


First indications that commercial 
television may be allowed to 
transmit morning programmes 
has been given by Harry Watt, 
of Granada’s commercial TV 
organisation. 

Answering a question at a Cam- 
berwell brains trust, he said 


that he believed that “morning 
programmes for the housewife, 
with a background of pleasant 
music would become a com- 
monplace in the near future.” 
Mr Watt had been asked if com- 
mercial TV was going to 
follow the pattern of the BBC. 


a. Pt. Pe 


lan Latimer 


Mrs. Phil Windebank. 


Film Producers Guild 
launch TV company 


A new company, Guild Tele- 
vision Service Ltd., an associate 
company of the Film Producers 
Guild Ltd., has been formed. Its 
object, it is announced, is to focus 
the activities of the Film Pro- 
ducers Guild on the production 
of advertising shorts on film for 
commercial television. 

The new company will have 
the Guild's facilities at their 
Merton Park studios, and the 
Larkins cartoon and animation 
studios 

In a statement issued by the 
board, the directors state that 
they are “fully aware of their 
responsibilities in handling a new 
medium which w be viewed by 
people of all kinds of all ages 
im their own homes 

Chairman of the board will be 
E. P. L. Pelly, the chairman and 
joint managing director of the 
Film Producers Guild Joint 
managing directors are: A. T. 
Burlinson, joint managing direc- 
tor of the Film Producers Guild, 
and K. Lockhart Smith, a direc- 
tor of the Guild 

Directors are Mrs. P. G. 
Windebank, of W. M. Larkins & 
Co., an associate company of the 
Guild; lan Latimer, a director of 
Talkiestrips Lid.. also an asso- 
ciate company of the Guild; and 
G. E. Sumner, joint managing 
director of W. M. Larkins & Co. 

The company will operate 
from Guild House, in Upper St. 
Martin's Lane, until new premises 
in Exchange Court, Strand. 
W.C.2, are ready. It is expected 
that they will move in during the 
early summer 

All live-action filming will be 
done at Merton Park Studios 


TV films ‘made 
in Ireland’ 


Plans are being made to 
produce television shorts in 
Ireland by Four Provinces 
Films, one of the firm’s direc- 
tors, Lord Kiilanin, told mem- 
bers of the Adveriising-Press 
Club in a talk on “Ireland and 
the Films.” Co-directors with 
Lord Killanin are the Holly- 
wood producer-director John 
Ford, the British director 
Brian Desmond Hurst, and 
Michael Scott, a Dablin archi- 
tect and former Abbey actor 

No further details of the 
TV project were given, but it 
has already been announced 
that John Ford will direct a 
feature for the company, 
“Three Leaves of a Shamrock,” 
in Ireland next year. 


where full motion picture equip- 
ment and stages are available 
At Exchange Court there will be 
a stage for trick photography, a 
specially designed title and pack 
display “trick” table, a puppet 
Stage and animation rostrums. 

Mrs Windebank and Mr 
Latimer will be the executive 
directors working closely together 
on all matters of production 
Mrs. Windebank has been with 
the Larkins cartoon and anima- 
tion studios since it was founded 
in 1940 by her brother William 
Larkins. Mr. Latimer has been 
with the Film Producers Guild 
since the end of the war. 
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appeal’ 


Audrey Deans to 


retire soon 


Miss Audrey Deans is, at her own wish, to 
retire in May from F. C. Pritchard, Wood & 
Partners Ltd. 

She has been manager of the agency's 
media department since 1932, and joined 
the firm in 1930. She will be succeeded, on 
June 1, by Ralph Palmer, space buyer, who 
joined the agency in January, 1952. 

Miss Deans is an associate director of PWP, a position to 
which she was appointed when the agency's partnership charter 
She is a member of the Institute of 
Practitioners in Advertising, a council member of the Audit 
Bureau of Circulations, a council member of the Direct Mail 
Advertising Association, and a patron and past chairman of 


was introdaced in 1947. 


the Regent Advertising Club. 


DPSPA officers 


At the sixth annual general 
meeting of the Display Producers’ 
and Screen Printers’ Association, 
held in London yesterday, the 
following officers for the year 
ending January 31, 1956: Presi- 
dent, F. J. Clements, Clements 
Bros. (Displays) Ltd.; vice-presi- 
dent. F. J. LeMay (Supasigns, 
Ltd.); council members, H. B. 
Chapman (Ace Associated Wood- 
work Companies, Ltd.); J. H. 
Floyd (Decor Contempory Art & 
Design, Ltd.); R. Foster (R. 
Foster & Co. [Display] Ltd.); 
C. L. Jarrett (Clifford Publicity 
[Displays] Ltd.); R. Olley (Olley 
& Rowley, Ltd.); P. W. Sprinzel 
(Studio Sprinzel, Ltd.); and C. R. 
Young (Silk Screen Arts, Ltd.) 


Members of the Outdoor 


Advertising Agents 


IPR RECORD 


A record figure of nearly 300 
will attend the annual dinner of 
the Institute of Public Relations, 
to be held at the Grosvenor 
House on February 25. 

Guests will include Viscount 
Swinton, Secretary of State for 
Commonwealth Affairs; Lord 
Crook, chairman, National Docks 
Labour Board; Norman Moore, 
president, Advertising Assoc 
tion; Lt.-Col. Alan Wilkinson, 
president, Institute of Practi 
tioners in Advertising; P. G. | 
Warburton, president, = Incor 
porated Society of British Adver 
tisers ; and Leslie Hardern, pres 
dent, Incorporated Advertising 
Managers Association 


Club at 


their monthly 


luncheon last week. 


Outdoor agents discuss new medium 


Members of the Outdoor 
Advertising Agents’ Club had 
Norman Moore and Drummond 
L. Armstrong as their guests at 
their monthly luncheon last week 

They were introduced by the 
chairman, Ernest Puplett, and an 
off-the-record informal discussion 
on “The Possible Effect 
mercial Television on 
Advertising and Other 
followed 

The general 


Outdoor 
Media” 


feeling was that 


of Com- 


lack of concrete facts on com- 
mercial television was such that 
forecasting its results on appro 
priations in its early stages was 
a matter of conjecture. 
Members agreed 
advent of commercial television 
with its resultant viewership 
figures served to emphasise still 
further the lack of statistics avail- 
able on outdoor advertising, and 
the industry was strongly urged 
to redouble its efforts to provide 
this much-needed information. 


that the 
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or standardisation 
of type areas 


PROPORTIONATE = SIZES 


ADVERTISERS’ 


‘WOULD CUT 


EXPENDITURE’ 


Three organisations have published their recommendations 
for the standardisation of page sizes and type areas in trade 


and technical literature. 


Standardisation of Type Areas 
in Trade, Technical and 
Professional Journals, issued 
jointly by the = Incorporated 
Society of British Advertisers and 
the Institute of Practitioners in 
Advertising is a leaflet which 
the two bodies state “constitutes 
1 further appeal to this type of 
media to make further progress 
in the standardisation.” Ik also 
2xpresses appreciation of the fact 
that many journals have already 
idopted standard type areas. 


“Ideal dimensions” recom- 
mended for type areas is 10 in. 
vertically by 7 in. across. 


If this is not practical, “permis- 
sible variations” 114 in. by 8 in., 
9 in. by 64 in., or 7 in. by 4j in., 
are advised 


The leaflet points out that these 
sizes allow proportionate increases 
or reductions, thus keeping down 
the charges which advertisers have 
to incur in the provision of art- 
work, typesetting, blocks, etc 


The practice of supplying com 
plete printing plates is well estab- 
lished, and further economies 
could be made by spreading the 


Essay contest 


An essay competition is being 
sponsored by the organisers of 
IPEX (the Internationa! Printing 
and Machinery and Allied Trades 
Exhibition) to be held at Olympia 
in July. 

It is open to “learners” 
apprentices in the printing 
illied trades 


Prizes in each 


and 
and 


section include 
two days and two nights in 
London, visits to IPEX and to 
a theatre, a sight-secing tour of 
London, and book tokens for £50. 


‘Top quality’ 
claim: RT-SA 
bring action 


A prosecution in which the 
question of how far the phrase 
“top quality” can be used in 
advertising goods was due to 
be heard at Bournemouth to- 
day (Thursday). 

The prosecution is under the 
latest amendments to the Mer- 
chandise Marks Acts, and has 
been initiated by the Retail 
Trading-Standards Association 
against a Bournemouth draper. 


same blocks, over a period, in a 
large number of different publica- 
tions, says the leaflet. 


“Standardisation would en- 
courage this practice to the 
benefit of publishers, who would 
thereby be relieved of the addi- 
tional labour and expense of 
ss say ISBA and the 

A. 


After stating that individuality 
of thought, expression, and 
appearance is not created by the 
use of an odd or unusual size of 
sheet for its presentation, the 
leaflet emphasises that the recom- 
mendations relate solely to the 
type area and not to overall page 
size 


BSI. publication 


Recommendations 
the British Standards 
do refer to page sizes. They are 
concerned with manufacturers’ 
and suppliers’ trade and technical 
literature, including catalogues, 
brochures, leaflets and books con 
taining technical information, 
working and operating instruction 
sheets, data sheets and erection 
and installation instruction sheets 
for plants and equipment. The 
standard page sizes recommended 
are 11 in. vertical by 8&4 in., and 
84 in. by 54 in 


A wide range of page sizes, 
states the BSI booklet, presents 
difficulties in filing on shelves or 
in binders, while working instruc- 
tions sheets for ancillary equip- 
ment cannot be bound together 
with instruction sheets for operat- 
ing the complete plant, unless 
they are all of the same size. 


The BSI publication, British 
Standard 1311:1955, is 2s. 6d. 
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Nottingham 
Putting the 
town ‘on 
the map’ 


Th nnual dinner and dance of 
he Publicity Club of Nottingham 
“ held at the George Hotel 
No sham ! Friday It was 

nded by 150 members and 

lr. J. Owen, town clerk of 

N zham was the principal 
l posing the toast of the club 

1 that the local authorities 

s vfien described as “out of 
for m employing public 

officer or using both 


} Ivertising to make 
wn the attractions and activities 

f t nd cit 

G. H. Park pr jent of th 

l 1 inh eply that one of 
hief functions of the club was 
ind keep Nottingham “on 
l nembers were deter- 


j » keep on plugging local 
to give Notungham 
han wu was getting 


principal guests included 
Winford, chairman of the CD 
M Winfor Andrew 

wcretary of the Coventry 

y Association, and Mrs 

\ w. W. H. King. chairman of 
Birmingham Publicity Associa 

I ind Mrs. King. W. H. Cave 

f of Leicester Publicity 


( } ind Mrs. Cave, and G. Bing 
1am. chairman of Leicester Pub- 
y Club, and Mrs Bingham 
\. J. Gorman (chairman) pro- 
st to the guests, and 
« d 


Cotswolds 


Jet man speaks 


tiow he felt when he made his 

fligh n a jet plane was 

j bed by Russell Adams, chicf 

p! grapher of the Gloster Aircralft 

Company, when he spoke at a mect- 

ng of « Publicity Club of the 
Cotswolds at Cheltenham 
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Principal guests at the Annual Dinner and Ball of the Nottingham 


Publicity Club, from left to 
(Leicester), Mrs. King and W. H 


right Mrs. Cave “ H. Cave 
King (Birmingham), G. H. Parker, 


Miss Gorman, T. J. Owen, Mrs. Parker, A. J. Gorman, and Mrs. Bingham 
and G. Bingham (Leicester) 


Glasgow 
Location aid 
from Bof T 


Location was becoming a more 
complex problem for industry in 
this country, Allan Young, Scottish 
controller of the Board of Trade and 
the Ministry of Supply, told the 
Publicity Club of Glasgow 

“We are in many parts of Grea 
Britain a densely developed country 
with alternative uses of la 
acute competition,” said Mr. ¥ 
“For the individual firm econon 
effort in finding locations is | 
to become more important 
need for specialised § inforn 
about industrial locations thus seer 
likely to grow.” 

The Board of Trade, in co-opera 
tion with other depariments, had 
developed services which to som 
extent—and he hoped a considerable 
ye—helped to fill this need 


London 


Information wanted 


The Publicity Club of London has 
issued a questionnaire to its mem 
bers asking them for information 
about the date they joined, their 
work, opinions of club mectings 
membership of other advertising 
clubs or bodies, and for suggestions 
about the Club. 


=i ¥ 
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briday, February tt 


rPUm tity c1uUs " SHPrIND 
ncheon me ng Grand Hotel 

12.” pm 

URC MASSING wricrs ASSOCIATION 
London branc finner and dance 

Connaught Room 

PUBLICITY CLUB OF NEWCASTLE UPON 


y* febate. Grand Hotel, Sunder 
and 
iVERPrON AND DISTR T rum miry 
ASSOCIATION luncheon mecting Con 
tutional Club Tithebarn Street 


Pegi rcrry cuuR " GLasSGow 
luncheon meeting M Martell on 
Brand Grosvenor Restaurant 
12.45 pm 
. February 15 
CIR REI NAME AREA MMITTER oF 
“map sex” annus! Sunday concert 
Alexandre Theatr« 
Meaday. February i4 
NEWSPAPER Sow UE a" ASSIPIED 
‘ ANVERTISING NP PRENCE dinner 
Cirand Hotel, Birmingham 
ATYVERTISING ~ a” Caeor 
maugural meeting St Martin-im 
he Fields (Fellowship Room). 6 
pm 
PUBLICITY Cus ” mms publ 
speoking group Great Northern 
Hotel, Leeds t ’ pm 
NTOR PURITY Un OF GLASGOW 


dance Cameo Ballroom, Shawlands 


ADVERTISI 


NG DIARY 


Teesday, February 15 


1AMA MANCHESTER BRANCH neeting 
K. R. Greer on * vw Use of Plast 
in Advertising.” Quee H 
Piccadilly, Manchester 60 ps 
NEWSPAPER SOCIETY JD CLASSIFIED 
ADVERTISING CONFERENCE C rand 
Hotel, Birmingham 

REGENT ADVERTISING ite + re 
S. Weinberg on “Trade & 1 al 
Press 6” pm 

BIRMINGHAM rninht y AS™WOM TA x 
hunch mecting Imperial H 
1230 po 

Wednesday, February 16 

1AMA mMecting With the Crea 
Circle pane of experts B 


Management House, &. H Sur 
6.30 pn 

PUBLICITY CLUB OF SHEFFIY ' 
febate with Bradford Publicity Axs 
cation at Bradford 


ROVAI soctery t ARTS ui 
H. A. Covens-Hard Wells 
in «a Large Pann t j 
Adam Stre« Adeipt I 

r 2.30 pox 
ra lecture I. L. Hunt on “Ma 
Order Advertising.” 44. Belgrave 
Squar Swi 630 po 
Thersday. February 17 
Pa cture V. Watsor ' Media 
Planning 44 Belgrave Square 


Swi 6.30 p.m 


Bradford Publicit, Association's new 


chairman, J i Horrox being 

invested with h e of office b 

the Bishop of Bradford (Dy 

1. W. F. Blunt) Looking on i 

“ A. Williamson the retiring 
, nan 


Bradford 
New chairman 
is invested 


Ihe new chairman of Bradford 
Publicity Association, J. A. Horrox 
advertising mat of Brown, Muff 
Lid.. has been invested with his 
badge of offic the Bishop of 
Bradford, Dr. A. W. F. Blunt. M 


Horrox was scr y of the Leeds 
Publicity Club for five years before 
he came to Bradf } 1950 as on 


of the founder members of th 
Association 

Addressing the meeting the Bishop 
criuicised clergymen who seck pub 
licity through 
temptation which 
for a man to son 
life was to imagtr 


wspapers The 


of great impor 
Regent 


‘Idiotic’ exhibition 
The Regent Adv 


sing Club will 


hold an Exhibition of Conten 
porary Creation February 23 
Anvone with a vivid Nagination 
and a sense of the ridiculous—is 
invited to take Closing da 
s Feb y 21 1 prizes will b 
given for the n d ¢ entries 

a. “Ee I Detector has 
i'read b ] ' d 

Club anniversary 

To celebrate the 25th anniversa 

of the Glasgow Press Club, a dinn 


and dance is to be held in The Rhu! 
Sauchichall Street ym Wednesday 


Advice from 
club aids 
government 


A discussion which followed an 
Irish Advertising-Press Club 
meeting addressed by the Irish 
Minister for Agriculture, Mr. 
James Dillon, may lead to the 
setting up of an advisory com- 
mittee on governmental publi- 
city. 

The Minister has taken up a 
suggestion made by a member 
during the discussion and has 
invited the Club to suggest in 
what way organised bodies 
connected with publicity and 
advertising in Ireland might 
co-operate in forming a coun 
cl for consultation at minis- 
terial level 

A. R. Thomas, chairman of the 
4-P Club. has sent invitations 
to the Public Relations Insti 
tute of Ireland. the Association 
of Irish Advertising Agencies 
and the Publicity Club of Ire 
land to attend a meeting next 
Monday to discuss the matter 

At the present time individual 
departments in the Irish Gov 
ernment do not have their own 
publicity officers 


Oxford 


Members’ night 


Managing director of the count: 
VW 


gest all-hardware store. G R 
Coopers of Oxford. Graham Coope 
was the first of thr membe 


address the Advertising 
Oxford on “‘members’ night 
his views on retail merchandisi 


: 
he said that he favours the “ho 


NABS presentation 


The proceeds from the Fleet 
Street Column Club's “Two Freds” 
cricket match will be given to the 
National Advertising Benevolent 
Society at a cocktail party at the 
Club on Wednesday. 


zontal” plan with a specialist disc! 
ind advertising manager work 


closely with all d partments 
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A rc Speake Eric Starkey 
said this view was amply supported 
ES from another spect hat of th 
4 adverusing manager himself Third 
Biot." club member to speak was Randolph ; 
iN : 
oe, Harper, who described the growth 
Bs from smal beginnings of his 
siand-fitting firm, which now covers 
ihe countrys agricutural shows 
ee PE { ening and er 
4 desi ga erecting show stands 
: March 2 or his ents 7 ‘ 
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Highest bookings yet for AA’s 


‘Accountants | 


can play 
their part’ 


Sir Miles Thomas has told ac- 
countants that it is impossible, 
except in rare cases, to assess in 
exact figures, still less to isolate. 
the precise part that advertising 
has played in a trading result. 

At the same time, he said, ac- 
countants can play a vitally im- 
portant part in studying sales and 
advertising in relation to national 
income and the current economic 
climate 

Sir Miles. who is chairman of 
the Advertising Association’s 
public affairs committee, was ex- 
p'aining to the Incorporated Ac- 
countants’ London and District 
Society on Tuesday why “It pays 
to advertise.” 

While agreeing that the 
accountant was right to look at 
investment in advertising with 
the “most ruthless realism,” Sir 
Miles pointed out that, if a trad- 
ing result was good, one could 
not say what proportion of the 
success was due to advertising. 

Equally, if the result was less 
good than it should be, it was 


Stork and Spry 
gift schemes 


A new sampling scheme was 
taunched by Van den Berghs in 


Bristol this week. 

A team of girls is visiting 
120,000 housewives in the area, 
presenting them with a half-pound 
pack of Stork margarine and a 
voucher which can be exchanged 
at grocers for a half-pound pack 
of Spry cooking fat at half-price. 

To avoid criticism from _ re- 
tailers the half-pound packs of 
Stork to be distributed have been 
purchased at retail price from 
grocers. 


impossible to say how much 
worse it might have been had the 
investment in advertising not 
been made 

“As Lord Mackintosh said re- 
cently, “You may have an army 
of travellers. or a smaller num- 
ber with advertising.” he said 
“Lord Mackintosh also saw that 
in his business, if he did not ad- 
vertise he would have to treble 
his travellers. which would cost 
just as much and would be a lot 
more trouble.” 

There was a human tendency. 
said Sir Miles. for the sales force 
to claim the credit if sales are 
good and to blame the advertis- 
ing if sales are bad. Similarly, 
other members of the manage- 
ment team might on occasions 
feel that their efforts are the de- 
cisive ones 

“Advertising indisputably pays 
for itself, not once but many 
times over.” he said. 


Brighton conference 


MORE DETAILS OF ‘BETTER LIVING 
FROM ADVERTISING’ SPEECHES 


Further details of how this year's tion.” “Increasing marketing 
Advertising Conference will efficiency,” “Stimulating public 
develop the theme of “Adver- consumer demand,” “Increased 
tising—and a higher standard exports,” “Advertising as a 
of living” have been released public servant” and “Adver- 
by J. L. Verrinder, chairman tising and a high standard of 
of the Conference Committee. public taste.” 

A concluding speaker will sum 
= = will be breached om up the economic and industrial 
pening session on the > f 

Friday morning with an ad- aspects of advertising. Two 


- " features that are being retained 
cia British Standard are the “Amy questions” and 


“Free for all” session. 
Subsequent Hotel bookings to date for the 
not named—will deal with Conference are believed to be 
such subjects as “What a at the highest rate of advance 
woman understands by a 


bookings for any Advertising 
higher standard of living in 


Association conference since 
the home.” “Higher produc- the war. 


Clubs go into action on PR drive 


Publicity clubs are already se- 
curing platforms for speakers in 
the public relations campaign for 
advertising They will address 
local branches of important 
national organisations, the Adver- 
tising Association’s News Letter 
reports 

In order to reach the largest 
possible audience, national volun 
tary and trade organisations have 
been approached, and the poli 


speakers—who are 


tical parties, youth organisations, 
public and grammar schools are 
being informed that speakers on 
advertising are available 

It is heped, say the AA, that 
many of the larger advertisers 
will enable their office and factory 
staffs to be informed the 
functions of advertising and, in 
particular, how it works for 


about 


The chairman and directors of McC onnell’s (London) Ltd. and McC onnell 
& Co. (Advertising) Lid. at luncheon after the annual meeting of the two 
companies last week. Left to right are J. H. Brown, J. A. Pearce, T. BR 
Dipple, J. C. McConnell, C. E. McConnell (chairman of the McConnell! 
Association of Companies), M. H. Stokes, Arnold E. Jones, F. 8. Koti 
and C. A. Page. The chairman expressed his appreciation of the satisfactor) 
progress the McConnell Organisation was making in Great Britain 


Staff for next First change in 
IPA course 


staff at the next 
week-end course, organised by 
the Institute of Practitioners in 
Advertising, to be held on 
February 26 and 27, will be 

C. B. Bagg and H. A. B. Lee 
(Rumble, Crowther & Nicholas Special position rates are: 13 
Lid.), S. J. G. Chipperfield (G in. by 5 cols., £3,500 (unchanged); 
Street & Co., Ltd.), Major C. W 14 in. by 4 cols.. £3,000 (un- 
Cousland (W. S. Crawford Ltd.) changed); 11 in. by 3 cols. £1,750 
and Howard Wadman (R. § (from £1,500); semi-solus front 
Caplin Ltd.). The course for page, 54 in. by 2 cols., £750 (from 
intermediate students will be held £600); semi-solus leader page, 54 
at the IPA headquarters, at 44 im. by 2 cols., and island site, 54 in. 
Belgrave Square. London. Regis- by 2 cols., each £550 (from £450); 
tration fee is £1 Ils. 6d. title corners, £75 (unchanged). 


Directing For the first time in seven years 
the ‘News of the World’ has raised 
its standard rate—from £27 10s. 
to £35 per single column in. This 
new figure represents 1.04d. per 
thousand readers. 


ADVERTISER'S WEEKLY 


The snuff-box 


‘Times’ mark 
1,000th ad 


in series 


Mr. Cuthbert’s Weekly Garden 
Talk, the famous classified adver 
tusement which appears on the 
front page of The Times each 
Saturday, reached its 1,000th in 
sertion at the end of last month 
It has appeared in every consecu 
tive Saturday issue since 1935 

To mark the occasion a pre 
sentation of a George IV silver 
snuff box was made to Mr. Cuth 
bert of R. & G. Cuthbert Lid 
at a luncheon arranged by The 
Times at the Savoy Hote 

Among those present 
from The Times—Hugh Astor 
Francis “Mathew (general man 
ager), G. R. Pope (assistant man 
ager), ¢ H. Hoar (secretary) 
C. G. Pafker (promotion man 
ager), and L. R. Cannar (class) 
fied adveriisement manager), and 
from the advertising agents 
W. H. Smith & Son Ltd 
David Smith (chairman), M. ¢ 
St. J. Hornby (vice chairman), 
G. C. H. Yates (manager, news 
distribution), V. E. Scott Bailey 
(manager, advertising agency), 
and ©. W. Butler (assistant man 
ager, advertising agency) 


YMP conference 


Five speakers will discuss the 
theme “Is all shipshape?” at the 
Young Master Printers’ national 
conference to be held at Brighton, 
March 11-14 


seven years for 


presented by 
Times 


were 


‘News of the World’ ad rates 


Electricity convention 


“Electricity and the Future” 
will be the theme of the seventh 
British Electrical Power Conven 
tion to be held at Brighton from 
June 27 to July |. Delegates 
from 38 electrical organisations 
from all parts of the United 
Kingdom, will meet at the Dome 

Associated with the Conven 
tron will be what is claimed to 
be one of the largest and most 
comprehensive electrical exhib: 
tions ever staged outside London 
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Irish AA elect 


officers 


In addition to Arthur E. Snow 
(W. & R. Jacob & Co., Ltd.), who 
t unanimously elected chair- 

in of the Association of Adver 
Liser f ind, the following 
fic for 1955 have been ap- 


I i Cc. W. Chesson (Aspro 
I nd, Lid.) -chairman; W. P. 
Cavanagh (Ch s & Co., Ireland 
Lid.) honorary treasurer; and 


Albert Price (W. D. & H. O. Wills 
Lid.)}, honorary secretary 
* * * 


J. Denis Forman, formerly direc- 
f the British Film Institute, is 
Granada Theatres Ltd. 
m television contractors 


for the Northern Region. He will 
meerned with planning TV pro- 
Z s and with new types of 
f eatures. (See Mainly Personal, 
page “MOL ) 
* - om 


Leslie Hardern, public relations 
off the North Thames Gas 
Be has been admitted to the 
freedom of the City of London 

* * * 

Miss Audrey Withers, editor of 
! und a director of the Condé 
N Publications Ltd.. will leave 
London on February 26 to visit the 
ompany's New York office 


* * * 

G. A. Truss has been appointed 
senior rdvertusing ISSislant to 
wi! ys advertising department 
He con f SPBA Supplies 


wh he was an advertising cxecu 
t nd has also been with 


* * 

B. McDonald Gawley has been 
appotnt d advertisement manager of 
Techniview and Production Effi- 

Cnc ys The March issue of the 
ournal will carry 28 pages of 
display advertising 


* * * 
Keith Siayece will take up his 
post as dvertising manager of 


James Pascal Lid., the sweet manu 
facturers of Mitcham. on Monday 
Mr. Simpson spent two years with 
J. Lyons & Co. followed by four 
years as advertising manager of 
Pepsi-Cola 
* * * 

Following the resignation of Mrs. 
Marion J. Wheeler, who had been 
space buyer at Auger & Turner 
Lid. for some five years, Mrs. Irene 
Bancroft was appointed to succeed 
her Mrs. Bancroft was formerly 
_ h Wilson Advertising Ltd. and 

C. Pritchard, Wood & Partners 
Lid Michael Italiander, wh» re- 
signed from Auger & Turner Lid 
about a year ago to gain greaict 
experience. has now returned to 
the agency 
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After several years as a of the 
foreign interests branch of the UK 
High Commission in Bonn, Dennis 
Caldecourt has rcjoined G Ss 
Royds Ltd. as an executive 


* * * 

Jack Andrews, who recently re- 
signed from his position as head 
of administration § wit! Radio 
Luxembourg, has been appointed 


to the television department of Star 
Sound Studios. as a programme 
controller 

* * * 

T. E. Trotman, sales manager of 
Thor Appliances Lid. has left the 
company following the recent take 
over by Parnall (Yate) Lid 

* * * 

R. Lioyd Jones has joined the 
advertising department of Glaxo 
Laboratories Lid. as cr 
tive. Mr. Lloyd Jones, after study 
ing at the Manchester Schoo! of 
Art. went to Charles W. Hobson 
and later joined the London Press 
Exchange He joined Glaxo from 
the Central Office of Information 
where he was a principal informa 
tion officer in the publications 
division 


ally x 


* * 
P. D. Rate’iffe has been appointed 
sales promouon manager of 


Commer Cars Ltd 


. OBITUARY... 


DTV appoint press and 
PR executive 


Miss Jean Brodie has joincd 
Dudley Turner and Vincent Lid. as 


press and put ions execu 
live She wi primarily con- 
cerned with th rency’s fashion 
accounts. For tl st year Miss 


Brodie has 


j relauions 
officer at Auld & T Lid. and 
for four years bet she was 
promotion man McCall's 


patterns 

New PRO at Auld and Tilbury 
is Miss Elizabeth Wright. Miss 
Wright was f rly in the public 
relations depa nt of J. Walter 
Thompson Co., Lid 


J. MeLaren 


John McLaren or ~ n of Chis- 

wick Products Lt died last Thurs- 
és He was ao med a disector 
of the Chiswick Polish Co. in 1924, 
and became a director of ¢ wick 
Products when the compa was 
formed in 19% For a | rd 
between the two World W ne 
was personally responsible f the 
advertising for Cherry Blossom. He 
was appointed chairman of firm 
in 1951 He leaves a son 1 two 
daughters 

A memorial service is | held 


at St. Columba’s Church of Sco 


land, Pont Street, S.W.1, at noor 
to-day (Thursday) 


W. Ashworth 


Will Ashworth, a former directo 
of Kershaw & Ashworth Litd., 
rinters, of He nee n Bridge. York- 
shire, has died at the ag { 76. Up 
to his retirement in 1951 he hac 
editor of the Hebi len Bridge Times 
and Gazette for 20 years, and his 
retirement severed 60 vears’ connec- 
tion with the paper 


D. or 


David Dona g 
the magazine a up of Thomson- 
Leng Publications Ltd.. has died in 
Dundee. He was 79 
ut his office as usual on the previous 
day He joined the firm in 1889 as 


encral editor of 


* * * 

T. Robert - ope ‘and has been 
elected a memtx he board of 
directors of " 1 Copeland & 
Sons Ltd 

. . . 
an apprent ce compositor, became 
a sub-edito Dundee Weekly 
News, and aft » id as editor 


of the Red Letter ok charge of 
the firm’s expanding group of 
magazines 


J. Spencer 


James Spencer, chairman 
managing director of the Northe 
Photo Engraving Co., Ltd., Man- 
chester and I d died on Satur- 
day, aged 8¢ Mr. Spencer had been 

the trade ov 65 years 

In tne <} Ww Ny h . brother: 
he made the f cess blocks to 
be used in M newspapers 
for Sir Edward H n now owned 
by Kemsley H founded the 
Northern Ph Engraving Co 
1897 The busir will be carricd 
on by his so J s S. Spenc a 
director since 19 

W. P. Bowman 

William Powel] Bowman, head of 
the sauce manu ining firm. of 
Gooda Back “ und Co ot 
Leeds. mak of Yorkshire Relish 
' | ; . 7 9”? 


vas died, aged 92. He was a vice 


presidem of the Publicity Club of 


Leeds 
, 
P. Watson 
Percy Watson. at one time adver 
tisement manager ft th Morning 


Post, died last Thursday, aged 77 
(See Mainly Personal, page 361.) 
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P. O'Kelly J. Brodie. 


William J. Bergin, formerly a 
director of Janus Ltd. has been 
appointed a director of Padbury 


Advertising Ltd., Dublin (See 
Mainly Personal, page 361.) 
* - * 


J. V. Thomas, sales director of 
Auto Diesels Lid. has gone on a 
business tour of South Africa. He 
iS expected to return to London in 
early April 

* * * 


John Tatham is relinquishing his 
post as advertising manager with 
Percy Jones (Twinlock) Ltd. to join 
Roles & Parker Ltd. as copywriter 
in the publications division He 
will be succeeded by his assistant 
Patrick O'Kelly, who joined the 
company recently after working as 
a representative for the Standard, 
Dublin 

* * * 


W. A. Slow, a director of 
Marshall & Snelgrove. has been 

irded a fellowship of the Incor- 
porated Advertising Managers’ 
Association Mr. Siow was for 
meriy an account executive with 
Paul f Derrick and advertising 
adviser to the late J. R. Upson 
chairman and managing director of 
the Dolcis Shoe Company 


Forte’s press man 


Forte’s & Co., Ltd. have ap 
pointed a press officer, Gordon P. 
Clarke, who was formerly at $m 
News Service, Fleet Street. He will 
continue to edit the monthly 
Forte's News, of which he has been 
freelance editor for the past eight 
months 

* * * 


Joan White, fabrics editor of 
Vogue Export Book, has given up 
her post there after three years and 
has joined the public relations staff 
of F. C. Pritchard, Wood & Part 
ners Ltd., where she will be a press 
officer in the group handling the 


fabrics fashion and household 
accounts 
* . 7 
A. B. TC e¥ has joined 
Argus Pre Lid. as a represenia- 
tive for South Wales 
* * * 


Ronald FE. Paul has icft Peter A 
Menzies Ltd., and joined J. G 
McCallum & Co., of Edinburgh. as 
sn account executive. Before joining 
Menzies he was a sub-cditor with the 
Scottish Daily Mail for more than 
five vears 


A good product gets the right audience in WU Wea WG leile b 


AVERAGE WEEKLY NET SALE 1954—137,826 
All Enquiries to Head of Advertisement Dept.. B.B.C. Publicanon:, Broadcasting Howe, Portland Place, Lendom W! 
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S = =What will she 
get him to 
buy her next? 


One by one he’s been buving her 
the things whic go to make lite 
easier in the home. First cam 
vacuum cleaner Then a small 
refrigerator Nov she 


washing machine 


What will she get him 


her next ? 


Maybe it will be a television set 
or even a little car ’ 

Daily Min eaders and. a 
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Daily Mirror number n 
all adult hall 
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These impressive percentages are reflected thi 


the entire range of high priced products, pr 


wain that today the mass market covers all bu 


small number of products and that the D Mis 

with a daily net sale of more than 42 millior i 

particularly economical space rate, is rid’s : 

greatest mass market medium. biggest 


daily sale 
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More pages in 
‘Mail’ book 
of houses 


The 1955 edition of the Daily 
Mail Book of House Plans will 
be published on March 1 to 
coincide with the opening of the 
Daily Mail Ideal Home Exhibi- 
tion. Althought the price remains 
at 2s. 6d. the book will contain 32 
more pages than last year—96 in 
all 


it will carry plans of 24 houses, 
bungalows and flats, including 
those on show at Olympia in the 
Village on the Hill.” 


The book wil) be square-backed 
with a full-colour cover, size 
10 in. by 8 in 


Other Associated Newspaper 
publications planned for the near 
tuture include the 1955 edition of 
the Daily Mail Racing Guide, on 
sale from March 1 with 128 pages, 
and the Sunday Dispatch new 
racing book by Statist, called 

Racing for Profit,” with 96 
pages, to be published early io 
March, price 2s. 6d 


in addition, the Daily Mail has 
decided to publish, month by 
i th ts Comment articles in 
booklet form The first, contain- 
ng January's Comments, will be 
ivailable shortly at 2s. A year’s 
subscription is £1 Ss. 6d., post 
tree 


4n artist's impression of the scene 


which will greet visitors to this » 
“Daily Mail” Ideal Home Exhibition which opens at Olympia on Mar 


$22 


Post Office ads 
‘good example’ 


Advertisements in postage 
stamp booklets realise a gross 
revenue of £10,000 a year, said 
the assistant postmaster- 
general, Mr. L. D. Gammans, 
in the Commons. 

A. R. Hurd (Conservative) 
asked Mr. Gammans to com- 
mend those responsible for the 
success of this commercial 
enterprise by the Post Office 
which was “a good example to 
others.” 


Butlin’s million 


Print order for the current 
issue Of Butlin's News, published 
by the Butlin Holiday Camps 
Organisation, was in the region 
of a million 

It was produced by J. Murray 
Smith Ltd., publicity consultants, 
and printed by St. Clements 
Press Ltd 


Work of PATRA 


At the fourth meeting of the 
season of the Manchester branch 
of the Incorporated Advertising 
Managers’ Association, G. F 
Buckler, printing liaison officer of 
the Printing, Packaging and 


Allied Trades Research Associa- 
tion, gave a talk called “Introduc 
ing PATRA.” 


ch } 


Designer Malcolm Haylett has chosen Regency London as his theme for 


the Grand Hall 


In addition representations of four rooms taken from 


the homes of four great Regency personalities will be featured—the library 
of the Duke of Wellington, Mrs. Fitzherbert's private sitting room, Beau 
Brummell’s dressing room and the study of Richard Brinsley Sheridan 


Allied to the West Country .. . 


BRIsTOL EVENING POST 


More than 135,000 copies sold daily — Largest circulation in the West 


Mead Odice : SILVER STREET and BROADMEAD, BRISTOL. 


Leades Ofiee: 85 FLEET STREET, ECs 
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‘Room for all’ in new 
advertising markets 


Press and periodical advertising had played no small part in the 
economic recovery of the nation, R. P. Chappell, circulation manager 
of George Newnes, told the ninth annual dinner of Swansea National 
Newspapers and Periodical Representatives last week. 


Circulations had increased 
satisfactorily, and more space 
was being devoted to advertising, 
he said. 

“We in the periodical and 
newspaper business have every 
right to be proud of the part we 
have played in bringing about the 


economic well - being of the 
nation. 
“There are st large, un- 


explored markets to be exploited 
by advertising, and in this field 
there was room for both com- 
mercial TV and newspaper and 
periodica! advertising,” he added 

Other speakers were P. A 
Shepperson, chairman ; T. Coles 
J. Nicholas, circulation manager, 
News Chronicle ; and Mrs. G. H 
McAthey 


The new style livery being adopted 
by Ever Ready Co. (GB) Ltd. for 
their commercial vehicles. The 
nationally advertised slogan ‘Ever 
Ready Batteries for Life’ is dis- 
played on the sides and rear of the 
vehicle in the standard Ever Ready 
colours of blue, orange and white 


Suppressors for signs may be new 


condition of planning consent 


Neon signs account for only 
one per cent of the interference 
cases investigated by the Post 
Office, said the assistant post 
master-general (L. D. Gammans), 
when asked in the Commons last 
week what steps were being taken 
to avoid interference with radio 
reception by neon signs situated 
close to flats 

“The trouble is usually 
removed by the cleaning and 
adjusting of signs or the fitting of 
suppressors. The question of 
statutory regulations to cover this 
matter is being considered,” he 
said 

Mr. Gammans added that these 
cases were taken up individually 
Experience showed that owners 
of signs readily agreed to put 
matters right 

Asked if he would make it an 
offence for anyone to erect an 
electrical sign on a_ building 
which would interfere with wire 
less reception for anyone in the 
building, Mr. Gammans said 
this was one of the things being 
considered, but they did not want 
to make more offences, if pos 
sible 

Arthur Woodburn (Labour) 
asked whether the Minister of 
Town and Country Planning 
might make it a condition for the 
consent to erect signs that they 
should be rendered innocuous, 
and Mr. Gammans said he would 
consider that point 


. Westes- Super-Mare 


Somerset 


Creative circle 
to meet [AMA 


Subject of a Creative Circle 
versus the Incorporated Advertis 
ing Manaeers’ Association meet 
ing on Wednesday, will he 
“Are advertising managers co 
operating sufficiently in the pur- 
suit of better creative work from 
advertising agents ?” 

The member-speakers for the 
Creative Circle will be G. Wor 
ledge (joint managing director 
Alfred Pemberton, Ltd.), a 
founder member and ex-pres! 
dent : and T. Waddicor (manag 
ng director, T. Booth Waddicor 
& Partners, Ltd.) 

The meeting will be held at 
Business Management House, 
8 Hill Street, W.1, at 6.30 p.m 


. . 
‘Old Ben’ gifts 
BBC Publications have given 
a cheque to “Old Ben” Homes 
Association Ltd. for £1,500 t« 
endow a Radio Times bungalow 
This follows Viscount Kemsley’s 
donation of £1,500 
The management council of the 
Association are still investigating 
possible sites for the Homes, gifts 
for which are still being received 
following the “Silver Lining” 
appeal made in December 
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2,000 


FIELD STAFF 


That ts the average numoer of distributors, supervisors and 
inspectors out each week distributing samples and circulars to 
householders throughout the country. 

Most of this field staff is permanently employed by us. Circular 
Distributors are the only organisation offering this unique nation- 
wide service. They can distribute a sample or circular to every 


household in urban areas, approximately 10,500,000 in 4 weeks 


If vou wish to know more about this service write for Booklet to: 


Circular Distributors Limited 


CIRCULAR DISTRIBUTORS LTD GLEN ISLAND MAIDENHEAD PHONE MAIDENHEAD 1120 
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‘AMEND H-P 
AD CODE’ 


But retailers agree 
on principles 


Although the National Asso- 
ciation for Retail Furnishers sup- 
ports the principles behind the 
recent recommendations made by 
the Newspaper Socie.y in connec- 
tion with hire purchase advertis- 
ng. the Association thinks that 
the initial proposais, made by the 
Retail Trading-S:andards Asso- 

require amendment” if 
hey are to stand any chance of 
SUCCESS 
[his is being borne out by the 
fact that the recommendations in 
their present form are not being 
ranslated into effect,” Henry J 
Sutcliffe, national honorary 
treasurer of the Association, told 
a meeting in Newcastie on Lues 


The Society has recommended 
that hire-purchase advertising 
shall give precise information of 
the price of the goods offered. 

In the light of the new Mer- 
chandising Marks Act, and pre 
vailing conditions, Mr. Sutcliffe 
revealed that the Association was 
considering an entirely new code 
of retail advertising. 

Its aim would be to raise the 
standards of advertising in rela- 
tion to the furniture trade It 
will cover competition schemes, 
layouts, headlines, free and gift 
offers, price reductions, trial 
offers, sale prices, and discounts 

onl _ echt Acne 


£225,000 for spasties 


A Christmas campaign for the 
National Spastics Society raised 
£225,000. The sum was collected 
by the sale of seals for pennies, 
shillings and half-crowns 

he distribution of 200 million 
seals was carried out and planned 
by British and International 
Addressing Lid Dr. Netter, 


managing director of BIA. de- 
scribes this as the most success 
campaign of his 


ful charity 
career. 


At the dinner to celebrate the open- 
ing of David Allen & Sons’ new 
Belfast offices Ul. to r.) Mrs. J 


Moore, Moore (Londonderry 
branch billposter), Miss M. Fergu- 
son (joint managing director's secre- 
tary), S. Simms (chief clerk), Mrs 
R. Kelso, W. E. D. Allen (chair- 
man) Mrs. J. Alten Rogers, R. Kelso 
(Northern Ireland area manager) 
Mrs “u E. D. Allen uv Ss 
Magowan (foreman), Mrs. W. (€ 

Thompson, and W. C. Thompson 

(Belfast branch billposter) 


Leather in 
the foyer 


A travelling leather exhibition 

claimed to be the first of its 
kind—organised by the Leather 
Institute and handled by Down- 
tons Ltd. is touring London and 
principal centres in Britain. The 
exhibition is being held at Odeon 
and Gaumont cinemas = and 
opened last week at the State 
Cinema, Kilburn, London. It is 
now at the Odeon Theatre. Swiss 
Cottage, and will then tour Scot 
land and the provinces 

The object of the Leather Show 
is to bring home to the public th 


part leather plays in everyday life 
[he exhibition features leat! in 
fashion and also presents the 
story of leather in industry It 
is made up of seven pavilio ind 


eight specially designed displays, 
showing 350 items in all 
Iwo girls model ensem 
leather clothing and accessories 
The exhibition is claimed to be 
the dargest held in a cinema 


DINNER MARKS 
OPENING OF 
NEW OFFICES 


Fifteen years after the war 
halted construction work. the 
new Belfast premises of David 
Allen & Sons Lid. at 24 Ade- 
laide Street, have been officially 
opened by the chairman of the 
company, W. E. D. Allen 

In honour of the occasion the 
Northern Ireland staff were 
guests of the directors at a dinner 
held subsequently in the Midland 
Hotel. Directors present were 
>. - DP Allen (chairman), 
S. C. F. Allen and J. Allen 
Rogers (joint managing directors), 
A. E. Aylward (director-secre 
tary,) and J. S. Brown. Areas 
were represented by D. Bull (area 
manager for Scotland), S. W. 
Kyle (North* Eastern area man- 
ager), F. Kelly (Edinburgh), and 
A. J. Gairn (Eire ea manager) 

R. Kelso (Northern Ireland 
area manager), who proposed the 
toast of “The directors,” pre- 
sented the chairman with a half- 
sovereign dated 1846, uncovered 
during the excavation of the site, 
as a memento of the occasion 

The facade of e building is 
constructed of Accfington brick 
with a special stone-faced finish ; 
and the interior of mahogany) 
and figured oak 


It was in 1857 that David 
Allen, the founder of the firm 
and grandfath f the present 


chairman, first nto business 
on his own account in Belfast, 
where the registered office of the 


' 


company st [ ins 


New BEMP leaflets 


To encourage greater degree 
of precis ng methods, 
the British Federation of Master 
Printers 1s producing a series of 
“precision ard leaflets The 
first, Roller Settine Gauges, has 


nembers of the 


A meeting of representatives 
of all bodies concerned with 
printing, publicity and adver- 
tising in Ireland is to be con- 
vened in the near future to 
discuss the holding of an 
Advercising and Publicity 
Exhibition in Dublin in the 
spring or autumn of 1956. 

Conveners of the meeting 
will be the Publicity Club of 
Ireland, following a recom- 


Further talks on 


Irish exhibition 


mendation of a sub-committee 
which was set up to examine 
the practicability and value of 
such a proposed exhibition. 

If the proposal meets with 
the approval of the other 
bodies concerned, it is likely 
that the Exhibition will be 
held in conjunction with the 
Third Irish Advertising Con- 
ference, tentatively scheduled 
for next year. 
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MAXIMUM NATIONAL COVERAGE |» 
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Michael Rowntree (‘Oxford Mail’) 
tries his hand at the perforator key- 
board of the new High-Speed Fleet 


Fifty Four Linotype, while . 

Tindle (secretary Young Newspaper- 
men's Association) discusses the 
advantages of tape setting with (left) 
K. Hurst (‘Oldham Chronicle’’) 


YNA see new 
Linotype 


The new High-Speed Ficet 
Fifty Four Linotype was demon 
strated to 35 members of the 
Young Newspapermen’s Associa- 
tion last week during their two 
day meeting in London 

Linotype and Machinery Ltd 
report that since June last year, 
when the machine was first shown, 
nearly 70 have been sold. Several 
of these are in operation with 
teletypesetting equipments, but 
the majority are at present being 
used manually 

The machine, which has 
already been demonstrated at a 
number of exhibitions, will go to 
L & M's Bristol office for a week's 
exhibition from Monday week, 
and then to their Glasgow office 
late in March. In July, two Fleet 
54's, both teletypesetter-operated 
will be demonstrated at the Inter 
national Printing Exhibition in 
London 


‘Sewing Week’ 
display contest 


Because of the success of last 
years “Sewing Week” display 
competition which covered both 
window and interior displays, it 
is to be repeated this year 
and drapery stores throughout 
the United Kingdom will be 
eligible and cash prizes of 450 
gu neas, 25 guineas and 5 guineas 
will be awarded in each of two 
classes 

Olney Amsden & Sons Ltd., 
will again present a challenge cup 
for the best pair of displays 
window and interior, entered by 


any one competitor 
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Suggest a need 


bam > 


YAS fore ae ; 
Clinch a sale 
POSTERS cComPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


1ON LTD LONDON POSTER ADVERTISING ASSOCIATION 
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OMMENT 


TAKE OFF THE 
SCREWS! 


Shortage of newsprint, rising 
production costs, labour diffi- 
culties . . . all of these trouble 
the publisher, the printer, and 
in turn the advertiser and his 
agent. 

‘very class of media has its 
problems. But the outdoor in- 
dustry, fettered with statutory 
rule and regulation and some 
times rudely handled by local 
planning authorities, may well 
be thought to bear more than 
its fair burden. 

Consider the statistics. 

During 1954, appeals to the 
Minister of Housing and Local 
Government against local plan- 
ning decisions reached a record 
total of 1,762. This was more 
than twice the figure for 1952. 
and compared with 1,593 in 
1953. 


Brighter side 


Yet there is a brighter side to the 
picture. 

The percentage of appeals woo 
by the industry as a whole was 
higher last year. The success 
figure for 1954 was 40 per cent 
of appeals lodged, compared 
with 31 per cent for the pre- 
vious 12 months. 

The poster section of the industry 
had 32 per cent of its appeals 
allowed, compared with 23 per 
cent, 

Those are improved figures. But 
they indicate clearly the serious 
inroads still being made into 
poster site and outdoor sign 
facilities throughout the 
country. 


Private negotiation 


An important development in ap- 
peal procedure is a move away 
from public hearings towards 
settlement by correspondence 
and by three-party visits to 
sites in dispute. 

It is little wonder that the indus- 
try has lost faith in public in- 
quiries. Such occasions are 
too frequently used for irrele- 
vant attacks on outdoor adver- 
tising as a whole. 

Certainly private negotiation may 
serve the immediate interests 
of posters and signs best. But 
there can be ttle real satisfac- 
tion until the challenge and ap- 
peal figures dip sharply. 

it is high time the screws were 
taken off the outdoor advertis- 
ing industry. 
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Talking Points 
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Only the copywriter and client liked 
the ad—and it sold 


How long should an adver- 
tisement run? 

It's an old controversy that 
never dies, and E. J. Ornstien 
started the ball rolling again 
when he spoke to the Bristol 
Branch of ISMA on Friday 


“The message that met the 
needs of 1954,” he said. “may not 
necessarily meet the needs or beat 
the competition of 1956. Not 
necessarily, although fundamental 
appeals remain fundamental for 
a long time 

“Many firms have lost money 
by changing for the sake of 
change—-abandoning a _ proved 
advertisement because they them 
selves got tired of it—departing 
from a fundamental appeal too 
quickly. But others have gone to 
Carey Street through persisting 
with out-dated appeals. To make 
sure you are still right. you must 
keep on experimenting 

“The reverse is equally true 
Don't throw away the old until 
you've proved the new. If you 
stick to a policy of using 90 per 
cent of the proved and 10 per 
cent of the experimental, you 
can't go far wrong.” 

As a matter of fact, a certain 
chocolate firm has learnt this 
lesson. A famous advertisement 
was never popular with the 
agency or the advertising man 
ager. Only the copywriter who 
devised it and the managing 
director (client) liked it 

One day when the managing 
director's back was turned the ad 
disappeared from press and 
posters 

Sales slumped within weeks 
The copywriter smiled Back 
went the ad, up soared sales 
and the copywriter smiled again 


CHAOTIC 


OSTERS are sometimes 
blamed for accidents by road 
safety committee members 
searching for excuses for their 
own ineffectiveness 
Not often, however. 1s traffic 
blamed for the size and striking 
nature of shop signs and outdoo 
advertisements 
In Northumberland they ap 
pear to have theories on this 
The County Council's planning 
Committee reports on tightly 


LRSCREENPEXK HI 
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packed shopping districts where 
the street scene is usually “quite 
chaotic” and states: “It is small 
wonder that against such a back- 
ground and the noisy restlessness 
of congested traffic, the indivi- 
dual shopkeeper attempts to call 
attention to his p ses by writ 
ing his mame hugely over the 
whole street elevation, mouldings 
balconies and even windows be- 
ing ignored.” 

What do they plan to do, sort 
out the traffic? N yn your life! 

Of 34 applications for consent 


to display advertisements fewer 
than half were granted in a three 
month period 

GREEDY 


RITISH advertising men sen 
sitive to the activities of the 
critics of the business will surely 
shed tears for the members of 
the Southern California Advertis- 
ing Agencies Ass ition 
The Californian agency men 
have told the Los Angeles Times 


that they believe a comic strip 
featuring Orphan Annie “has de 
picted a situation which casts a 


detrimental picture” of agency 
practice. 

The episode they dislike de- 
picted a wealthy manufacturer 
with several million dollars to 
spend calling in his agency 
account executive The agency 
man did not argue over a differ 
ence of opinion on how to run 
the campaign because “we will 


make our money off it regard 
less.” 

The Association says it is par 
ticularly disturbed because the 
strip story “gives the general 
public the opinion that advertis- 
ing men are greedy individuals.” 


BBC AND ADS 


AST week this column re 

ported the frequent arrival 

of notices advising: “See our pro- 
duct on TV next week.” 

Now W. D. Mosscrop tells a 
different story. He says that when 
a product was to appear in the 
afternoon “Leisure and Pleasure” 
programme, “some eager beaver 
in the sales department thought 
it would be an idea to cash in 
on the publicity 

“He announced it far and wide 
A little too wide, as it happened 
because the BBC heard of it and 
the product did not appear.” 

Mr. Mosscrop makes this pro 
test about the BBC's attitude to 
wards advertising: “What annoys 
me is the amount of free publi 
city which is given to celebrities. 
who have presumably been well 
paid to make an appearance any 
way. When we are taken on a 
visit to a ‘milk factory, a cigar 
ette factory, or a steel works 
every conceivable precaution is 
taken to prevent us from know 
ing its name. I do not imagine 
for a minute that whatever pay 
ment is made, if any, it recom 
penses for the time, disturbance 
ind loss of output which results 
from having the OB men 
swarming about the place 

“The whole thing seems to be 
a lack of a sense of proportion.” 


TO-MORROW'S TOPICS 


® Forecasts are now more confi- 
dent of an easine of the news- 
print supply position in time 
for the challenge of the new 
TY medium. But full freedom 
is not expected for about two 
years. 


@ Well-informed people in news 
paper circles say nationa! 
dailies and evenings will pub 
lish details of ITA programmes 
They believe advertisers may 
also be permitted to refer to 
commercial TV in their normal 
press announcements 


@ More emphasis will be laid on 
low calorie content—for slim- 
ming purposes—in soft drink 
advertising this summer. 


BITIONS © PERS PEX 


MERCU RY DISPLAYS 7 


EASTWOOD STREETS W-I6 
CASTING e MODELL! 


N 6 


@ Experiments in the canning of 
wine are being made in 
America. Canned beer and 
soft drinks already have a big 
share of the drink market in 
the US 

® Renewed efforts will be made 
soon to sell canned beer in this 
country. <A pre-war attempt 
did not meet with great success. 

@ A major cosmetic account will 
be moving shortly 

® Cigarette manufacturers are 
considering how to combat the 
use by advertisers of other 
products of slogans such as 
“This would cost you only a 
packet of cigarettes a week.” 
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HLLYWon) 


[= a little old man in Leicester who never 
misses his Saturday evening at the pictures. 

He has a very personal interest in most of the 

films he sees. For every weekday he sits 

at a bench, skilfully assembling lenses 

— the very lenses that the vast motion- 

picture industry cannot do without. He 

works at Taylor, Taylor and Hobson, 

whose factory sells £750,000-worth of goods each 


year, a substantial proportion of them in dolla: 


STUDIO TO CINEMA 


prone member company of B.O.P.E. 1s a specialist in its own 
“sphere. British Acoustic Films produce recording and sound 
equipment as well as 8 mm. and 16 mm. cine cameras and 
projectors; Kershaws of Leeds are famous for their cinema 
projectors, arc lamps and scientific and optical instruments 
Gaumont-Kalee Seating add to their 
U.K. sales by exporting to al 
parts of the world, includ- 
ing the United States 
Kalee send their cur- 
tains and draperies to 
cinemas as faraparta 
Jordan and Jamaica 
B.O.P.E. can indeed 
be proud of an impres- 
sive list of achieve- 
ments through the years. The Everest and North Greenland Expedi- 
tions were equipped with B.O.P.E. cameras. B.O.P.E. has equipped 
between 800 and 1,000 film stages outside Britain. 
B.O.P.E. supplied a special zoon lens us *d by the ( 


RBC for their Coronation Day TV programme 


THE J. ARTHUR RANK 


—p 
< c 
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goes to 


Leicester 


areas; whose lenses are used in 8 out of every 

10 cameras in Hollywood — and in cameras 

throughout the rest of the world. This company 

is only one of those which form the 

British Optical and Precision Engineers 

Group (B.0.P.E.), itself a subsidiary of 

S< the Rank Organisation. And last year 

B.O.P.E. obtained more than §0 per cent. 

of Britain’s export turnover in the varied products 
which it handles. 


WORLD-WIDE PROJECTION 


Winning prestige and earning currency (including those valu- 
able dollars) all over the world, B.0.P.t 


is constantly engaged in 
vigorous research to improve existing products and to introduce 
new lines. It has played a vital part too as one of the many com- 
panies on which the Rank Group is widely based — and which 
have greatly helped this section of the British Film Industry 
to make so successful a recovery during the last five years. 


ORGANISATION LIMITED 


are 7% N27 ———— 
A ege > f ae wn —™ ¢ / 
ita. eS} : B oe \ , 
‘; - fj eS ose a - —- —— EK to. 
SWANN I ae) 
Me ph A Ba, * 0, 
ee 
7 aa 
Y 
ee 
Sto 
SRSA SSR RYE RN ae SECs 
Tres 
eX WN 7 ae ‘ A > j 
Aes) NBG 
| 
a 


ADVERTISER'S WEEKLY 


Review of Advertising 


When the committee | 


tak 


ras advertisement for 

N*I*F*E*S must surely 

be the most tragical-comical 

expression of despair that has 

found tts way into The Times 
for many a long year 

The advertisers are, as I under 

nd it, a government-sponsored 

tee of commercial fuel 

vho are known to use 

1 minimum of waste in 

wn works, and their task 

iade and perhaps teach 

thrif firms to be equally 

i it. The field is wide open 

em, for the rising prices of 

1 coke have made them 

item in operating costs 

c war 
we have a committee of 
v of Britain's most enlight- 


es 


over 


By 


ened business men at work 
Any member of it could probably 
give a copywriter enough 
material and inspiration to keep 
him writing at the top of his 
form for a year or more. 

But it is a committee, and 
committees are the outstanding 
exception to the old tag about 
the whole being equal to the 
sum of its parts. This adver- 
tisement is the proof of it. 

Let us first see what a reader 
of the obituary column of The 
Times will have noticed if his 
eyes strayed casually to the ad- 
joining advertisement 

DIRECTORS, ENGINEERS 

Attention, please. 

Give me better leadership ! 

Fuel efficiency pays. 
N*I*F*E*S. 


SOUTH EASTERN 


GAZETTE 


CHATHAM 


OBSERVER 


COPYTASTER 
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« hewire 
“ ‘ < ~ 
9" . m, et 
aed dave, go mp the chimmey mn 
D> amok, (@ dene tone wepply bas oF bien 
Thet’s ant fale 


44 fron 


Give me better leadership! 


Inspect y« 


uv here is the 


muse of usetul 
informatior 
Where i / 


Spec ifi« SULLEST 
of profit to 
made? A» 
wouldn't the 
weaned cub coy 
writer have know 
all about it had he 
come along wit! 
the headlines ser 
forth in this pie 
of work? 


Telephor 


issued by — oe a 
N-I-F-E-S 

National industriel Fuel Efficiency Service 

7i Grosvenor Street London W! 


Hy de 


ar plant and buildings at once with only one 
question in mind: Where is heat wasted? Was 
occur in a: hendred ways and heat losses can be 
measured in £.s.d 


FUEL EFFICIENCY PAYS 


The business mea who control N-1-F-E-S—the National 
Industrial Fuel Efficiency Service 
their oWn experience Unat big moncy savings as well as 


© can 


are satlhoy a from 


mcreased productivity are possible even to small fin 


Park 9706 


Is there anything whatever in 
all those displayed lines to make 
an important business man or en- 
gineer pause in his stride and say 
“ There's something interesting 
here. Let's see what there is in 
it for us"? There is no promise 
of useful information, no specific 
suggestion of profit to be made 
or losses to be cut, and certainly 
no hint that the copy might be 
interesting or even entertaining 
enough to be worth reading for 
its own sake The headlines, in 
fact, are everything that even 
the unweaned cub copywriter is 
told to avoid 


Very rum clients 


Perhaps the picture will save 
the situation; but although I 
have met some very rum clients 
indeed from time to time I have 
met none of such abysmal taste 
that they would like this ugly 
and forbidding cross between 
Mr. Therm and the Ku-Klux 
Klan. 

The text of the advertisement 
is too tedious for examination 
here, but we should at least look 
to see what advice or information 
the one reader in 100 who per- 
severes to the end will be given 
as a reward for his pains 

He gets no advice but a blunt 
word of command 

Inspect your buildings at 
once with only one question in 
mind: Where is heat wasted? 

Waste can occur in a hundred 

ways and heat losses can be 

measured in £ 5s. d 

The business men who con- 
trol N*I*F*E*s are satis 
fed trom their own ex perience 


that bie money savings as well 

as increased productivity are 

possible even to small firms 

They might well have added 
We have spoken, yours is but 
to obey.’ 


Studying the layout 


Perhaps the committee has a 
mental picture of hundreds of 
managing directors (of small 
firms, of course) studying the 
layout of their boilers, watching 
their stokers’ technique, feeling 
the lagging along hundreds of 
yards of steam pipe, and watching 
their chimneys for smoke, and it 
looks as if they will be very dis 
appointed. Even if their adver 
tisement was made interesting 
enough to attract the careful 
attention of thousands of directors 
it would not be very effective un 
less it gave them a clear idea of 
what to look for, where to find 
information. or how to obtain the 
services of an expert at 2 
moderate fee 

Exhortation is not enough 

The typography of the adve: 
tisement is almost as forbidding 
as its picture and headlines, for 
the sheer weight of the cross 
headings seems to make the cop) 
look uninviting and insignificant 
and the rule after the words 

Issued by” only adds to the im 
pression of a double-decker sand 
wich made of very black bread 
with a grey and stodgy filling be 
tween the slices 

* * - 

Tuomas Warp’s, of Sheffield— 
who must themselves be very con- 
siderable users of fuel—are 

@ Continued on page 330 
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dily mounting circulation 


NANCIAL TIMES reflects the 


were ased Magtion given to its 
authoritative pasty men in industry 
Ihe many leading ind tisgial 
~ . 

advertisers who regularly reagg, Top 

. ~. 
Management through this unique “d@gily 
benefit from this increased readership ~ q 
and prestige 
Widely read and respected in the offices anc 
boardrooms where industry's big buving ~ 
decisions are made, THE FINANCIAL TIMES is ~ 
the finest medium for getting the 


attentive ear of even ‘unapproac hable’ executiv.*s 


Reach Top Management through 
J Y 


THE FINANCIAL TIMES 


every dav 


SIDNEY HENSCHEL ADVERTISEMENT DIRECTOR 12 COLEMAN st... E.C.2 
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REVIEW OF ADVERTISING —continued 


addressing just the same people 
as N*I*F*E*S., but they have no 
illusions about the need to make 
an advertisement look arresting 
and worth a moment's pause. 
The sketch of the two urchins 
collecting engine numbers is most 
appealing, with enough detail to 
make one look again and the 
headline is a gem, for it almost 


forces one to pause and wonder 
whether the “Railway Experts” 
are the small boys or Ward's or 
both. 

The text is almost a complete 
lesson in copywriting, so 
humanly does it start and so 
gently yet swiftly does it come 
to the point: 

They're on the look-out for 


& Paris loves this powder—so will you 


Tout Porss adore cotte poudra - lle veut placa 


French formula 


~~ 
okalon 7 
for lovelines<« 


BA Pectin 14 DSS vicatiny Crees 216, D1. 
riisement may cause Copytaster to begin his studies all 
ain for it has driven a coach and four through such conclu- 
he had reached concerning fashion and, to some extent, 
cosmetics advertising 


is screen-printers of some repute 
we take pride in the production of 
high-grade point-of-sale advertising 
This 


charming display piece for Morny 


for many diverse industries. 


was screen-printed by us in multi- 
colours and the fine detail work is a 


feature of Priestleys screen printing. 


We welcome your enquiries. 


PRIESTLEYS of 


a crack express—but they call 

it a “streak.” Below them, a 

stolid shunting engine rolls 

unnoticed into a factory siding, 
hauling its vital load of raw 
material. 

The “factory siding’ are the 
key words here. If they strike a 
responsive chord in a reader he is 
a potential customer—a man who 
already owns sidings or is think- 
ing of having them. He will cer- 
tainly read the rest of the adver 
tisement and read it in a 
friendly frame of mind because 
the picture and the opening lines 
of the copy had such charm 


Co-opt the manager 


Isn't that more likely than a 
blunt and unqualified command 
to win a favourable response? If I 
were the committee of N*I*F*E*S 
(heaven forbid) I would co-opt 
Thos. W. Ward's advertising 
manager and give him a free 
hand for six months—telling him 
that I did not even want to see 
the advertisements until I met 
them in my morning paper. 

Once upon a time | had a small 
client who did exactly that—and 
he got a standard of service that 
money alone could never buy. 

* * * 

A READER has cut from Radio 
Times an advertisement in which 
the only copy is the words: “I've 
switched to Sur ('s great and 
only ls. 8d.” together with a 
slogan: “Surf ! potless.” 

The picture is of a plain 
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OF REGENT ST -LONDON 


bouquet in every box 
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WHE TWW SERVICE 4150 eChUDES— 


The text of this advertisement is 
almost a complete lesson in copy- 
writing. 


but pleasant housewife in her 
overcoat holding high in the air 
a breakfast cup, and I rather like 


@ Continued on page 332 


Two-fold card 
display produced 


COMMERCIAL ROAD GLOUCESTER TELEPHONE 22281-4 9 BUCKINGHAM STREET, W.C.2 for Morny of 
MANCHESTER AND CARDIFF 


TRAfalgar 4277-8 


BIRMINGHAM CEN 1941 


Regent Street, ¥. 
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buyers in over 80 countries 
will see this important issue 


For the first ime FLIGHT — the world’s foremost It is an unusual opportunity to present your 
aeronautical journal — is making a global survey _— products and services to buyers, air attachés and 
of the organization, aircraft, operational tasks technicians in over 80 countries. Space is in 
and equipment of the world’s air forces. This heavy demand from overseas as well as home 
greatly-enlarged “special’’, published on May 13, _— advertisers, so to ensure the best positions con- 
will be unique in aeronautical journalism. tact the Advertisement Manager today. 


the sales barrier is broken by, fuse 


advertisers 


DORSET HOUSE, STAMFORD STREET. LONDON 5S.E.1. WATERLOO 53333 (60 LINES) 
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REVIEW OF ADVERTISING —continued 
i | [ f my correspondent’s comment in 6 sate tas. ‘ 
y the margin: “Tastes good, too '” ee 


* ~ * 
. Ir 1S very disappointing 
For years I have struggled with 
. might and main to see some kind 
of rhyme or reason in women’s 
fashion and, to some extent, cos 
metics advertising. Again and 


. again | have thought I had 
Ask you rself these questions pinned down a few basic laws or 
principles, only to see somebody 
drive a coach and four through 
(honestly!) them and apparently 


thrive on 
-” the experience 


Do you have to duplicate such things as Board room minutes The fact is that one needs 
market reports, instruction leaflets, etc.’ more than one’s fair share ot 

feminine intuition, and if you 
Do you often need reprints of previously printed jobs? have for ever lost your girlish 


cigarettes and soap 


laughter you had better stick to SURF bolic Spotless! 


Do you watch carefully the cost of your printed matter’ 


All this comes from staring ~~ —— 
with a wild surmise at a Tokalon 
Does your Sales Department need leaflets’ advertisement (see page 330) Featured in last week's “Talking 
Until now I had convinced Points” (page 270) this “Odd ad 
Have you ever admired the quality of your competitors myself that while the picture and has been noted by Copytaster 


sales material! even the headline, can be as gay better. I like the copy, but if it 


or romantic as you like, the copy sells the goods—which it well 


Does your Advertising Department use Direct Mail’ needs to get down to cases and mav—I shall have to start mv 
explain in simple terms just what studies all over again 

Do you sometimes have redundant stock of out-of-date your product claims to do, and * * 

stationery and sales literature? why, and how the reader ought ALTHOUGH THERE was a certain 
to use it. Up to a point the mount of comment in our trade 

Do you sometimes need print in a frantic hurry? Tokalon copy does this, but not press about the Pye half-page in 
by any means in simple terms The Times called “People are 


Do you sometimes run out of stationery? Fresh as the lilac-sweet Funny” (it told the story of a 
avenues of spring, flattering as programme on Radio Luxem 
the ambiance of Paris, Poudre bourg), I do not think anybody 
d sé ¥ ” Tokalon can now be yours pointed out that it was one of the 
If you have answere es So it begins, and ends most readable and interesting 
. Magical mousse de créme advertisements of 1954, and—tfor 

more than four < . used only in Tokalon, keeps those who can read between the 
vour powder serene and ex lines—the strongest and most 


you need Rotaprint > quisite all the lovelong day. convincing argument for buying : 


Now, for you, in England, with time on commercial television 


3 all the savoir-faire of France that has yet appeared. If any of 
the small printing ae | : «new Tokalon 
. 


my clients have not seen it I shall 
machine which will produce All the lovelong day is a give them a copy, and I advise 


- 
© 
ee 


nearly anything within its size charming phrase, and if the copy you to be sure you read it. The 
) 4 7 
’ c I ate wi sember 21, 1954. in 
range, on practically any sort writer wants to coin a word like date was Decembe 
’ : ambiance-——well. so much the The Times 


of paper. Rotaprint is the 
answer to all your printing 
problems. Convenient 
versatile ; efficient; simple 
economic ; quick. 

Now ask yourself one 
more question— “Why don't! pf 
tind out more about Rotaprint 
today?” Toreturnthiscoupon — 
involves not the = slightest 
7 obligation Our technical 
representative will call only 
at your ecapress invitation 


ole ot 


Rotaprint House, Honeypot Lane, London, N.W.9 
: Telephone COLindale 8822 (12 lines 


Song aids polish sales 
OTORISTS pulling in to So Jahmeott 


the “Dome” garage on 
the Great West Road, Brent- . 
ford, are greeted with a few 
whistled bars of the Eton 
Boating Song. 

Ihe whistler is a mechanical 
man employed by Johnson's Wax 
Products. He operates when cars 
cross an air pipe and, having 
whistled a welcome, draws atten 
tion to deep gloss “Carnu,” the 
Johnson one-step car polish 


Polishing the mudguard 


ee 


| | ee “I'd be pretty dumb if I didn't 
| ENQUIRY FORM | know this Johnson deep gloss 
l Please send. without obligation, printed specimens and full details of Rotape | ‘Carnu’ was good.” he says. At 
| the same time, he _ polishes 
| NAME ; mechanically the mudguard of a 7pjy mechanical man whistles 
| car to demonstrate the effective some bars of the Eton Boating 
| OfPARTMENT oe | ness of the product _ Song as he cleans the mudguard 
| inl The manager of the “Dome 4ction is motivated by an air pipe 
Pin this Enquiry Form to your letterheading and post ¢ l garage, P. Fitzgerald. considers 
C : this novelty to be an outstanding 300 per cent,” he said, “since the 
ROTAP Tr LTO > POT L ’ po r j ; > 
. c , teri ~— ee a ee ! success “Sales of deep gloss little man was installed in Octo 
5 cep deen eene ane cn enn ae eee on ea aenes an aenanemancmenanes ' 


‘Carnu” have increased by some ber.” 
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We RESTAURANT 


to sell your products 


AGME .. ..7% 


ACME SHOWCARD & SIGN COMPANY LIMITED A 
A 


Showrooms: 9 South Molton Street - London W1 - Telephone: Grosvenor 7458 
Head Office & Works: Paragon Works - Enfield - Middlesex - Tel: Howard 1651 
Showrooms also at Crown Buildings, James Watt St., Birmingham 4. Tel. Central 2325 acme 


Resident representatives in Manchester and Glasgow 


ushed embossed washable-surface showcard. 2, Collapsible stand easily erected to display bottle 
ervice collapsible metal stand. 4. Outdoor double-sided illuminated box sign, with dealer's name. 5 


Ulwmmated box sign. 6. Outdoor stove-enamelled meta! wallplate. 7. Crowner for displaying bottle 


ee 
Point-of-sale displays like these @ ; Ka) 
Bulmer’, Se 
. BEY | 
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Advertising Case History—67 


How the milk campaign 


has boosted sales 


oa 


I> the vast campaign to get 
the British people to drink 
more milk succeeding? There 
is reason to believe that it is. 
The first objective has been 
schieved and the decks are 
cleared for further advances 
this year 
When, in 1954, the 
English and Scottish Milk 
Marketing Boards went back into 
business after nearly 15 years of 
war-time controls and shortages, 
hey announced the formation of 
publicity councils to spend over 
£300,000 in the first year alone 
sdvertising milk and cream. 


April, 


The agency selected, Mather & 
Crowther Ltd., planned at high 
speed to catch the “milk flush” 
season during the summer 
months 

Posters and signs, featuring the 
well-known comedian Norman 
Wisdom and Zoé Newton, 
appeared all over the country 
during May—on hoardings, bus 
sides, and suburban railway 
stations. Press advertisements, in 
all the country’s leading news- 


papers, underlined some half a 
dozen main “copy points.” That 
milk 

@ Is the perfectly balanced food 
for all ages, 

@ promotes growth and energy 
(and beauty, too, since healthy 
skin and nails depend so much 
on the minerals in milk), 

@ for people of normal constitu 


tion it is not fattening, and 
that 
@there is nothing unmanly 


One of the earliest posters in the 
featured a dismal and a gay Norman Wisdom 
housewives were carried through by 


Youll feel a lot better 
if you drink more 


Vabe that cours pent coher — anal aoe 


about a male liking a glass of 
milk as a refreshing soft drink 


Selected weeklies and women’s 
magazines carried similar inser- 
tions, and a 15-second filmiet, 
showing a milk bottle emptying, 
with the slogan: “You'll feel a 
lot better if you drink more 
milk,” was shown at over 1,000 
cinemas throughout the country. 


In the weeks that followed, the 
press welcomed and gave a good 
deal of editorial space to a speci- 
ally worked out and medically 
approved “Seven-day milk dict” 
for slimming. Women's page 
editors of several provincial 
papers were swamped with re- 
quests for extra copies of the diet 
—a surprisingly good result. 
considering the prevalence of the 
“fattening fallacy.” By mid- 
October, a 30-ft. square mechani- 
cal electric sign in London's 
Piccadilly Circus, one of the most 
dominating sites in the world, 
was flashing the news that “Milk 
is the best drink in the world.” 


From the start, the campaign 
was guided by a consumer re- 
search survey carried out by 
Mather & Crowther early last 
year. Based on interviews with 
1,500 housewives living in the 
larger towns of the United King- 
dom, it revealed that roughly 
half the families in Britain could 
use more milk. More milk ts 
bought in the South and Mid- 
lands than in the North; con- 


sumption is higher at weekends, 
in Britain 


and half the homes 


_) 


Drink More Milk” campaign 
Interviews with 1,500 


Mather & Crowther before the 


campaign was launched 


One of the adver- 
tising personalities 


of our time, Zoé 

Newton was voted 

the “Face of th 

Year” by the 

“Daily Mirror 

take extra milk on Sundays, 
though 18 per cent take more 


on Saturdays. 
In the beginning 


At the start of the campaign 
the average daily consumption of 
milk in the UK stood at 2.39 
pints per family, or 0.71 pint per 
head (pre-war consumption was 
only 0.46 pint per head). This, 
however, was seen to be still a 
very long way from the per head 
consumption in Finland (1.75 
pints a day), Sweden, Switzerland 
and USA. The first 


campaign 
objective was to sell an extra 
two-thirds of a pint per UK 


family per week. 


Despite a bad-weather sum- 
mer and a rise in price of 1d. 
a pint, that has already been 
achieved. Futare targets are 
much higher: whether Britain 
will be able to absorb the 
American Dairy Association's 
“three glasses a day.” how- 
ever, remains to be seen. 


Avproval of doctors 


In general, the milk campaign 
has been extremely popular, and 
enjoys the complete approval of 
the medical profession and of 
leading nutrition experts. Zoé 
Newton has captured the public 
imagination as perhaps no other 
model has done for years (she was 
voted the “Face of the Year” by 
the Daily Mirror), and she has 
appeared frequently on television. 
at Young Farmers’ Rallies 
throughout the country. and 
makes news for milk wherever 
she goes. 


For this year, the sales cam 
paign, having made its impact. 
will get down to specific and 
practical appeals to various 
sections of the community. The 
milk slogan. “Yow ll feel a lot 
better remains constant 
some critics think it is too long 
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and too general, but its advan 
tages outweigh all other considera 
tions. It was coined by a doctor 
who uttered it as a simple state 
ment of fact. Its truth is self 
evident ; it contains a promise as 
well as a mere injunction; and 
it is adaptable—“ You'll play a lot 
better." “You'll dance a_ lot 
better,’ and so on. 


This year’s advertisements wil! 
contain a high proportion of new 
milk recipes. The milk pudding 
once a mainstay of British cook 
ing. is expected to make a come 


back, rejuvenated by new ideas 
and dietetic knowledge. “Asso 
ciated” advertisers (breakfast 


@ Continued on page 336 


Bright ideas 


in a boule of milk 


Youll feel a lot betier 


if you drink more Ada tyr 


Recipes are heing Neu featured 
in current advertisements and the 
National Milk Publicity Counci 
has its own Cookery service * hicl 
milk, cheese. and cream 
recipes 


Ssues 


SC; ny4 PC 
| ee 
| = 
oo a By es 
: Se ee 
ad 
So 
a 
2 
Vise ee 
= -y- 
— oa / 
Z7se_ > 
= a as 
a 4 7 s : 
_ ee at ee 2 © 
a | py) SSeS 
. A 
5 — : 
Ma 9 SSE : i 
— a a 
Csi 


GOLDEN JUBILEE NUMBER 


MARCH 18 ISSUE 


Press Date Ordinary Advertisements March 8 


Published by 
TEMPLE PRESS LIMITED, BOWLING GREEN LANE, LONDON, E.C.i1 TERminus 3636 


> - ar 
«! & — Te 
ie, a 
bt ea 
2 IAL eC! ' 
pee Pes | 
» eee’ fit: At Oe 
a ——. ee eee 
Ys J ; ag” : — = . \ ‘ Zs 
Viens a — ¢. .. | Se a 
‘ , _— , 4 j  - : ax " : ' ; “ | Z q* , ‘ 
“2° ah ake, ee see 
a ) _ ae a ‘SS | : . 
a ee miithe ss _ MG, ts | Laos 
"4 oa vo re. . ‘Ta! ’ 7 . : 
4 Pi a jn be’ : _ J si _ . a : : y “ 
i | — ei gn \: ee q ¥ ‘safe - — 
a ree eg 
‘Ap. a i 1) i , e de : ss _— ; . : | ¥ ae " = 
“ - - _ - of a -_ : in 7 —- so ;? oo m ; 
- Vv w———ee ~ 
oe" sh an ce a ; age ee a ne : 
oO MMERCI NI 
ee 


ADVERTISER’S WEEKLY 336 Fesruary 10, 1955 


THE MILK CAMPAIGN —continued 


New sales increase for cs. viens in, — 


famous “milk flash” in their ‘oe | 


material 


No advertising campaign can 
be completely successful without 
vigorous “point of sale” promo 
tion and to this end, great atten 


tion has been paid to stimulating 
lairymen in new ways of selling 
After all, they have to compete 
with other soft drinks, many 


of which sell more cheaply wir Milk today ? ; 
than milk, and yield a _ higher = 
profit margin. Experiments have we: 
been made with flavoured milks. 
* even with mixtures of milk and Se: 
on previous six months Campaign effect us 
HE fall in milk con- Mild cheers you 


sumption has been 
arrested. Fresh cream sales, 


since the campaign began, 
have risen over 30 per cent. 
9 Over 8,000,000 gallons of 


milk were used - make 
cream during the first seven a. y 
(almost 8%) since December 1953 months of the advertising Youll feel a lot better 
if you drink more 


spirits. Research into the whole 
retail side of the industry has 
been intensified, involving a close 
study of distribution methods, 
old and new In the United 
States, automatic vending 
machines have been found to 
provide one solution to the 
problem of making milk readily 
accessible. Despite certain diffi To appeal to the public in Scot- 


ABC NET SALES 


July-December 1954 


NOW culties, it is perhaps not impos land Zoé Newton was dressed i 
sible that eventually. they will a tartan skirt 
be seen in Britain as well 
A nation whose younger is, pasteurised milk or milk from 
generation grew up in the war tuberculin-tested cows) These 
regarding milk as something are matters for an information 
€ rationed and permanently scarce and public relations service which 
needs educating in the use of has supported the main advertis 
COPIES A MONTH supplies which are now plentiful ing campaign from the outset 
That generation has only just One thing is quite certain : 
learned that there are a dozen milk is very much in the news. 
different grades, eight of them Radio comedians crack jokes 
easily available. It needs to be about it, cartoonists are 
impressed with the wisdom be having friendly fun with it, 
hind the “designation” of milk famous sportsmen, fashion 
(nearly 70 per cent of the country models, stage and screen stars 
now has only “clean” milk—that are being photographed drink- 


Rates still ing it, and for those who can 

afford it, it is becoming a 

fashionable hobby to buy a 

£204 a page and pro rata small dairy farm and build up 
a pedigree herd. 

The National Milk Publicity 
Council has its own cookery ser 
vice, which supplies milk, cheese 
and cream recipes to the home 
pages of newspapers and women’s 
magazines In women's radio 
programmes, stress is laid more 
and more on the food value of 
milk, and the necessity of keeping 
its prominent place in the family 
catering budget. The role of the 
milkman (or “milk salesman,” as 
he will probably soon be styled) 
as the friend of every family is 
receiving deserved appreciation 


ate Gt. West Road, Brentford, Middlesex. Telephone EAI ing 6283 
All in all, it is hardiv possible 
nowadays to open a newspaper 


STITCHCRAFT 


Now better value than ever ! By mid-October a 3 foot squar vision, or walk more than a few 


yards without seeing or hearing 
mechanical electric sign was pro some reference to milk 
laiming the “Drink more milk Producers and retailers are 
message in Piccadilly Circus already “fee!ing a lot hetter.” 


™ , 
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. 
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Advertisement Manager, S. H. Bowden, Stitchcraft Limited, 
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RS Eg Eastern Daily Press 


$3673 copies daily 


Eastern Evening News 
62352 copies daily 


Eastern Football News 
58991 copies weekly 


Norwich Mereury Series 
72585 copies weekly 


& Norfolk News Company Limited 


Head Office ondon Office 
57 London Street 151 re Street, E.C.4 


f Norwich. Tel. 23231 Tel. Central 9355 
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sa 
”- are your records 


up to date for 1955? 


-it’s going to be a busy year! 


For full efficiency of your organisation you 
need up-to-the-minute details of publications— 
their publishers and executives ; notes on 
policy ; ABC circulations and marketing 

areas ; advertising rates and typographical 

data of : 

© |,548 BRITISH NEWSPAPERS 


©@ 3,853 BRITISH PERIODICALS 
(General, trade and technical) 
© 9,969 OVERSEAS PUBLICATIONS 
(Newspapers, magazines and trade journals) 
@ 999 DIRECTORIES, ANNUALS and YEAR BOOKS 


Additional information this year : 
Publishers—their newspapers and periodicals. 
Principal Advertising Groups which operate a 
combined advertising rate for their series. 
You will find them all in the fully revised 


1955 NEWSPAPER | 
PRESS DIRECTORY 


—v 


Order your 
copy NOW 


ca. 3.6. 


Per copy 
including postage 


The NEWSPAPER 
PRESS DIRECTORY 


BOUVERIE HOUSE, 154 FLEET STREET E.C.4 
Telephone - CENtral 32/2. 


— 
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Legal Queries Answered 


If a rail strike ever 


comes—this is the law 


By OUR LEGAL CORRESPONDENT 


HE threat of a national 

railway strike recently 
caused many a flutter both in 
publishing houses and adver- 
tising agencies. Many asked: 
What would be the legal posi- 
tion, regarding orders for in- 
sertion of advertisements if in- 
deed a strike had occurred, 
causing either no publication 
of a newspaper, or publication 
only on a limited scale? 


In practice, it is suggested, no 


real difficulty would arise. Sup- 
posing an advertisement had 
been ordered to appear on a cer- 
tain date, advertising, let us say 
for the sake of argument, the 


first day of a sale 
cumstances, no doubt 


n such cir- 
the parties 


would agree that the advertise- 
ment should be d over until 
the strike was over, if it lasted 
only for a few or that the 


contract should 
the strike had gone on for a long 
time, or a state of national emer- 
gency had occurred 


annulled, if 


Loss of money 


But supposing the parties did 


not agree? Supposing, for in- 
stance, the advertisers were to 
say to the publisher: “You 


contracted to publish an adver- 
tisement of mine on ... you did 
not do so, and as a con- 
sequence, I have lost a consid- 
erable sum of money, for 
which I am going to sue you.” 
The law on this subject (known 
as the frustration of contracts) is 
extremely complicated In the 
House of Lords recently, Vis- 
count Simon declared 
“The parties to an executory 
contract are often faced, in the 
course of carrying it out, with 
a turn of events, which they did 
not anticipate—a wholly abnor- 


mal rise or fall in prices, a 
sudden depreciation of cur- 
rency, an unexpected obstacle 
to execution, or the like. Yet 


this does not in itself affect the 
bargain they have made. If, on 
the other hand, a consideration 
of the terms of the contract, in 
the light of the circumstances 
existing when it was made, 
shows that they never agreed to 
be bound in a fundamentally 
different situation which has 
now unexpectedly emerged, the 
contract ceases to bind at that 
point. . ; 
It would seem that a national 
railway strike which caused con- 
siderable dislocation to the 


Our Legal Correspondent, 
a barrister who specialises in 
advertising law, amswers a 
selection of queries received 
from readers. 

Readers are invited to send 
their problems, which will be 
treated in strict confidence. 

Replies will be forwarded 
by letter, without delay, to 
correspondents concerned. 

Neither the Editor nor 
our legal correspondent can 
accept any liability for the 
opinions expressed. 


economic structure of the country 
would automatically bring a con- 
tract for an insertion of an ad- 
vertisement in a national daily 
newspaper to an end—it might 
not be so in a local weekly or a 
magazine—and the advertiser 
would have no redress. 

In such a case both the adver- 
tiser and the publisher would 
suffer losses through the creation 
of a fundamentally different 
situation which has unexpectedly 
emerged. But of course, if the 
strike had been of only a few 
days duration, and the advertise- 
ment could still justifiably appear, 
then the advertiser would still be 
bound. 

Discussing hypothetical cases, 
however, is not satisfactory. If 
a contract cannot be fulfilled for 
a good reason, it is better for the 
parties to get together and reach 
“= agreement rather than go to 
aw. 


Fulfilling the contract 


Of course, it must be clearly 
understood that any contract for 
the display of advertisements 
must be fulfilled within a reason- 
able time The rules on this 
particular branch of the law of 
contract are set out by Sutton 
and Shannon in their text-book 
on contracts. These rules are 

@ When a contract provides for 

performance on a particular 


day, or within a _ specified 
time, the contract must be 
performed on that day or 


within that time 

@ When a contract provides no 
time for performance, the 
contract must be performed 
within a reasonable time. 

@ When performance of a con- 
tract requires an act in which 
both parties must concur, 


@ Continued on page 340 
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OUR GOOD RELATIONS 


Forgive the little boast, but we 

are rather proud of our good 
relations with our customers. So 
what, do you say?... But please 
read on. These good relations are 
significant because they derive 

from the Gee and Watson 

tradition of personal and helpful 
service. Our customers know that 
we can be relied on to give our 
consistent best in workmanship 

and in service, which is not to say 
that there is never the rare occasion 
when we fall the least bit short 

of the plus standards which we 

set ourselves. Customers’ letters 
underline these sound relations, as 
this excerpt: “. .. Looking forward 
to our continued good relations and 
thanking you for the excellent 
service rendered,’’ and this one: “I 
would like to compliment you on your 
excellent standard of typesetting and 
blockmaking, and on the courteous 


personal service.”’ 


Gale & WATSON 


e Lane London EC4 Cen 6555 18 lines 


PROCESS ENGRAVERS ARTISTS PHOTOGRAPHERS TYPESETTERS ELECTROTYPERS STEREOTY PERG 
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rushes). 
is better than natural timber. 
large sheets. 


the same first-class quality. 


cut-outs—everything. 


CELoTEX 
FIVE-STAR 


ADVERTISER'S WEEKLY 


Stand Designer 


—in one easy lesson! 


No, no, Mr. Stand Designer, we’re not giving away 
your trade secrets! We’re selling you Celotex Five- 
Star Hardboard. 


It’s economical (for clients), strong (for clumsy clots 


It’s practically designed for you. 


ind quickly worked and decorated (for last minute 


In every way Celotex Five-Star Hardboard 
You can buy it in 
You can store it easily. It is always 


Use Celotex Five-Star 


Hardboard for partitions, walls, counters, doors, 


Write for further details and 


samples of this British-made product. 


HARDBOARD 


Exceptional strength 
Large sized sheets for economy 
Attractive, rich brown colour 


Ideal for all applied finishes 


Easily, quickly handled and fixed 
Co 
- ‘fade in Great Britain with all-British materials by 
CELOTEX LIMITED 
Pes North Circular Road, Stonebridge Park, London, N.W.10 


Telephone: ELGar $717 (10 lines 
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Mass display of baby 


food promotes sales 


T is well known that mass 


displays help sales, but 
where products are retailed 
through chemists’ shops the 


main problem is to find the 


necessary space 

This has been acknowledged 
by a baby food company, who 
realise that the glass jars used 
for their strained foods are the 
most difficult type of pack to 
display safely. To overcome these 
problems, Trufood Ltd. have 
introduced for their range of 
Spoonfoods a display dispenser 


which has been specially designed 
to take up very little counter 
Space 


Full case held 


Although this only 8} in. 
wide, 44 in. deep and stands 
154 in. high, it holds a full case 


of 24 jars. These are neatly and 
securely packed two deep on 
three shelves, each holding eight 


jars. The clearly lettered blue 
and white panel identifies the 
product at once, and the mother 
can see the whole range and help 
herself, thus saving the chemist's 
time The dispenser is strongly 
made of white enamelled wire, 


Small numbers of this selling 
aid were produced in 1954, and 


MEATS FRUITS AND VEGETASLE 


FOR BABIE 


The new Trufood display unit 

was designed and made by the 

Acme Showcard and Sign Co., 
Lid 


its effectiveness was tested out in 
a number of selected chemists’ 
shops. 


LEGAL QUERIES ANSWERED —continued 


reasonable 
performing his 


each must use 

diligence in 

part. 
What is a “reasonable time” 
must be decided in accordance 
with the facts of each case 
Obviously a “reasonable time” 
for a daily newspaper is very 
different from that for an annual. 

It may be that if the annual is a 
couple of months late after the 
promised date this delay would 
not be considered unreasonable, 
whereas if the advertisement 
appeared in a weekly newspaper 
two months after it had been 
ordered, that period might be 
considered unreasonable 

This leads us on to the con- 
sideration of another point. 

Sapposing an advertiser sends 
an advertisement to a publisher 
who duly acknowledges receipt 
of the order and publishes the 
advertisement, after making an 
alteration in the copy without 
the knowledge or consent of 
the advertiser. The advertiser 
thereupon objects and there- 
upon the publisher produces 
some document, or perhaps an 
announcement printed in the 
newspaper which, so he says, 
gives him the right to make the 
alteration. 

The question arises, has the 
publisher such a right, on the 
strength of that document or 
announcement, to make the 
alteration ? It is extremely 
doubtful if he has. The rule is 


that if a contract is accepted 
subject to conditions, those con- 
ditions ought to be brought to 
the notice of the party concerned. 
If the conditions are brought to 
the notice of the advertiser, and 
he does not take the troubie to 
read them, then he has nothing 
to complain about. The follow- 


ing case illustrates very simply 
the principle involved 

A man hired a _ deck-chair, 
paying 2d. Beside the deck-chair 


was a notice, “ Hire of chairs 2d 
per session of three hours.” 
When he paid his 2d., the attend- 
ant offered him a ticket which 
he put in his pocket without 
reading. On the back of the 
ticket was printed, “ The Council 
will not be liable for any accident 
or damage arising from the hire 
of the chair.” The man sat on 
the chair, it broke, and he was 
injured. The court decided that 
the words on the back of the 
ticket did not form part of the 
contract, for unless steps were 
taken to bring to the plaintiff's 
notice that the hire was subject 
to the conditions printed on the 
ticket. he was entitled to assume 
that the only condition was that 
beside the deck-chair relating to 
the price 
So publishers who accept 
advertisements subject to con- 
ditions are advised to bring 
these specifically to the notice 
of those who place the adver- 
tisements. 
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WORLD RECORD! 


MUSICAL 
EXPRESS 


Proudly announces that, within three years of inception, 


certified audited guaranteed sales exceed : 


THESE ARE THE HIGHEST PUBLISHED 
FIGURES OF ANY POPULAR MUSICAL 
PUBLICATION IN THE WORLD. 


Wo Musical Paper of the 1CeQ2yZ 


Details, specimen copies and rate card on application to 
ADVERTISEMENT MANAGER: PERCY C. DICKINS, 5, DENMARK STREET, LONDON, W.C.2. 
Telephone COVent Garden 2266. 
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It must be a good sign that our company has 
shown such a healthy rate of growth since 
the war. The fact that a great deal of our 
new business comes through recommenda- 
tions by existing clients is further proof of 
the high standard of our work . . . of keen 
prices, of originality in design and of a fast, 
efficient maintenance service, too. Perhaps 
another reason for our success is that we 
pride ourselves on taking as much care over 
the window sign for Joe’s Snack Bar round 
the corner as we do over major installations 
for such nationally-known clients as B.E.A., 
British School of Motoring, Truman’s Beers, 
Lyons, Regent Oil, Coca Cola, Ferguson 
Radio... 


Why not let us submit designs and a 
quotation next time neon display is under 
discussion ? 


NEOFLO 
SIGNS trp 


23 KINGS ROAD, SLOANE SQUARE 
LONDON, S.W.3 


SLOANE 9972 (7 LINES) 
FACTORIES: LONDON AND PORTSMOUTH 
WE SPECIALISE IN SUPPLYING SIGNS UNDER 
RENTAL/MAINTENANCE CONTRACTS 
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How to display electronic 
products and applications 


With a view to introducing the mysteries of electronics to a wide 
public, Mullard Ltd. have recently opened a new display centre 
in London. Conferences may also be accommodated. 


AN electronics display centre 

has been opened by 
Mullard Ltd., at their London 
publicity offices and _ the 
attempt has been made to pro- 
vide a setting in harmony with 
electronic products and their 
fields of application. 

The showrooms (which are 
on two floors) were designed by 
Eric Sharve! f Rapier Design 
Ltd., in conjunction with Mul- 
lard’s publicity division 

On the first floor 
from each group of 
pany’s products are arranged in 
separately illuminable panels, 
and coloured wal! maps show the 
ramifications of the company at 
home and overseas Current 
Mullard literature is on display 
and available to the visitor. 


examples 
the com 


Panels give displays 


The exterior of the new Mullard 
electronics centre at night. The 
displays are completely inter- 
changeable and every item except 
the diagram panels can be re- 
arranged at will. The cinema can 
also be used as a demonstration 
The building also houses a 
well equipped conference room 


On the lower floor, 27 
are used to display 
products 


panels 
more Mullard 
arranged with the 
themes, “What they are.” and 
“How they work “How they 
are made” and “How they are 
used.” Also on this floor are 
housed larger exhibits which are 
featured from time to time in 
connection with a planned pro 
gramme of exhibitions and live 
demonstrations Part of this 
lower floor is a cinema in which 
the visitor may see some of the 
Mullard films and film strips. A 
conference room has been pro- 
vided where visitors may meet 
members of the staff for formal 
and informa! discussions. 


area 


Visits to this new showroom 
will be encouraged by the com- 
pany and will extend to parties 
from education establishments, 
students, apprentices and trainees, 
business contacts of the various 
company divisions, government 
departments, BBC, radio industry 
and trade, etc. 


of the lower showroom has been left free 
exhibitions. The 


The floor Space 
accommodate 
cinema 


space 


in order to 

centre includes a 

ingenious periscope arrangement which cuts down 

needed for the projector, thus maximum seating 
capacity to be achieved in a limited space. 


tem porary display 


win an 
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Not Jo young as ue tock / 


Seeing us now, some people might be tempted to think 
we are as young as we look. All the spit and polish 
of a brand new building. All the instruments of 
progress—automatic addressing machines, quick-filing 
systems, franking machines. Yet ours is the oldest 
direct mail service in Britain. 

Eighty-six years ago, Mr. George Septimus Smith 
compiled our first list of addresses. Business grew, 
it flourished—and still does, under the name of Smith, 
Dalby-Welch Ltd. Enemy bombs destroyed our 


famous old building, but a new one has taken its place. 
Today we feel as young and vigorous as we look. 
SDW lists of addresses include professions, businesses, 
trades and individuals in this country and abroad. 
They are brought up-to-date and added to daily. 
Our staff have years of practical experience. And our 
charges are very reasonable. Why not see it all for 
yourself? Come and look round the oldest—and most 
modern—direct mail house in Britain as soon as you 
can spare the time. 


SMITH, DALBY-WELCH LTD 


Established 1868 


11-12 HALF MOON COURT, LONDON, 


E.C.1 


TELEPHONE: MONARCH 9671 (5 lines) 
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Net 
Monthly 
| Sales 


13,932 


(A.B.C, Certificate 
July to December 1954) 


@ Higher net Sales and Lower 
Rate per thousand than any other 
Independent Monthly Journal in, 
or near, its field. 


Business 


The Monthly Journal with the 
91% Top Management Readership 
180 Fleet St. London E.C.4. 

Tel. Chancery 8844 
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Public Relations 


Projecting a personality— 


the basis of PR work 


“DUBLIC relations” is an 

unsatisfactory term. It 
is pretentious, and it does not 
méan what it purports to des- 
cribe, though it is easier to say 
what it is not than to explain 
what it is without contradict- 
ing oneself. 

Though I can claim to have 
been engaged in “Public Rela- 
tions” since as far back as 1923 
(when the title had not yet been 
invented) I had avoided using the 
words until in 1952 I was trans- 
lated to Whitehall as a “Public 
Relations Adviser.” Then a friend 
wrote me a facetious letter which 
began “My dear public relation” 

a form of address which at 
once explained to me why I had 
found the term so unsatisfactory 


Connections with world 


How could one man, or even 
one department, I argued, how- 
ever energetic, efficient or in- 
genious, be the public relation of 
a family as numerous as a large 
industrial concern, much less of 
an army or a political party? 
Surely the public relations (with- 
out capital letters) of any unit is 
precisely what the words indi- 
cate—its relations with the world 
around it; in other words its be- 
haviour. And the sum of its be- 
haviour will be its personality. 
Anything an individual does or 
Says is part of his public rela- 
tions—his appearance 

But an organisation is not, 
strictly speaking, articulate. Nor 


also 


has it an appearance Hence 
PR. 

It follows that what is, for 
want of a better word, called 


“Public Relations” cannot be a 
thing apart, a science or mystery 
in itself, to be conducted solely 
by its initiates. It is not the pro- 
fession its professors would like 
to believe it is. For example, 
two men confronted with the 
same PR problem would almost 
certainly set about solving it by 
different methods, dictated by 
their individual personalities. 
The hail-fellow-well-met man 
would go about the task quite 
differently from the more retir- 
ing and studious type. More- 
over, many men most successful 
in “ Public Relations” would be 
horrified if the title were to be 
applied to them. 

I have served under three such 

the late Sir Eric Geddes, Lord 
McGowan and Field Marshal 
Sir William Slim—and alongside 
a fourth, the late Frank Pick of 


By SIDNEY ROGERSON 


London Transport fame. All 
these men were fully alive to the 
interpretation the public placed 
on the activities (behaviour) of 
the organisations over which they 
presided, and acted accordingly, 
but because they were all fully 
occupied in taking action, they 
needed someone to hold up a 
mirror to these activities, so that 
the wider public who were not 
in touch with them at first hand 
should know of them and assess 
the personality of the organisa- 
tion at its true value 
Thus, what “Public Rela- 
tions” surely means is not the 
actual public relations (be- 
haviour) itself but the slowly 
developing practice of project- 
ing the personality which 
emerges from this behaviour 
to the public by all or any 
means of communication and 
projection available. It thus 
describes something far more 
than the work of a self-styled 
expert engaged to obtain free 
editorial space in the news- 
papers for the organisation 
which pays him. 

Indeed. nothing is more mis 
leading than to imagine that PR 
is Wholly or even largely con 
cerned with the editorial columns 
of the newspapers, although this 
is unfortunately the view of PR 
generally held by newspapers 
and public alike, and also unfor- 
tunately by many men who call 
themselves PR experts 


No clear picture 


The army, to cite an example, 
is given a quite § astonishing 
amount of free editorial space 
Yet its PR has fallen short be- 
cause all this (and other forms 
of PR) has not imprinted on 
the public mind a clear picture 
of the army as an honourable 
and rewarding profession, effi- 
cient technically and sound 
morally It has won publicity 
without projecting the person 
ality. 

“Public Relations” is still in 
its infancy. Too much may have 
been claimed for it by ex parte 
professors, and it may well be, 
and indeed has regrettably been 
put to base or unworthy purposes 
Yet it is, I believe, an essential 
and beneficient activity in the 
present state of Western civilisa- 
tion, where communications are 
so multifarious, swift and univer- 
sal, where free will still operates 
and where the public opinion 
which decides the major issues 1s 
still formed by persuasion 


@ Continued on page 346 
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A TECHNICAL JOURNAL 
WITH A DIFFERENCE 


—that is Industrial Equipment News, the 
difference being that every one of its 


readers is a potential buyer. There is no ‘* waste "' 


readership from the advertiser's viewpoint, 
The readers of IEN are Technical Directors, 
Production Managers, Plant Engineers 

or Chief Buyers more than 15,000 of whom 
have been chosen to receive it each month, 
They look to it for the latest information about 
equipment, materials and ways of doing things. 
IEN offers a direct and economical 

approach to readers of their status. 

The cost of a single quarter page 
advertisement is equivalent to £1 1I7s. 4d. 


a thousand buying readers. 


SERVES ALL INDL 


Published every month by TOTHILL PRESS LIMITED 
33 TOTHILL STREET, WESTMINSTER, LONDON, S.W./ 
Telephones : WHitehal/ 9233 (12 lines) 
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Type E-54 


Often, there is little to choose between two sound pieces 


I work 


nol f 


except the “ Aerograph” finish that turns a 
workmanlike job into a winner 


For tip-top retouching 


ill kinds, from the broadest effects to the most delicate 
or sensitive finger-tip control all the way from fine 


air lines to flat tints—the inevitable choice is 


AEROGRAPH 


AIR BRUSHES 


Write to Dept. AJ.S 
for free booklet giving 
full details af Aero- 
graph Air Brushes, 
Compressors and Pres- 
sure Regulating Tanks 


Acrograph Company Ltd., Lower Sydenham, London, S.E.26 


Tel.: SYDenham 6060 (8 lines) 


City Offices & Showrooms: 47, Holborn Viaduct, London, E.C.1 


Is the shop 
as good 
as the goods? 


If your client has 
shops, have them 
fitted to line up 


with the sales policy. 


Shopfitting and 
interior decoration 


is a spec iality of 


BERNARDS 
DISPLAY 
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17 Burlington Gardens 
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Chiswick 2821 
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PACKAGING 


WILLLIAM W. CLELAND LTD 
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PUBLIC RELATIONS —continued 


It is, at its best, a form of ser- 
vice which has already been and 
can be still more a positive force 
for good. Imperfect tool though 
it is, it has already done much, 
for example, to bring leaders of 
industry, the armed forces, and 
the professions, and even top- 
ranking civil servants, who tradi- 
tionally suspect if they do not ac- 
tively mistrust the “Jackals of 
Grub Street,” into a new under- 
standing and respect for the 
Fourth Estate. By opening the 
eyes of industry to the value of 
public projection, it has helped 
the improvement of labour and 
works management by the de- 
velopment of internal relations 
as opposed to public (external) 
relations. 


New aesthetic standards 


The “Public Relations” of 
Prank Pick beautified the Under- 
ground railway and imposed new 
aesthetic standards on the 
architecture of railway stations, 
the design of locomotives, 
coaches and posters. The PR of 
Lord McGowan was reflected in 
his personal common touch as 
well as in the liberal and sym- 
pathetic labour policy of ICI and 
its endowments to universities. 
The PR of Sir William Slim's 

riodical broadcasts directly 

enefited the army, gave pleasure 

to thousands who heard them 
and also put over to the public 
his personality. These are three 
concrete examples which occur to 
me from personal experience. 
None of them directly concerns 
the newspapers. 

Yet PR has already constituted 
a real service to the press, alike 
to its editorial direction and in 
easing the task of its harassed 
news gatherers. Because of PR 
there may be fewer “scoops” 
obtainable in these days, but 
there is a far more reliable and 
readily available stream of in- 
formation. Admittedly certain 
elements who seek to use PR as 
a cloak to disguise blatant pub- 
licity have earned it a _ bad 
reputation with a section of the 
press, although the papers who 
are most shrill in their criticism 
of PR are swift to make use of 
PR facilities when it suits them. 


Besee For goed 


“Public Relations,” conscienti- 
ously conducted, should be a 
force for good also for the 
simple reason that since your PR 
man will wish to project the most 
creditable picture possible, he 
will work to mitigate and, if 
possible, remedy abuses or short- 
comings which would mar his 
picture, and even suggest action 
that would improve it. 


At the same time he will be 
wise not to invent or create 
activities solely for the purpose 
of having these reported, be- 
cause being artificial they will 
not form part of the true 
normal behaviour of his prin- 
cipal, and will therefore be 
unlikely to ring true to its 


personality or to be sustainable 

over a period. 

The newspapers are only one 
means of communication or pro- 
jection. There are no means PR 
cannot use. But it will be helpful 
to re-emphasise that, by a contra- 
diction perhaps, “Public Rela- 
tions” are more than projection 
Just as everything an individual 
does or says and how he looks 
go to make up his personality, so 
the PR of an industrial firm will 
be present not only in the book- 
lets, advertisements, films, hand- 
outs, radio talks and what-have- 
you of its PR department, but in 
everything from the appearance 
of its factories and the design of 
the letter-heads on its official 
notepaper to the actions and 
utterances of its chairman. 


Equally, the smartness or 
slovenliness of the individual 
soldier on the street will affect 
the army's public personality 
(Public Relations) as much as 
will an important Army Council 
instruction. In other words, the 
PR of the army will be expressed 
in the humanity, efficiency and 
tact of its orders and the treat 
ment of its members, right down 
to the conduct of the newest 
recruit. 

Starting with unit 

Which brings me back to 
where I began. Public Relations, 
being public behaviour must 
start with the unit itself. These 
are the public relations without 
capital letters. They are insepar- 
able from it and therefore must 
be done by it. Its Public Rela- 
tions is rather the vehicle by 
which its corporate personality is 
explained to the world. If the 
picture is a good one it should 
be good for the world to know 
If it is not then PR will not be 
used to project it. 

As I see it, the PR man has an 
ideal to work for. He is there 
to serve for the best ; his achieve- 
ment will not be measured in 
column inches in the daily press 
and his reward will lie in the 
gratitude of those he is able to 
help. My experience over the 
past 30 years is that there are 
few careers which offer greater 
opportunities to help others and 
to do good. 


| Hush-hush trip 


SPECIAL sleeper train was 
44. used by Imperial Chemical 
Industries Ltd. to take members 
of the press on a visit to their 
new Terylene plant at Wilton 
About 100 journalists and repre- 
sentatives of the BBC visited the 
plant and saw some of the prac- 
tical results of ICI’s £20 million 
investment in this new fibre 


To ensure secrecy concerning 
some details of the various pro- 
cesses none of the visitors were 
allowed to take photographs. In 
stead, selected photographs of 
the buildings and equipment 
were made available. 
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93.67 


RADIO TIMES 


average weekly 
net sales for 1954 


(member of the Audit Bureau of Circulations) 


A single insertion in the RADIO TIMES 


is a national campaign in itself. 


S16 All enquiries to: HEAD OF ADVERTISEMENT DEPARTMENT 
B.B.C. PUBLICATIONS, 35 Marylebone High St., London, W.1. 
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Journals prepare readers 


for commercial TV 


THERE is no doubt about 
the interest being felt in 


several trades about the on- 
coming fact of commercial 
evision Alert to thei) 


igations to the groups they 
serve, a number of trade 
journals have devoted specific 
ittention to the problems likely 
to arise in articles of a “This- 
is-how-it-may-affect-you” char- 


The National Trade Press 
publication, Children's Wear, for 
cxample, has come out with a 
February issue bearing a straight 
to-the-point discussion headed 

Will Commercial TV help you 


© sell The view is taken that 
the new medium will best help 
suppliers and retailers “by show 
ng the public what is involved 
mn the making of children’s 
clothes. Fashion parades mean 


nothing while there is a strong 
feeling that prices are unneces- 
sarily high. In the States it has 
been found that short films 


demonstrating some of the pro 
cesses that go into producing a 
child's garment are more effec 
tive as sales aids than advertising 
‘puffs 


Fruit and vegetables 


For a recent issue of the Fruit 
Trades Journal the National 
Secretary of the Retail Fruit 
Trade Federation Ltd., wrote an 
account of television programmes 
dealing with fruit and vegetable 
supplies, and it was remarked that 
“more often than not” the com- 
ments made by the personality 
during the course of the show 
“are favourable to the trade and 
the commodities they sell.” 

| am assured by the editor, 
Montague Keen, that the journal! 
18 Intensely interested in the whole 
subject of commercial television 
as a vehicle for selling fruit, vege 
tables and flowers (the range of 
subjects covered by the F7/) and 
that within the next two or three 
weeks an article will appear, 
showing how citrus fruits are so 
promoted in the United States 

In the current issue of Quick 
Freezing there is an article some 
24 pages long dealing with com- 
mercial television and the US 
quick frozen food industry: “In 
the particular field of quick frozen 
foods,” the article maintains, “it 
has been an enormous success 


By SCRUTINEER 


especially in regard to fruit 
juice concentrates” and the con 
clusion is brought about in this 
manner, “ here comes the most 
pursuasive advertising medium so 
far put at the service of the quick 
frozen food industry.” 

Far the soft drinks industry the 


Soft Drinks Trade Journal has 
published a feature headed 
“Advertising the TV way 


How will it affect the soft drinks 
industry?” This contains the 
recommendation that “manufac 
turers in the soft drinks line 
should make sure as soon as they 
can that their bottle and label is 
satisfactorily telegenic” and it is 
pointed out that in the United 
States the Minute Maid Corpora 
tion has scored big sales successes 
over the past four years by link 
ing their product to the person 
alities of three living people (Kate 
Smith, Bing Crosby, and Gabby 
Hayes), a set of marionettes and 
a circus. 
© * * 


A REMARKABLE example of 


trade journal initiative is being 
shown by the publishers of Sel} 
Service (Practical Press Ltd.) 


Under the heading “An Eventful 
Start,” the current issue’s leading 
article gives the news that 


For the Packaging Exhibition the 


out with a record size issue (104 pages) 


on the 


stand of the publishers 


1 new Dorothy 
Vernon  advertise- 
ment as if ap- 


peared in “Knit 
wear and Stock 
ings. 


“During May 
organising a 


Self 


coach 


Service 1s 
tour of the 
cream of self service stores in five 


countries, in the course 
members of the party will have 
unparalleled facilities for see- 
ing the latest continental trends, 
picking up new ideas and meeting 
progressive European retailers 

this tour will be a-‘first time ever’ 


of which 


(and) will play a vital part 
in raising the standards of 
modern British retailing to new 
heights.” 

The tour will, of course, be 
fully reported in the journal 

* * * 

QUICK FROZEN food has been 
in the news a good deal lately 
and its likely to show up in that 
role over and over again in the 
near future The main element 


in the leading article of the cur- 
rent World Refrigeration 
of advertis 

sampling 
used more 


broaches the subject 
product by 
being 


ing the 
“Sampling is 


eee ee 


Paper Box and Bag Maker” came 
The journal was well featured 


S. C. Phillips & Co., Ltd 
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Dorott 14 
Verner 


and more in this country to ‘put 
over’ foods which are new, un 
familiar or in any way a novelty 


This applies no less to quick 
frozen food than to other lines 
[his is admittedly a costly 


and long term process but it is 
apparently the only method by 
which the consumer can be con- 
tacted and impressed os 


“It is undoubtedly the one 
method which can ultimately 
create a consumer public con- 


scious of the place which frozen 
foods must ultimately take in the 
national picture.” 

* * 

THOSE WHO are responsible for 
the advertising of Meltis Savoys 
(agents are Willing’s Press Ser 
vice Ltd.) received a resounding 
pat on the back by whoever 
writes the instructive “Watching 
Advertisements” feature in the 
January issue of Confectionery 
Production. “It is not the prac- 
tice in these articles to pick out 
any particular ‘Advertisement of 
the month,’ the article declared, 
“but if it was, the Meltis speci 
men would this time be the one 
the others would have to beat 
This is all the more praiseworthy 
because the period under review 
has been extremely rich in first- 
class confectionery  advertise- 
ments.” 


Praise for Shakespeare 


Elsewhere in this monthly sur- 
vey which those who publish 
Confectionery Production had 
the initiative to organise, a 
Murraymints advertisement built 
round a Romeo and Juliet theme 
also came in for praise, and the 
point was emphasised why more 
use 1s not made by “confection 
ery advertisers of the manifold 
Opportunities to join in on the 
enormous volume of cinema ad 
vertising. Some members of the 
men’s. wear industry are not 
behindhand in that, and, so far 
as I know, one cannot buy hats 
or even a fancy waistcoat during 


@ Continued on page 350 
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is used by 
T. G. Scott«Son Ltd 
for 


HONEYWELL- BROWN 


+" 49400660 sograpesesarype, ‘. re] 


manufacturers of 


ElectroniK Potentiometers 
(Indicating & Recording), 
Differential Converters 
Associated Receivers, Mod- 
ulating Control Equipment, 
Protectoglo Combustion 
Safeguard Equipment, to 
reach makers of preserves, 
pickles, milk products, 
soup, sauces, etc. 


FOOD MANUFACTURE 


Stratford House 
9 Eden Street, London, N.W.1 


FOOD MANUFACTURE is one of the 
LEOWARD HILL TECHNICAL GROUP 


HE specialised monthly 
journal dealing with all 
civil engineering in which 
earth-moving and earth- 
moving equipment are in- 
volved—epen-cast coal and 


iron ore, hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, ete. 
MUCK SHIFTER 

and Public Works Digest 
is another publication of the 
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TRADE PRESS SURVEY -—continued 


the cinema intervals. With con- 
fectionery it is all very different.” 
* * * 

A RECENT leading article in 
Men's Wear declared that far too 
many retailers are allowing 
themselves to be used as mere 
stockists of nationally advertised 
branded lines, “thereby losing the 
individuality which is the main 
strength of the independent 
trader.” 

The remark was prompted by 
the appearance of “sameness” 
about men’s wear shops. “Almost 
everywhere one can see the same 
brand of handkerchiefs, the same 
range of ties and often the same 
brands of outerwear and under- 
wear. Occasionally the merchan- 
dise is displayed uniquely, but 
frequently only the name dis- 
tinguishes one shop’ from 
another.” 

Developing the theme the 
article went on: “Some manu- 
facturers who spend large sums 
of money on national advertising 
put their merchandise into so 
many shops, that it means no 
more to the men’s wear retailer 
than does a brand of cigarettes to 
the tobacconist.” 


Triumph for advertising 


An unsigned article in the fol- 
lowing week's issue declared that 
the fact that shop after shop 
stocks and shows similar goods 
was a triumph for advertising and 
big business 

“Let it not be decried, for it 
keeps the till bell ringing.” said 
the writer “No one need be 
ashamed of the fact that it re- 
quires little more skill to sell X’s 
shirts, Y's socks and Z’s under- 
wear than it does for a tobac- 
conist to sell popular brands of 
cigarettes Though the goods 
may be bought anywhere and 
everywhere, men’s wear retailers, 
like tobacconists, have their regu- 
lar customers.” 

From another quarter came this 
comment on the subject, which, 
obviously, is a big talking point 
in the men's trade: “ Every out- 
fitter has painful memories of 
branded lines, hopefully stocked 
on the promise of ‘large-scale’ 
advertising which somehow either 
failed to materialise or went 
‘phutt’ like a damp squib.” That 
was from Charles C. Knights, 
writing in the series on manage- 
ment for the Outfitter 

He went on to say that, on the 
other hand, retailers are at times 
to blame for failing to realise that 
consumer advertising cannot per- 
form sales miracles, and co-opera- 
tion is essential if the advertising 
is to do its job 

* * * 

“AN EXPORT journal's task is 
never done,” said Machinery 
Lloyd in a leading article re- 
introducing readers to the larger 
pre-1941 format. “We are 
proud to enjoy the confidence of 
our readers and advertisers, and 
to act as a clearing house for a 
constant stream of enquiries 
which now pass through our 


hands at an annua! rate of 20,000. 

“We assist those who want to 
sell and those who want to buy; 
those who want to appoint agents 
and those who want to obtain 
agencies; those who want to 
establish branch plants and those 
who want to grant or acquire 
manufacturing rights; we have 
more than 120,000 readers whom 
we are trying to keep well in- 
formed with authoritative articles 
on a wide range of subjects of 
interest to the engineer, and with 
a world-wide up-to-date economic 
news service ; and we have over 
800 advertisers whose announce- 
ments are published in the two 
editions of which 624,000 copies 
are distributed every year. 


Part of task 


“In any case, however, with a 
successful export trade journal 
production of the publication 
itself is only a part of the task 
When that ts done, there should 
be left—and there is left in the 
Machinery Lloyd organisation 
a substantial reserve of technical 
skill, inside information and 
experience of export affairs which 
can always be drawn upon by 
readers and advertisers.” 

” - * 

ANOTHER EXPORT journal which 
has doubled the size of its format 
is Electrical Industries Export, 
which told readers: “To-day we 
are in the fortunate position of 
the engineer-in-charge of a power 
station who feels pleased with 
himself and the world because his 
power plant has been doubled.” 

Readers were invited to help 
the journal in its efforts on the 
industry’s behalf by writing in 
about their products and 
problems. “If you have obtained 
a sizeable export order, tell us 
about your success; if you want 
to buy, tell us about your needs.” 

” - * 


ALTHOUGH THE ful! provisions 
of the Food and Drugs (Amend- 
ment) Act, 1954, have not yet 
come into force, the government 
has warned local authorities to 
expect promulgation early this 
year. With this point particularly 
in mind, Baker devoted more 
than 20 pages in the January 
issue to features on hygiene. _ 

. * 

In A foreword to the first issue 
of Hydraulic Power Transmis- 
sion, a monthly, published by 


Trade and Technica! Press, Ltd.. 
D G. Sopwith, director, 
Mechanical Engineering Research 
Laboratory, Department of 
Scientific and Industrial Re- 
search, said it was a measure of 
the size of the hydraulic 
machinery industry that a maga- 
zine was to be devoted entirely 
to matters concerning the design 
and manufacture of hydraulic 
power transmission 
7 * * 


THE FIRST issue of Ship and | 
Boat Builder in larger format (10 | 
inches by seven) was published in | 
January containing a review of 
the National Boat Show. 
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"We have 
advertised in 
the * Journal 
for many years, 
and consider it 
an excellent 


medium. " 


Laporte Titanium Ltd. 


PIGMENT MANUFACTURERS 


*Paint, Oil & Colour Journal 


Advertising rates from the 
Paint, Oil & Colour Journal, 
83-86 Farringdon Street, 
London, E.C.4. City 4788. 


Circulations 


WE WANT 
AN 
AGENT 


with any clients whose products 
or services appeal to the water 
engineer, sewage engineer, or 
municipal engineer to let us have 
the opportunity of proving that 
“THE WATER & SANITARY 
ENGINEER” 

is unbeatable as a first rate 
medium. Contact the Advertise- 
ment Manager at 32 Finsbury 
Square, a2 of phone 
MONarch 1541. 


Ulster’s leading farming publication 


The 
“FARMERS JOURNAL” 
(Official Organ of Ulster Farmers’ 


Union) 


A.B.C. figures 
July to Dec. 1954 


27,828 


Belfast Office : 
18 Donegall Square, East. Tel. Belfast 24397 


London 
69 Fleet Street, E.C.4. 


MeEensEeR OF THE 
avoir SuReau 
OF CINCULATIONS 


Tel. Central 5458 
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m 6A welcome is ready for = SX 


: bright, original pieces = ee 


ients would welcome something 
really bright and original for a 
change. 


Same price ink 


While every firm cannot em- 
ploy a top-line typographer or 
designer, at least ink is very much 
the same price and there is 
nothing to stop a printer using 
some gay colours for a change 
So much of the material makes 
one think “Oh how dull '”—and 
yet the subjects dealt with are 
far from dull 

Take a booklet put out by the 
Weir Group of Glasgow En- 
titled Civilising Influences, it is 
completely orthodox with a bis 
cuit-coloured cover, a touch of 
red, and a dull-looking half-tone 
of James Watt set smack in the 
middie. It would bore anybody 


| Photoengraving and 


But they will use those old- 
fashioned [Egyptian expanded 
ty pes. 


You can therefore realise that 
it was a great relief when some 
body was found who did try for 
a bit of originality. I refer to 
Brook Motors Ltd. who have put 
out a little colourful brochure on 
motors and starters. Not only is 
it in bright colours, but when 
opened up, by use of cut-outs a 
three dimensional view of one of 
the Brook motors is presented 
There is nothing _ startlingly 
original in this—quite a lot of 
similar jobs from the Continent 
and America have been seen 
but, at least, Brook Motors 
try—and one can envisage cxecu 
tives in the engineering industry 
opening up this brochure and 
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forthe layman 


This is a double page spread from “To-day It's Different In Engraving.” 
which has been published by the Everett Pulp and Paper Company, 


Washington, United States 


There is a Victorian decorated style of 


cover 


» TYPOGRAPHER =| 

By ROGER DARCY = & 
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THE MERCHANT SHIPPER 


The Journal for Export Management 


The monthly journal which keeps the Export Manager up to 
date with all the latest changes in Export Procedure. 


Regular monthly articles on Export, Finance, Law, Insurance, 
Export Packing, Sea and Air Transport. 


if your product or service is of use to the Export Manager 
then use the advertising columns of The Merchant Shipper. 
Send for o specimen copy ond rote card to 


The Merchant Shipper, 2628 Billiter St., London, E.C.2 
Telephone No. Royal $322 


METAL BULLETIN 


A reliable medium for HOME and EXPORT 
advertising, reaching the firms that matter, 
and read by executives in all branches of the 


Advt . 
Manager Metal and its allied industries. 
vw TWICE WEEKLY TUESDAYS AND FRIDAYS 
Adderley 
‘ Published by METAL INFORMATION BUREAU LTD., 
Te Birkett House, 27 Albermarle Screet, London, W.! 
HYDE PARK 
5805 


WRITE FOR SPECIMEN COPY & RATES ) 
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TECHNICAL 
PRINT REVIEW— 


continued 


{ ction of the Bowater Organ 

P on Bowaters Building 
Boards Ltd.) has produced a reall) 
hooklet on structural insula- 
The bright cover is in black 

hlue, stone and red 


ng all over their faces with 
the novelty of it 

| hope it sells a lot of motors 

Brook’s. 

But one has to turn to the 
United States to illustrate what 
| mean by colour and novelty 
Take a “Changeputer,” put out 

he Foreign Currency Service, 
of New York This is quite a 
sumple little card gadget, printed 
black and red, but it makes people 
handle it They all like pulling 
the slide in and out to see how 
many Austrian schillings there 
are to a dollar, and so on 


Striking invitation 


There is an invitation from the 
American Institute of Graphic 
Arts to a printing exhibition. A 
landscape piece of paper has been 
cut diagonally, having been 
printed gold on the reverse: a 
very striking invitation has then 
been printed on the white side 
Folded up it shows the words ‘An 
invitation to view On one piece 
of odd-shaped paper, a triangle 
of gold, a triangle of red with 
the place and date in reverse 
lettering and then another tri 
angle of gold 

The whole thing simply 
screams at you to open it up. 

Admittedly it was probably a 

fussy piece of printing, but it 

was worth it. 

Then there is the remarkable 
series of pamphlets put out by 
the Everett Pulp and Paper Co., 
of Washington These cover 
many aspects of the graphic arts. 
and are entitled “To-day it’s 
different.” Mock archaic covers, 
with Victorian decorated type, 
have been so cut as to show 
through on to an old-fashioned 
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Reaches an in- 
fluential section 
of professional 
people who sub- 
scribe to the only 
legal weekly 
\ 3 for practising 
solicitors. 


102.FETTER LANE EC4 CWA. 6855 


STITCH 


A popular journal for the 
garment making trade. 
STITCH PUBLISHINGCO.LTD. 


$74 Gray's Inn Read, London, W.C.1 
rE Rmis OBbS 


Register 


THE ROYAL SANITARY 
INSTITUTE JOURNAL 


CIRCULATION 11,01! ABC 
IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 


90 Buckingham Palace Road, S.W.! 
SLOANE 5134 


THE SANITARIAN 


Official Journal of the 
Sanitary Inspectors’ Association 
THE SPECIALIST JOURNAL 
ON ALL ASPECTS 
OF HYGIENE AND SANITATION 
19, Grosvenor Place, London, S.W.1 
SLOane 1770 


TEENAGE FASHION FOCTS 


for the buyer 
The only trade journal exclusively 
devoted to teenage wear and 
accessories. 
STITCH PLU BLISHINGCO.LTD 
$74 Gray's Inn Road, London, W.C.1 
TERminus 08644 


PAPER TRADE 


Monthly journal 


for the paper buyer, 
merchant stockist 
and printer. 


: SE) 4. } 


\EW SPAPERS | 
PE RIODIC ALS | 


Pass your Overseas Space Buying 
problems to 
PUBLISHING & DISTRIBUTING 
CO. LTD., International Press Rep- 
resentetives. 167 STRAND, W.C.2. 
Tel.: TEM 7595/6534 


THE 
MEDICAL OFFICER 


Since 1908 the only professional weekly 
or doctors the 
PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 


72/78 FLEET ST., LONDON, E.c4 
CENtral 5574/5 


PHARMACEUTICAL =’ 


“THE BRITISH 
and Overseas 


PHARMACIST’ 


The journal for the pharmacist 
technician and buyer at home and 
all over the world. 
194-200, Bishopsgate, London, E C.2 

AVEnue 14445 


Sporks Parade 


THE MONTHLY JOURNAL 


SPORTS CLUB SECRETARIES 
655 GRAND BUILDINGS, 
TRAFALGAR SQUARE, LONDON, W.C.2 


WHITEHALL 4962 
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FOOO TRADE REVIEW. LTO.. 
2 GaRRNce STREET (ORDOF w.C.2. 
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CANNING AND PACKING 


Specialist monthly magazine for 

food manufacturers, canners and 

users of containers and other 
packaging materials. 


CANNING PUBLICATIONS 
14-15 COLEMAN ST., LONDON, E.C.2 
Tel MONarch 1995 


WILK INDUSTRY 


DAIRYING” 
PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 
The Most Influential 
Journal in British Dairying 
The Milk Industry, 

37, Queen's Gate, London, S.W.7 
Western 9816 


MEAT TRADE 


Meat Trades’ Journal 
Weekly net sales exceed 


33,000 
For 66 years the official 
organ of the meat trade. 


© CHARTERHOUSE SQUARE, LONDON, E.C.! 


The monthly magazine for and about 
GOOD FOOD 
Feb. issue now on Sale. 
1 6 per copy Rates from 
167 STRAND, W.C.2 
Covent Garden 2677 
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‘TIMBER TRADE CLAY PRODUCTS AND BRICK MAKING 


——The 


WOODWORKING 
INDUSTRY 


The technical Journal of 
the timber using industries. 
180 Fleet St., London, E.C.4 
Tel. : CHA 8844 


Publications 


MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


THE BRITISH CLAYWORKER 
Leading world technical journal for 
Brick, Tite and Senitery Were 
Industries. 
Overseas Sales equal 33%, of total 
circulation. 


CLAY & BRICK PUBLICATIONS,LTD. 
23 Tavistock Street, London, W.C.2 


TEMple Bar 7664 


LUBRICATION 


THE ONLY Independent journal 
devoted to LUBRICATION 


a C3 
Read by Works Engineers, 7 
Machine Designers, Oil 

Company Executives, etc., E 
ALL OVER THE WORLD & 


SCIENTIFIC PUBLICATIONS 
3 Clifford Street, London, W.! © 
Telephone: REGent 7996 © 


EDUCATION 


EDUCATION 


The Official Organ of the 
Association of Education Committees 


Published Every Friday 
Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
Governors and Managers, 
and others engaged in 

national education. 


10 Queen Anne Street, 
London, W.1 Museum 1425 


SCHOOLMASTER 
AND WOMAN TEACHERS CHRONICLE 
The Journal of The 
National Union of Teachers 
National Weekly Circulation. 
Reaches School Teachers 
throughout Great Britain 


All enquiries to: 


THE SCHOOLMASTER PUBLISHING CO., LTD. 
HAMILTON HOUSE, HASTINGS STREET, 
LONDON, W.C.! 


PUBLIC PURCHASING 2 


Journal of the 
INSTITUTE OF PUBLIC 
SUPPLIES OFFICEK>s 

Read by Chief Officers who purchase for 
*% Hospitals 
*% Local Authorities 
% Nationalised Industries 
40 Sackville Street, London, W.1 
Telephone: Grosvenor 728! 


MUNICIPAL 
ENGINEERING 
founded 1874 
The specialist weekly journal 


reaching every officer im the 
public health service. 


«¢ Clements Inn, W.C.1 
HOLborn g502 


e Surveyor 


AND MUNICIPAL AND 
COUNTY ENGINEER 


The influential journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
Advt. Mgr. A. R. Caldwell 

& Southampton Row, WC1 
Telephone : Holborn 0452 


CIVIL ENGINEERING 
CONTRACTING 


CONTRACTORS’ RECORD 
and 


‘ 


Municipal Engineering 
(1908) 


Read by 
the Contracting and 
Sub-Contracting Inustry 
and 


every Municipal Engineer 
throughout the United Kingdom 


LENNOX HOUSE, NORFOLK STREET 
LONDON. WC.2 


PAINT AND PRINTING 
INK TRADES 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 
» Monthly publication with 
ms world wide coverage, having 
@ leading position in technica 
se literature 
i Memorial Hall, Farringdos 
= Street, London, E.C4 
CENtral 2120 


The 


MUNICIPAL 
JOURNAL 


founded 1893 


The only weekly technica 
journal read in every local 


government department 


3 Clements Inn, W.C.2 
HOLborn 2827 


MUNICIPAL 
ENGINEERING 
founded 1874 
Reaches every engineer, 


surveyor and cleansing 


officer in local 


government. 


4 Clements Inn, W.C.2 
HOLborn 5502 
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continued 


Front cover of “Asbestolux,” the 

hooklet issued by the Cape 

Ashesos Co., Litd., is bright red 

and meets with Roger Darcy's 
approval 


method of working. One cover 
cut like «a magnifying glass 
shows an old engraving of, 1m 
fact, an old engraver. Open the 
booklet up and in modern lay 
out one is told that “billions of 
spots replace this wizardry in 
wood.” Then there is an illus 
trated feature on engraving. The 
same is done with machine com- 
position and poster advertising 

But enough One must not 
over-pratse our American friends 
Their work is cited here merely 
to show what can be done if a 
little thought ts given to printed 
publicity 


Electronic booklet 


It would, of course, be rather 
difficult to do much else than 
Mullard Ltd. have done with 
their book Thyratons for Indus- 
trial Control. This is a technica! 
publication directed mainly to 
works engineers concerned with 
industrial electronic equipment 
A very plain cover, but with a 
certain attractive grained effect, 
printed bluc, grey and red. The 
title on a white cut-out back 
ground is set in what looks like 
hand lettering, based on a sans 
serif (why not use a type face ’) 
and inside there is quiet, ortho- 
dox setting in various weights of 
Times, with 


well-drawn line 
illustrations, which no dou 
mean something to electronic 
engineers. Printers are Wightman 
& Co., Ltd., London 

However, one must congratu 
late a section of the Bowater 
Organisation, Bowaters Building 
Boards, Ltd., for producing a 
really lively booklet on what is, 
one supposes, a technical matter 
It is entitled The Heat Barrier 
and answers questions about the 
economics of structural insulation 
in industry. A very bright cover 
in black, blue, stone, and red, 
varnished, carries a modern 
design which more or less com 
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ADVERTISER'S WEEKLY 


The Monthly 
Register of 


TRADE AND SPECIALIST 


Publications 


PAINTING AND 
DECORATING TRADE 


PAINTING & 
DECORATING 


Formerly The Journal of Decorative 
Art & British Decorator. Est. 188! 


The Leoding journal for all associated 
with the Painting and Decorating Trade 


CROMPORD HOUSE ~- MANCHESTER 4 


GAS JOURNAL 


Newspaper and expert technical 
weekly 


GAS SERVICE 
bead 


|| Bolt Court, Fleet Street, E.C.4 


| 
| 
} 
| 
| 
| 
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PHOTOGRAPHY 
| Good Photography 
| Monthly—for all 


amateur photographers 


The Shoe aud Leather 


Record 


Founded 1886 
The Pioneer and 
Progressive Paper 
. 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON we2 


Tel. TEM 5524/6 


eaten ews | 


pritain’s Leading 
Weekly Shoe ° 
Leather Trade Paper 
SPENCER HOUSE, SOUTH PLACE, £.C.2 


TEL. MORARCH 0666 GRAMS. AL SHORUZE 
Rote cord and specimen Copy on opplicction 


sS4 


Ad Man’s Bookshelf 


A comprehensive guide to 


the Union of S. Africa 


HE aim of this annual sur- 
vey* is to “promote cultural 
and trade relations between the 


Union of South Africa. the 
United Kingdom, and Com- 
monwealth countries.” Here- 
tofore other Commonwealth 
countries have not been 
included. 


Undoubtedly, this is a valuable 
publication (designed and printed 
by Balding & Mansell, London. 
W.C.1) for anyone having deal- 
ings with South Africa. Africa 
is. nowadays, a key continent in 
any consideration of world 
affairs, and the Union, strategic- 
ally situated at the southern tip 
and rich in mineral and natura! 
resources, occupies a _ vitally 
mportant place in Common- 
wealth affairs. 

The nation’s industries are sur- 
veyed and facts provided con- 
cerning the balance of trade 
between this country and South 
Africa. 


* South 
© mmont 


Africa-United Kingdom and 
alth Survey 1954, edited by 
sintus Coetzee “———— by S. H 

poe William Smith Johannesburg in 

aboration with the State Information 

Office of the Government of the Un 

of South Africa, in South Africa and in 

the United Kingdom 


Beautifully illustrated, this is 
a guide which does well to 
emphasise in the foreword that 
South Africa “has a responsible 
role which is not always fully 
appreciated in the outside world. 
Since perspective is the victim of 
sensation in the popular press. 


this Survey aims to provide a 
sober picture for the serious 
minded.” 


The study of art 


Teach Yourself to Study Art, by D 
Talbot Rice, published by the English 
Universities Press Ltd., price 6s 

HIS is a useful addition to 

the “Teach Yourself” books 
The author, Professor of Fine 
Art at the University of Edin- 
burgh, has devoted 10 of the 11 
chapters to matters of a specula- 
tive character the hope being that 
they will prove of interest not 
only to those wh apy roach the 
subject for the first time. but also 


to those who know canting of 


the story of art 

The other chapter is purely 
factual and has been included 
primarily for the benefit of those 


who know but little of the actual 
history of European art 


TECHNICAL PRINT REVIEW continued 


pels one to look inside. Here 
again, there is plenty of colour 
with lively layout and good use 
of Bodoni 


On the other hand, Trico- 
Folberth Ltd., of Brentford, re- 
vert to that dull grey, half-tone 


sort of cover for their brochure, 
relieved only by one patch of a 
not very bright red. One appreci- 
ates that their business concerns 
locomotives and commercial 
vehicles, but really, simply to re- 
produce some of their products 
by half-tone on the cover is not 
very original. There is, surely, 
a case here for a startling cover 
design. Inside, the brochure is 
well printed, using the tried and 
trusty industrial type face—the 
Gill sans family. Truly, Trico- 
Folberth could take a tip from 
Bowaters 


Pleasant to handle 


Let us end on a positive note 
A new booklet on Asbestolux has 
deen put out by the Cape 
Asbestos Co., Ltd. The firm say 
they hope it will set a new stan- 
dard in the supply of technical 
nformation by manufacturers of 
building materials. One does not 


know whether it will or not. but 
certainly this booklet, with its 
bright red cover, so pleasant to 
handle, meets with approval. It 
has been written by Willian 
Pack, in conjunction with P. A 


Denison, manager of the Board 
Division of the Cape Asbestos 
Co., Ltd. Typography was by 


lan Bradbery and printing by the 
Kenion Press Ltd., Slough, Bucks. 
It is a most interesting produc- 
tion because an architect is to a 
builder what a typographer is to 
a printer. Both design the job 
for another to carry out. The 
clear and effective typography, 
utilising various weights of 
“grot” for headings and Times 
for body, ties in extremely well 
with the essentially architectural 
illustrations. 

The illustrations have been 
printed with originality to give 
more life than the ordinary archi- 
tect’s blueprint possesses. Cover 
is red and black but much of the 
drawing is reproduced white, in 


reverse on the red, with parts 
picked out in black. There is an 
interesting tint technique used 


The end papers of the booklet. if 
they may so be called, are reverse 
white on black and show finished 
drawings of an imaginary techni 
cal college. Plans are reproduced 
in various Ways 

The layout used by Mr. Brad- 
bery, with neatly set text over to 
the right, with large margins and 
the carefully placed illustrations 
show that, with technical printing. 
it is not necessary to have a lot of 
cut-out blocks dropped in a 
rather haphazard way into a lot 
of odd-measure setting 

This booklet is an excellent 

example of planned print. 

where co-operation and imagi- | 

nation paid off. Would that all 

technical printing jobs were the 

came. 
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New kinds of pec ple 


have come to the top 
in the hurly-burly of modern 
times. Growing industries and 
the coming of the Admiralty have 
brought a large population of all 
ages and incomes to Bath, making 
its population a complete cross- 


section of the English market 


Reaching them is easy The 


Bath Chronicle with a_ nightly 


circulation of 1} copies for every 


house in the city gives you a 
positive * blanket coverage 
10/- per s.c.i. is all it costs you 


to make certain of reaching every 
part of this compact microcosm 


of fashionable, professional and 


industrial Britain-—-not only in 
Bath, but in a wide area of 
Somerset and Wiltshire, centred 


on Trowbridge, 


Devizes 


Chippenham, 


, Radstock and Keynsham 


You're selling to Britain in miniature if 
Bath through the 
CHRONICLE & 


¥ Wath 


ea te. 
ANd wERALD 


you're selling to 
BATH & WILTS 
HERALD 


The ONLY evening paper printed in 


* 


Somerset. Get full details from: The 
Advertisement Manager, 134 Fleet Street 
London, E.C.4. Telephone: Central 2767 
GLOVERS 182044 
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5 () () () () is really a very good monthly subscription list 
® cee 0 start with, OF INTEREST TO EVERYON! 
GUARANTEED CIRCULATION r poser porn Ms phon 


. | NATIONAL HERITAGE 
First especially for an illustrated family magazine of the highest Schools, Careers, Hobbies, 
Out quality to sell at 2/-. A result of 4,000 circular letters distri- Vocations, Professions — 
buted only a month ago, the response of middle-class Holidays, Tours and Travel, 
- lic fan A ER I I ETE Cathedrals, Shrines, 
Catho ic families already exceeds our expectations: one Paris Monasteries, historic 
Priest replied “*. . . in a parish of only 200, including children buildings and renowned 
_ and slackers, there are 45 people who will definitely take the beauty spots at home 
PY magazine... they were most enthusiastic ....° This is not and abroad 
Date : d there are 4,000,000 Catholics in Britain! © tte rae ly 

. uncommon—an there are 4,000, atho Ics in ritain: history and tradition 
February Widespread demand for early publication gives you NATIONALLY FAMOUS 
25th short notice, but we offer ** three insertions for the price of WRITERS AND ARTISTS 

two *’ in the first issues, a very inexpensive opportunity for a porary ee 1 

Single National Advertisers of quality products to reach at least 
Insertions 50,000 families in the upper income groups of a selective 
£75 community, hitherto without a “ glossy” magazine of its Under the Patronage of 
His Eminence the Cardinal 
Archbishop of Westminster 


April 
2nd 


own. 
but only 


A PAGE for a series of three H 
e insertions in the APRIL, MAY & r l a ise 
£0) JUNE issues e 


JOHN P. MILFORD REID, M.S.A.E., M.1.A.S., A.F.R.A.S., ADVERTISING DIRECTOR, THE HERITAGE PRESS, WELLINGORE HALL, a ee Navenby 379 
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WOODWORK, COM! the best example 
of an 


Exhibition Stand 
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\ advertising medium 
| Morning edition 
| 147,222 


[In Oslo the paper reaches 


\ it is read in Oslo by 


\ es of all higher officials 


TO \ 75° 


\ 59%, of all foremen and 


NORWAY \ 73%, of all employed in 


Aenpotirn 


circles in 


i Full information as to rates, etc., may be obtained 
| ' from our London representatives 
JOSHUA B. POWERS LTD, 


14 COCKSPUR ST., LONDON, S.W.!. WHI 


| Aftenposten is Norway's largest newspaper and leading 
Net sales in 1953 were 


Seturday morning edition 


| income of between 14,000 and 20,000 kroner per annun 
\ 2d 95%, of all families with incomes above 20.000 


THE | 88% of all independently employed persons 
| 96% of all managers and directors 


KEY 1 80% of all engineers and architects 
1 80% of all doctors and dentists 
\ 69°, of all employed in shipping 
of all subordinate officials 


That port) 
of Norway outside the capital is also accounted 
for by the more prosperous and influential 


fienpofte 


Evening edition 


165.523 124,474 


90 of all 


households having ar 


workers 
their own homes 


on of our sales which covers the rest 


all other towns 


3366 


FOR EXPORT PROMOTION 


by Magnetically Striped 
Colour Film consult PAUL 
THOMSON, A.M.Brit.1.R.E., 
M.T.S., Director, British Export 
Publicity Audio- 
Visual Aids for Export Exhibit, 
British National Pavilion, Stock- 
holm, 1954 55. 


P.O. Box 113, 60 Market St., 
Watford, Herts. 


Cinema, and 


“RADIO TANGIER INTERNATIONAL” 
Transmissions in English 
French and Arabic 

Packaged programmes available for 
audition 


Spanish, 


* Spots and features 
arranged 
15 Commission to Advertising 
Agents 
11 Eamont Court, Regents Pk... N.W.8 


NUTOTYPE or 
Dohrn Ce 


in black-and-white or colour 
AUTOTYPE COMPANY LTD 
Brownlow Ad.. Londen, W 13. Ealing 269) 


AL AYAM 


Sudan Nett Sales. 


Al Avam 


from 


having 
evening to 


changed 
morning 
publication has issued its first 
nett sales figures, certified by 
Russell & Co... Chartered 
Accountants, Khartoum. 

Ist July to 31st 
October, 1954 


Avge. 3.296 
November 


5.434 
December 6.145 
The certificate also shows 


distribution of sales 
(eorge Young 
Overseas Publicity & 
Service Ageney Ltd.. 
29. Oxford Street, W.1 


GERrard 0737 
aN va 
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Inereased circulations 


for Swedish newspapers 


YHE net circulation of 
Sweden's newspapers in 
creased by 1.68 per cent during 
the first half of last year com- 
pared with the same period in 
1953 according to the latest 
report received from __ the 
Swedish Audit Bureau of Cuir- 
culation. This level of circula- 
tion corresponds to 1.59 copies 
per household per day 
This upward trend, expressed 
in numbers, represents a_ rise 
trom 3,568,600 copies per day to 
3.628.500. In the large cities the 
net circulation ncreased by 
23,800 copies, 0 1.37 per cent. 
while 36,100 copies, or 1.97 per 
cent, were accounted for by the 
press in smaller cities 


Weekday circulations 


A comparison between the net 
weekday circulations of the 
newspapers with their political 
affiliation or tendency shows that 
62 liberal papers had 50.2 per 
cent of the total net circulation, 
the corresponding figures for 
1953 being 59 papers and 49.8 per 
cent. Conservative papers totalled 
73 and 23.2 per cent (78 and 22.8 
per cent last year). social demo- 
crat 36 and 16.4 per cent (36 and 
16.8), agrarian 17 and 4.2, the 
same as in 1953, and communist 
papers four and 1.3 per cent 
feight and 1.5) Finally, non 
political papers numbered 30 and 
4.7 per cent of the total circula- 
tion, aS against 32 and 49 per 
cent during the first half of last 
year. 


The 35 popular magazines 
affiliated to the Swedish ABC 


1 view of Kunegys 
gafan, one of the 
busiest streets 

Stockholm 
ing {0 the 
figures issued i 
the Swedish fiudit 
Bureau of Circula 
tion, the 


Accord 


atest 


net circu 
lation of news 
Sweden 
has gone up. The 


cinema 


papers in 


organised 


uw the British 
Pavilion at last 
vear s Sr Erik's 


International Fair 
was Sic h an out 
standing suCCESS 


that one of a muci 


more ambitious 
character is 
planned for next 


rirpre 


SWEDEN 


reported a total net circulation 
of 5,043,900 


* + * 


ONE OF the outstanding fea 
tures of the British Pavilion in 
last year’s St. Erik’s Internationa! 
Fair was the cinema and, as re 
ported in the last “Focus on 
Sweden” (ADVERTISER'S WEEKLY 
December 9, page 684), one of a 
much more ambitious character 
is planned for the 1955 event 

Last year continuous opera 
tional demonstrations were given 
(nine hours a day for 16 days) of 
the British Victor, and the Gau 


mont British magnetic stripe 
optical sound projectors 
When Swedish ind othe 


foreign press representatives dis 
covered that any 16 mm film 
could be made to talk Swedish 
English. or any other language 
by the simple and inexpensive 
addition of a thin metal band 
down one side of the film, the 
cinema became a true nine days 
wonder More free press pub 
licity was received for this thar 
for any other exhibit in the fan 
including the Swedes’ own vas! 


@ Continued on page 357 
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Many classes of UK goods 


wanted in Portugal 


NEW overseas economic 
4 survey on the conditions 
in Portugal prepared for the 
Board of Trade states that the 
country will continue to be a 
good market for many classes 
of United Kingdom manu- 
tactures. 

The survey, which includes an 
imnexe on Madeira and the 
Azores, and may be bought at 
HM Stationery Office (price 
4s. 6d.), reports that since 1949 
the UK, although challenged 
with increasing strength by Ger- 
many, has kept its position as the 
principal supplier of goods to 
Portugal. Of the wide variety 
of goods exported from the UK 
the most important items were 
Machines of all kinds, ships and 
vehicles, chemicals and 
drugs, iron and steel manufac 
tures, non-ferrous metals, elec- 
trical goods and apparatus. The 
market for luxury goods is more 
limited 


1 
cOal, 


Personal contact best 


Speaking of the representation 
n Portugal of UK firms, the 
writer says Choice of agents is 
highly important where a market 
is Of special interest to the manu 
facturer There is no substitute 
for personal contact, personal 
investigation and constant follow 
ing-up in this relatively smal 
competitive market.” 

The survey gives particulars of 
the six-year plan for the develop 
ment of Portugal and Portuguese 
overseas territories. It empha- 
sises that British suppliers should 
realise that this market is becom- 
ing increasingly competitive. To 
meet strong competition atten 


tron must be given to prices and 
to delivery dates 

The survey is exhaustive in 
presenting every aspect of trade, 
commerce, transport and social 
conditions in the country to give 
a clear picture to those who are 
interested in making the most of 
foreign trading 

° 
Pakistan 

This year’s 3rd Pakistan Inter 
national Industries Fair is due to 
take place at Karachi from 
September 2 to October 2. This 
event is being organised by 
private enterprise under the 
patronage of the Pakistan govern 
ment and with the active support 
of the Ministry of Industries. All 
classes of industrial and commer 
cial products may be exhibited 

Special import quotas will be 
granted to foreign exhibitors and 
the total quota for United King- 
dom exhibitors will be about 
£20,000 This quota will be 
allocated to individual UK 
exhibitors by the Pakistan 
government = after consultation 
with the UK Trade Commissione 
in Pakistan Messrs. Auger & 
Turner Group Limited are pre 


pared to organise a UK pavilior 


India 


The Advertising Agencies Ass 
ciation of India has prepared a 
list of 70 publications circulating 
in India including many dailies 
as well as weekly 
Tables give the 
display rates and mille rat 
1938, 1942, 1947, 1951 and 1953 
English, Hindi, Gujerati, Marathi 
Kannada, Telgu, Tamil, Malaya 
lam, Bengali and Urdu publica 
tions are separately tabled 


period Cals 
circulation and 


FOCUS ON SWEDEN —continued 


display and the many varied 
exhibits in the national pavilions 
of 12 other countries ! 


This was the first experience of 
putting magnetic stripe projectors 
and striped film to work for 
British export publicity and 
prestige at a foreign fair 

The stand occupied by the 
Hoover organisation was very 
successful Manned Dy the 
Swedish agent there was also a 
woman demonstrator from the 
Perivale factory who had the un 
usual distinction of fluent 
n Swedish. This was supported by 
a colour film speaking Swedish 
primarily intended for 
instruction, nevertheless 
immense attention to be 
given to the Hoover products and 
was screened to coincide with 
demonstrations 

The clock and watch 
S. Smith & Sons Ltd 


being 


which 
dealer 
ta ised 


firm of 
supported 


their exhibit with a colour film 
showing the history of the mea 
surement of time More than 
one representative of Swedish 
light engineering and defence 
industries was deeply interested 
in this form of precision engi 
neering, which had been thought 
to be a Swiss monopoly. Three 
amusing cartoon films filled the 
cinema with adults as well as 
children at any time for the eight 
minutes it took to run: Kelloggs’ 
Corn Flakes were the sponsors 

The Audio-Visual Aids for 
Export exhibit was the first of its 
kind at any foreign fair, and was 
extremely popular Inquiries 
received showed that scope exists 
for general and specialised photo 
graphic material and camera 
sales. The hope is that the size 
and scope of this exhibit will be 
increased at the next fair because 
it ss a real challenge to German 
interests 
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SELLING TO INDIA? 


LET US COME STRAIGHT TO THE POINT 
if you want to reach people with money to 
spend on advertised products — merchants, 
industrialists, policy makers (and their 


wives); if you want your message 
to appear in a paper which is 
in the highest esteem 


held 
throughout the 

breadth 

land, 


and 
the 


length 
of 


advertise 


The Statesman 


Published daily 


from Calcutta 


and Delhi. 


London Office: 41/43, Whitehal!, S.W.1. Phone—WHI. 1837 


SILK SCREEN ARTS L 


97 SHIRLEY ROAD. CROYOON 


24o00trscomee 


HIGHEST GRADE 
CLEAN + SHARP 
CRAL TS MAN iH IP 


3147-8 


SPEEDY SERVICE 
S EXPRESS / 
DELIVERY 


* 
her child, oo 


your 


sales-booster ? 


Could be. “Gartex” Advertising 
Balloons float in the best buying 
circles ... informing ... reminding 
.., selling, all their long, long life. 
“Gartex” are printed to sell 
your product. For details, write: 


HENDON 
BILLPOSTING 
COMPANY 


SPRING STREET w. 


A 
“CLASSIFIEDS " 
PULL i 
Advertiser's Weekly 
Phone yours to CHANCERY 6644 
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X Demonstrations send up 
frozen food sales 


The store demonstrations arranged by the Birds Eye company 
to promote their frozen foods have been found to be very 
successful. Lasting effects upon sales have been proved. 


HE advertising of quick 
frozen foods, especially in 
connection with point of sale 
devices, is beginning to assume 
significant proportions. And 
the growing use of such foods is 
causing some concern in other 
trades. This is especially true 
of fish. 
Not long ago the Fish Trades 
Gazette stated the essence of the 
matter in a leading article: 


“Too much quick frozen fish 
is already finding its way into 
other outlets than the fishmon- 
gers shop and unless an 
earnest and all-out effort is 
made by the retail section of 
the industry to develop the 
trade, which cannot but be ad- 


vantageous to the fish retailer, From this strikingly illustrated 
the present trend may well re- show card Grimsby Frozen Pro 
* flect itself adversely on the ducts Ltd. hung a small calendar 
fishmonger's normal business.’ and sent it out to retailers. If 
an d ud | } t It has to be remembered that mot wanted as a calendar the card 
the success of quick frozen food could be set upon the display 

lines has so far been achieved case. 


Write or phone : TRAPINEX LTD with relatively small scale adver- us ike 


tising budgets. Compared with ween acme ie A ed 

the promotional efforts that have ‘Store Cemonstratic soc 
176-188 ACRE LANE, BRIXTON, S.W.2 hens bat behind aan food pro- been outstandingly — successful 
BRIXTON 2057-8 ducts during the past two years These “in store” shows have 
it has been very small indeed built sales and maintained them 
ee According to an article in the 


eee Sy 


j * quien Frozen FOO0S 
GRIMSBY 


Slow build up journal World Refrigeration, an 

; ee examination of sales results fol 

om og tere Part of the explanation for this jowing a London tour in the 

W; . a has been that the companies con- autumn evidenced increases in 
idely read engineers cerned have felt that the public weekly buying of Birds Eye pro- 


and executives 4 


Mechanical World 


needs a slow educational build up ducts varying from 159 per cent 


before the foods could be pro- 
perly used and complaints 
avoided. There is reason to be- 
lieve that some consider the time 
has arrived for a more mass im- 
pact approach to be adopted. 
Almost certainly quick frozen 
foods will be in the vanguard of 
consumer items to be presented 


at one London department store 
to 15 per cent at a suburban self 
service shop. These percentages 
were based upon eight weeks of 
trading before and after a de 
monstrator’s appearance in the 
retail establishment 

For two weeks Grimsby Frozen 


Products Ltd. are demonstrating 


and ENGINEERING RECORD 


over commercial television. their “Eskimo” brand of quick 
The Birds Eye organisation frozen foods at Selfridges, 
-— j London. lot of attention is 
EMMOTT & CO. LTD., 31 KING STREET WEST, MANCHESTER 3 onal er oom — Os ogee Nag hen yea any’s new 
LONDON OFFICE SO TEMPLE CHAMBERS, TEMPLE AVENUE. E C.4 eaviest advertisers in this ing given tc P 
specialised food field and it is item—rainbow trout 


Mw 


_ badgered 
about badges 


identify your 

conference 

— SHOWCARDS _— delegates. sell 

_ = ‘od . 

—= POSTERS DISPLAYS m— Soe" 
—— ano _ representa 


S SCREEN PRINTING SO" Sime OAS 


<a * — * _ with RODEN Badges 


— w= | Samples 
—= 3-STAR SE RVICE we | 2nd Prices a © 
—* QUALITY- SPEED-tOwCOST = om requent henco fRoven 


This eye-catching window display was organised by Grimsby Frozen 

AND SON LTD.. = products Lid., in order to draw attention to their quick frozen “Pet 

149. WARDOUR STREET. LONDON. Ww! SS HATTON GARDEN, LONDON EC.I. pax’ —the first pet food in this country to be given the deep freeze 
Telephone: HOLBORN 0139 ; treatment. 
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WH) 


DOU BLE the sun-life 
of your fluorescent advertising displays 


Dane & Co., Lid., the British makers of DAY-GLO 
take pleasure in announcing the very latest development of 
fluorescence .. . SUNBONDED DAY-GLO which enables 
the sun-life of DAY-GLO to be more than DOUBLED. 


Make your Fluorescent Advertisements and Displays 
keep their startling and eye-catching brightness 

at least twice as long as ever before, by specifying . . . 
SUNBONDED DAY-GLO. 


Sunbonded Day-Glo Ink costs a little more but 

owing to the fact that | Ib. covers a larger area than 

| Ib. of normal Day-Glo it is, in fact, considerably 
cheaper in use and it does much more for your advertising 
and sales promotion. 


Available as Screen Process Colour and 
Oil Brushing Colour. 


oy. | a. oe ag) ee SUGAR HOUSE LANE, STRATFORD, LONDON, E.15. (MARYLAND 2213). 


Manufacture of these inks and the resulting fluorescent effect is described in 
British Patent and Patent Applications 713073, 714420. 672762, 672763. 
19025 51, 23470 53 and other pertinent Patents and Applications 
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Youngers have Younger 


the sole filmlet rights Films and Filmlets 
at '/; of Britain’s have a potential of 


independent cinemas... 10,000,000 viewers 


weekly... 


CONSIDER THESE FACTS 
WHEN PLANNING 
YOUR NEW FILMLET 
CAMPAIGN ... 


Youngers 
have more than a 


a, thousand cinemas for 
nr Full details from 

DANIEL F. WARNOCK, 
Director of National Sales 


you to choose from... 


¢ Younger 1s. 


ve YOUNGER PUBLICITY SERVICE LTD - 28 ALBEMARLE STREET - LONDON WI - HYD 6593 
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Old Etonian 
for ITA board 


‘gs 
FO FIND a worthy successor to Sir 
Charles Colston in the deputy chair- 
manship of the Independent Tele- 
vision Authority could have been no 
In Sir Ronald Matthews 
he Postmaster-General has chosen a 
man of great 
executive ex- 
perience and 
proved ability 
Sir Ronald, 
who is 69, is 
chairman of 
the Brush 
Group Ltd., 
manufacturers 
of industrial 
electrical 
equipment 
and internal 
combustion 
engines, Gen- 
eral Refrac- 
tories, and 
Phillips Furnishing Stores ; chairman 
ind managing director of Turton 
Brothers and Matthews, stecl and 
spring manufacturers ; and a director 
of Legal and General Assurance 
Society and Thos. Cook and Sons 
Lid Master Cutler from 1922 
1923, president of the Associat 
Brittsh Chambers of Comme 
to 1942, and chairman of the London 
and North Eastern Railway until it 
was nationalised are among the other 
outstanding appointments which he 
has held. 
He was educated at Fton 


easy task 


Lecturer joins 
an agency 


FIRST of its kind in a British 
University was the appointment of 
Fdward John Straker to be lecturer 
nm commercial art and display at 
King's College, Durham, a position 
he held from 1947 to 1953. During 
these six years he earned the respect 
of advertising people both through 
the quality of the graduates - 
turned out and also by his own free- 


now moved from 

the commercial art 

riment t Newcastle College 

and Industrial Design to 

art director to Doig Bros 

Lid., the Newcastle-upon- 

rinters and associates of Doig 

tising Ltd. In fact it was th 

m’s “design for 

ch made th 
t necessary 

taims an interest in 

rough his membership 

of various academic ¢cxamination 
committees in the North East 


WEEK'S WISECRACK 


~ 


« [admit my guilt comrade 
client : the campaign was a 
failure ...and your sales 
must have gone up for some 
other reason.” 


HE PLACED EALING STUDIO 


FILMS ON THE POSTER MAP 


Many years of notable 
for Ealing Studios and 
advertising will come 
the Studios” advert 
closes at the end of thi 
posters which - 
out there 

under the con 

trol of S. John 

Woods and 

with the en 
couragement 

of Sir Michael 

Balcon, have 
featured in ex 
hibitions of 
advertising 

work in most 
European 
countries 

well as 

USA 

Canada 

have 

appreci 


Film Company. Yard 
Vic. and Sadlers We 
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trade adver 

PLC designed 
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production 
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one-man shows < } 
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aided film st 
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Bronze medal man 
on the move 


Ho: DER of the highest award 
for printing in Ireland-——-the Bronze 
Medal of the Department of Edu 
cation William J. Bergin, hitherto 
a director of 
Janus Lid 
,as now 
moved to 
Padbury 
Advertisine as 
a director. For 
several years 
Mr Bergin 
was lecturer in 
printing and 
productiot 
m sthods at the 
Durin Higl 
School wo 
Commerce 
af 


} 


the 


iving 


as 
exami 
¢ Dep. 
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APPOINTMENT of 3. N. Russet 
ob : tant advertisement mar 

mcr « r Da Skcitch ww 

forward m a 
' wn | . irs 1 

been spent wholly with 
Newspapers He jomed 
928 and has worked o 
d of sucees 
Daily Maii 
Daly Mail 
Sketch. As 
weceeds John 
uy xivertisemen 
ociated-Rediflusion 


CONTACT 


a gtioup of nine 
influential newspapers 
AB.C. Weekly Net Sales 


18,985 


Sars Poe ee 


LARGEST, 


——— 
-1N 


KENT 


Associated Kent Newspapers 


LONDON: E.W. PLAYER LTD., 30, FLEET ST.EC4 
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Publications News znd Notes 


Trade magazine supports Hair 
and Beauty Week 


For National Hair and Beauty 
Week (March 14 to 19), Haire- 
dressers’ Journal is publishing 
niarged issues telling hairdressers 
ind beauty salon operators how to 
get the most out of the campaign 
The object of the Week is to make 
the public more aware of the pro 


fessional hair and beauty services 
which available 
To help hairdressers with local 
press idvertising, Hairdressers 
Journal week will offer a 
nplete advertising service cover 


modern hair 
adverusements 


ing hne-blocks of 
yles specimen 


ndividual advertisements, and win 
dow display designs 
The March 3 issue will carry 


1) colour advertising. Ful! 
vill be given of special sales 
ind assistance being given by 
ifacturers 
* * * 
It Guild of Sommeliers 
! two years ago, have 
! their own monthly maga 
The Wine Butler. The first 
th 32 pages has 18 pages of 
ents Full-page rate is 
1 £10 for 12 insertions. The 


v¢ has a colour cover with 
irea of & in. by S$} in 
* * * 
vow rate card issued by the 
Stratford Express shows that the 
Al figure for 1954 is 82,019, as 
red with 80.985 for 195? 
Tt is no rate change 


ASSIST 


This weck’s issue of Furnishing 
World, a preview number for the 
British Furniture Exhibition, is 236 
pages. The advertisement sections 
include a 24-page art supplement 
with 11 pages in four colours 

7 * * 

An extension of information and 
guidance to local affairs has been 
imecluded in the 4th edition of the 
Wythenshawe Recorder Year Book. 
published last week by the Wythen- 
shawe Recorder, one of the Man 
chester City News group of weekly 
newspapers 

a” * * 
An eight-page detachable suppic 


ment featuring leading sportsmen 
will appear in next week's Illus 
trated. A publicity campaign, in 


cluding spaces in selected nationa! 
ind provincial papers, is planned 
* * 
An embroidery piece and a new 
lipstick are being offered in th: 


month's Everywoman, for which 
there is an extensive advertising 
campaign 

* * 
In the enght years since Life 


International’s inception, the num 
her of British and European adver 
users has increased 1,500 per cent 
ind the total of advertising pagc 
has risen by over 4,400 per cen 
These facts are given in a brochure 
The Proof of the Pudding. being 
sent to advertisers 


YOUR 


WITH 


SALES 


QUALITY COLOUR PRINT 


LABELS 


BROCHURES 


SHOWCARDS 


WASS, PRITCHARD 


& CO. LTD. 


COLOUR PRINTERS 


85, FENCHURCH STREET, LONDON. E.C.3. 
ROYAL 714! 


Monthly journal 
for Catholics 


A new monthly Catholic maga- 
zine, “Heritage,” 
launched in April by the Heri- 
tage Press, fellingore Hall, 
Lincolnshire. Full-page rate will 
be £75, but a special rate of £50 
is being introduced for a series 
of three insertions in the April, 
May and June issues. It is 
estimated that the magazine will 
reach at least 50,000 families in 
the upper income group. It 
will sell at 2s. and will be 
printed on art paper. 


A I6page detachable knitting 
booklet will be included in next 
week’s Woman. The issue will be 
supported by an extensive adver 
ising campaign 

7 . 


March issue of The Caravan wii! 
contain the first part of an annual! 
Buyers’ Guide Part two will 
ippear in the Apri! issue 

* * 2 


Net daily sale of the Daily 
Telegra during January was 
1.048.477 copies a day 

- * * 
On February 25 The Times 


Literary Supplement wil! contain a 


special 12-page inset on detective 
and thriller writing 
* * - 
The March issuc of Photo ’ 


will include a feature entitled “Con 
fessions of a Studio Publicist.” 


Journal re-titled 


From this week's issue the utle 
of Competitors’ Journal is being 
changed to Competitors’ Journal 
and Family Playtime. [1 wil! have 
12 pages weekly and the editorial 
coverage is being widened to in 
clude feaf&res supported by con 
tests and prizes for card players 
chess and draughts enthusiasts, 
housewives, children, TV owners 
and film fans 

The issue dated February 26 will 


contam a £1,000 free-entry cross 
word competition, from which 
space is being taken in national 


newspapers, and crown posters have 
been prepared for newsagents 
* 


The Homefinder wil! be exhibited 
at the Daily Mail Ideal Home Fx 


hibition and the March issue wil 
be a spectal exhibition number 
* * 7” 


Ihe Manchester Guardian Sur- 
vey of Industry, Trade and Finance, 
1955, will be published on March |! 
price two shillings A brochure 
entitled “The Anatomy of the 


Boom™ has been issued to publicise 
the number 
» . 7 
This week's issue of Poultry 
World will include the findings of 


a survey conducted by the journal! 
into poultry keeping methods ir 
Somerset 

* * * 

The February issue of Furnishing 
carries previews of two trade 
exhibitions—the British Furniture 
Manufacturers’ Exhibition at Earls 
Court (February 14-24) and _ the 
Household Textiles and Soft Fur- 
nishings Fair, Royal Festival Hal! 
(February 21-25) 109 pages of 
sdvertising. including 30 pages in 
colour. establish a new record for 
the journal At both exhibitions 
the journal will publish daily news 
papers 


Pepruary 10, 195* 


We Hear 


More than 10,000 requests for 
guides and holiday literature have 
been received by Liandudno Pub 
licity Association since January 1. 
Enquiries have come from all over 
Britain, several continental coun- 
tries and from Australia and the 
United States. 

7 * * 


A display of some 300 Russian 
books and magazines and 100 
Chinese titles will be included at 
the first-ever Stationery and Book 
Trades Fair at the New Horticul 
tural Hall Westminster on 
February 28 The display is by 
Collat’s Holdings Ltd., importers of 
books and magazines 

* * * 


Bury Corporation transport com 
mittee has recommended that an 
offer of £3,350 a year by Frank 
Mason and Co., Ltd. for adver 
using rights on its buses should be 


accepted 
Love 


A Valenune card listing suitabk 
gifts is being sent by Fortnum & 
Mason to their customers 

* * * 

The “100 Good Catalogues 

Exhibition is at present making a 


lightning tour of three cities in 
Scotland this month. It will visit 
Fdinburgh. Glasgow. and Aberdeen 


* * * 


A French Festival Fortnight 1s 
being organised at Cardiff by the 
Cardiff-Nantes Fellowship Com 
mittee. It will be held in the city 
from March 28 to April 8 

* . * 

H. Mudd Litd., Grimsby, fish pro 
cessors and packers, will show their 
complete range of fish packs at the 
Ideal Home Exhibition, Olympia 
March 1 to 26 

* * * 


A party of ¥) British motoring 
editors is leaving Heathrow on 
Saturday to study motoring condi 
tions in South Africa. They_will be 
accompanied by BMC sales and 
publicity personnel 


Tram ban 


Ihe Belgian Ministry of Transpor 


has decided no longer to allow 
advertisements to be affixed to the 
windows of tramcars They are t 
he displayed tn other places 
. * . 
Charles Barnett Artists have 


moved to new premises at 4-7 Red 
tion Court, London. 


* * * 
A prize of £10 is being offered by 
Scarborough (Yorks) Motor Club 


for a three-colour poster advertising 
its motor cycle, sidecar and 500 cc 
car rally at the Oliver's Mount 


t y July 1 and 


. . . 


Practical survey of overseas mat- 
ket research is to be published by 
Newman Neame Lid. in Marc 
under the title Profitable Exporr 
Marketing 

* * * 

A course for customers on how 
to decorate and furnish their homes 
is to be given by an Ashford furni- 
ture store. Lee & Son Ltd. With a 
panel of lecturers recommended by 
the Council of Industrial Design, the 
course will be held at the store on 
five successive Mondays, beginning 
yn March 7 
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Motor Co. Lid lopica 
front cover advertisement 


Februa 11 issue of Th 


‘ The ad immediate 
j lreland \ England 
} » be played in Dubli 
‘ ! This design is t 
qu A f cr 
' henham ca f the 
France and Englan 
um Similar ” 5 
‘ ied to Ford dealer 
ing is handl 
umble “Contin & Nicholas Ltd. 


Weetabix filmlet 


up with current Weetabix 
advertising i wi 

has been inctnded in Tig 

N 23 Th film > Pew 


mas d me 


re “Godbolds. Tita. 


do without having at your finger-tips the 


answers to pretty 


likely to be asked. 


our media, 


pre »blems. 


EW. PLAYER LTD. jc 
The London Offi 


best media in the Country. 


You can't work for your media as Player's 
well everything that's 
their readers, 


If ever you're in doubt, 


, we'll be delighted to help. for 


for some of the 


Half-pages booked for Weston’s 


new four-minute cake mix 


Westo _— mix to be advertising. 
launched next month w th | 4 nati Copy will claim that the new mix 
wide advertis i campaign. De- is “sensationally differe and that 
scribed in adv sements as a “top it makes a “fabulous, light, Ameri- 
favour in America,” the cake mix can cake in just four minutes.” 


publicise d in this country Advertisements will 
with half-pages the Daily Expres types of mix—white cake or choco- 
ind Daily Mirror, full-colour pages late Advertising is handled by 
n Woman and extensive trade press Colman, Prent's & Varley Ltd. 


feature two 
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Carlsberg Lager 
for Dorland 


Dorland Advertising Ltd., have 
been appointed to handle adver- 
tising for Carlsberg Lager in the 
Un‘ted Kingdom. This is the 
first time that Carlsberg Lager 
have used an agent in this 
country. 

Advertising will be in national 
weekly magazines, supported by 
spaces in Scott'sh and prov-ncial 
newspapers. Colour spaces will 
be used in magazines. A cam- 
paign will start in May. 


CURRENT 


ADVERTISING AT A GLANCE 


DELIA COLLINS BEAUTY 
SALON AND SCHOOL OF 
BEAUTY CULTURE (press and 


Accounts 
NORTHERN COMMAND 


TATTOO lor Nevin D Hirst PR) for Lintas Information Scr 
(Advertising) Ltd vices Lid 
HARRIET HUBBARD AYER DOVER HARBOUR BOARD fox 


RANGE OF COSMETICS (press Henry Squire & Co.. Ltd. 
ind PR) for Lintas Information CARLSBERG yr for Dor- 
Services Ltd land Advertising Lt 

THE FRIENDS’ PROVIDENT WESTOOL LTD fo: 
AND CENTURY LIFE OFFICE Publicity Ltd 
for T. B. Browne Lid. Campaign campaign 
in insurance trade papers anc 
nauional media 

CATMUR CABLE MACHINERY 
& EQUIPMENT DIVISION of 
he Catm (# Machine Tool Cor 
poration Lt for Nigel Rainbow 
& Partne “Ts “Td 

CONTRACTORS SERVICES TELEPHONE 
LTD. LONDON, for Donald using national and 
Macdonald (Advertising) Ltd press. (Austen-Johnson 

LONDON RUBBER CO. LTD., ing Lid.) 
now placing dircct MERIDIAN LTD., 
using Radio Times 
and Sunday press, 
ing papers 
and trade press 
Ltd.) 

PYREX using large spaces in 
national dailies and Sundays and 
trade press for gift offer cam 
paign. (Stuart Advertising Agency 
Lid.) 

PRESTO mowers using provincial 
evening and weekly press, London 
evening papers, gardening jour- 
nals and trade press. (Commer 
cial Advertising Service Ltd.) 

NIPCO fertiliser using half-pages in 
Radio Times, full pages in maga 
zines, national daily, weekly, and 
evening papers. (Pickersgill Pub 
licity Service Ltd.) 

PEGGY PAGE fashionwear using 
full pages in women’s magazines 
and trade press. (Conway Wykes 
Advertising Ltd.) ; 

ALINESE shoes using 
Express for spring and autumn 
campaign. (R. S. Caplin Ltd.) 

SILHOUETTE CORSETRY using 
full-pages in women’s magazines 

campaign starting March 
(R. S. Caplin Lid.) 

PARKER PEN CO. 
pages in Daily Express, large 
spaces im nationals and extensive 
trade press advertising. (J. Wa 
Thomson Co., Ltd.) 

NEVASTANE unit kitchen furni 
ture using full-pages in colour in 
Homes & Gardens and Ideal 
Homes and half-pages in other 
women’s magazines (Richard 
Potts & Partners Ltd.) 


Tibbenhan 
Technical press 
being prepared 


Campaigns 


ARTHIGON deep 
cream using weckly 
zines (James M 
Advertising Ltd.) 


penetrauion 
family maga 
Greenwood 


provincial 
Advertis- 


underwear, 
national daily 
London even- 
women’s magazines 
(S. H. Benson 


We know intimately Daily 
local views and 


ring us 


using half 


LOVABLE BRASSIERE co. 
LTD. using large spaces in 
womens magazines and tradc 
journals. (C. J. Lytle (Advertis 
ing). Ltd.) 

KEYSTONE LINGERIE using 
large spaces in national daily and 
Sunday press, provincial papers, 
women’s magazmes and trade 


press. (Pictorial Publicity Ltd.) 


RENTALS Ltd. 


WESTON’S cake mix using half 
pages in Daily Express and Dail; 
Mirror, full-pages in Woman and 
large spaces in trade journals for 
introductory cz ——— (Colman 
Prentis & Variey Ltd.) 

NESTLE’S IDE on MILK using 
half-pages in Daily Express, large 
spaces in national dailies and 
Sundays, London evenings, pri 
vincial papers, womens mag: 
zines and trade press. (Charles 
W. Hobson Lid.) 

STANLEY TOOLS using national 

ailies, magazines, specialised 
journals and trade press. (Alfred 
Bates & Son Lid.) 

RADIAC shirts using Radio Times 
national and trade press. (S. T 
Gariand Advertising Service Ltd.) 

ALABASTINE CO. LTD. using 
national dailies and Sundays 
provincial papers, Irish dailies 
Radio Times, periodicals and 
trade press. (Pratt & Co. (Adve: 
tising) Ltd.) 

ALBERICE METER CO. 
Metals Lid.), using 
papers, and period.cals 
staff Advertising.) 

NORTH LONDON EXHIBITION 
(Ewart Watson Exhibitions Lid.) 
using posters in North Londo: 
and slide advertising in theatres 
(Wagstaff Advertising.) 

SIMPLEX DAIRY EQL EN? 


(Alberic 
provinc'a 
(Wag 


CoO., LTD., using farming pr 
for milking machines and da 
farm equipment. (Pratt & ¢ 


(Advertising) Ltd.) 

BROWN BROS. & TAYLOR, using 
half-pages in extensive list of 
provincial evening and 
papers. (Alfred Bates & Son Ltd) 

ZENITH CARBURETTER CO. 
LTD., using full pages in mo 
ing —_ press. (G. Street & 
Co.. Lt 

eae E TON TOWER HOLIDAY 

AMP, using national dailies and 


i, and large circulation 
weeklies. (Alfred Bates & Son 
Ltd.) 

SWEDISH LLOYD SCANDI 


NAVIAN AIRLINES SYSTEM, 
using national press and period 
cals. (White & Carter Lid.) 


HOLLAND AMERICA  LINF, 
using national and provincial 
press. (White & Carter Ltd.) 


HAWKER SIDDELEY GROLP, 


using large spaces in The Tin 


Financial Times and Manche 
Guardian selected magazir 
American and rg publica 
K — ey Davis, Whitcomb 


{ Ltd.) 
BRITISH ‘TRAWLERS’ FEDERA- 
TION, 


using large spaces 


national and provincial news 
papers, magazines and costa 
papers. (Dolan, Davis, Whit 


combe & Stewart Ltd.) 


More ‘Current Advertising ' 
on page 366 
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LUTTERWORTH PERIODICALS LIMITED 


DIRECTORS 


Boys OWN PAPER A. H. Sabin Telephone 


Chairmen MEAD OFFICE 
The Hon. Peer! Lawson Johnston, 0.6 £ x “ 
The Hon. Hugh Lawson Johnston, MA CENtre! 38537 five lines 
John Dempster. M.A ADVERTISEMENT DEPARTMENT 
Enid Derrel! Weters Ntre! [732-3 © lin 
* F Derrell Weters.MAF RCS come - = 


PLAYWAYS G Mertin Lewis Telegrems: LUTTERIC FLEET LONDON 


Managing Director 


4 BOUVERIE STREET. LONDON, E.C.4 
February 9, 1955. 


Dear Sir, 


We are all much too busy these days to waste time on trifles; 
most of us are even too busy to notice our own secretaries! We're 
certaialy too busy to notice the girls in the office outside. Yet 
these are the young women of whom a leading multiple store executive 
recently said: “Girls under 21 are better dressed and spend more 
money on clothes than ever before.” A lot of effort goes iato their 
grooming - and, professionally speaking, of course, they're well worth 
something more than just a passing glance. 


Girls like these read HEIRESS, the magazine designed exclusively 
for the teen-age girl on the threshold of a career, marriage, or what 
is most likely these days, both. Typical of them is 18 year old 
Margaret Flack, whom Anna Neagle selected out of thousands of entries 
as HEIRESS "Girl of the Year." 


Margaret, as you'll see from the photograph, is more than just 
attractive; she is smart, lively and resourceful. In her short life 
she has won various awards ranging from cookery to painting, from 
first-aid to sport. The London Svening News in reporting her success 
story, called her ‘ideal.' Ideal she may be, and we who had the 
pleasure of meeting her would be the last to deny it, and yet at the 


same time, she is Sipe ent of the young women who regularly read HEIRESS. 
She was chosen for that very reason. 


If your business is selling to girls like Margaret - HEIRESS is 
the most efficient way of reaching then. 


Yours faithfully, 


ADVEXTISEMENT MANAGER 
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Current Advertising — 
continued from page 364 


This cut-out is to be used as part of 
the London New Savers’ Campaign 
‘t will be displayed in stores and 
hops in the London area. National 
Savines advertising is handled by 
W. S. Crawford Ltd., T. B. Browne 
itd., Rumble, Crowther & Nicholas 
Ltd. and Alfred Pemberton Ltd. 


PWP get more of 
Boots account 


f. C. Pritchard, Wood & Part- 
ners Lid., who already act as agents 
for Boots Number Seven Beauty 
Preparations, have been appointed 

handle additional sections of 
Bo national advertising from 
Apri 


Smiths’ Advertising Agency Ltd., 

! vunue to handle the section 
joots’ advertising for which 
have hitherto been responsible 
Lveretts Advertising Ltd. wil! 
export, medical and the 

( mas national retail campaigns 


‘Cheapest food is 
fish” say ads 


Half-page spaces in The Time 
! Financial Times on fish 
ded the start last week of a 


new campaign placed by the British 
Trawlers Federation through 
Dolan, Davis, Whitcombe & Stewart 
Ltd. 


This is the first advertisement in 
1 series which will run in national 
daily newspapers, leading provin 
cials, all port papers and certain 
magazines 

Ihe series is designed to tell the 
facts about the industry. The 
emphasis will be on the financial 
side, with one of the slogans being 
The cheapest food money can 
XN 


{ promotion with a 
VIA’s theme 


VIAs—Very Important Animals’ 

will be one of the slogans that will 
be used in what is believed to be 
the largest-ever campaign for 
Nestlé’s Ideal Milk. The promotion 
will start on February 18 and will 
be headed by a half-page in the 
Daily Express. Other spaces to be 
used include 13 in. by 5 columns 
ind 11 in. triples in the national 
daily and Sunday press, large spaces 


in women's magazines, London 
evenings, provincial papers, and the 
trade press. 

Advertising for Nestlé’s Ideal 
Milk is handied by Charlies W. 
Hobson Ltd. 


Pyrex gift offer 


Large spaces in national daily 
and Sunday newspapers have been 


booked for a Pyrex spring gift 
offer. A free coloured Pyrex dish 
will be given away with every 
7s. 6d. or Ils. 6d. casserole dish 


The campaign will run from March 
11 to 26. Agents are Stuart Adver- 
tising 
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Publishers plan nine_ trade 


fairs at the Albert Hall 


MORE SPACE 


FOR BUYERS 


AND 


EXHIBITORS CLAIMED 
The Royal Albert Hall has been booked for nine trade 
Exhibitions by the National Trade Press, who have been using 
the Royal Festival Hall as their exhibition venue. 


The first of the NTP shows to 
be held at the Royal Albert Hall 
will be the first International 
Watch and Jewellery Exhibition, 
which will take place from 
September 26 to 30. It is antici 
pated that approximately 150 
firms can be accommodated in the 
boxes that ring the hall, and in 
specially erected stands. The ex 
hibition will be open to the public 
from 2.30 p.m. each day and, in 
addition to a large-scale poster 
campaign, will be widely adver 
tised in the national press 

The other NTP exhibitions to 
be held at the Royal Albert Hal! 
will be the Fabric Fair (October 
3 to 7); School Age Clothing 
Fair (November 14 to 18); the 
Men’s Trade Fair, Household 
Textiles and Soft Furnishings 
Fair, and the National Fashion 
Fair, all to be held in the spring 
of 1956. 

Three new trade exhibitions to 


be held in 1956 will be 
announced later 
V. G. Sherren, advertisement 


director and exhibition organiser 
of the National Trade Press, told 
ADVERTISER'S WEPKLY that the 
Royal Albert Hall has been 
selected as their new exhibition 
venue as, although it is not pro 
posed to increase substantially 
the number of exhibitors at the 
shows, it will allow for larger 
stands and more room for trade 
buyers. 


“RADIO TIMES’ 


Some three million copies of 
the Radio Times may be pro- 
duced by Waterlow’s new factory 
at East Kilbride, near Glasgow. 
when in full peration. The 
first of the three Crabtree rotary 
magazine printing presses 1s to 
be delivered at the end of March 
next year, and should be running 


about two months later 


‘No bills” say 
newsagents 


Glasgow newsvendors are re 
fusing to display contents bills 
because of a dispute with the 
three evening newspapers in the 


city They have asked for a 
meeting with the Scottish Daily 
Newspaper Society. More than 


100 vendors are involved 

One of the grievances is that 
the publishers are reserving the 
right to nominate stance-holders 
states James F. Reilly, a solicitor 
who is acting as treasurer to the 
Glasgow Newsvendors’ Associa- 


tion 


A full range of nfe 


Switzeriand was ¢ n this specia 
There was also a supporting window display. 
the introduction of new 


ionery manufactured by 
lispiay 


lines to this country 


Suchard Chocolate Ltd. of 
for a fortnight at Selfridge 
Suchard hope to announce 
shortly. 


Laughs and thrills from Dorset House Players 


The Dorset House Players. 
drawn from the 33 journals of 
Associated Iliffe Press, staged 
their thirteenth production 
Arnold Ridley’s comedy thriller, 
“The Ghost Train,” at the Rudolf 
Steiner Theatre, Baker Street, last 
Thursday and Friday. On both 
occasions it was greeted by a 
packed house 

An ADVERTISER'S WEEKLY cor- 
respondent writes: The two 
essential ingredients of the pro 
duction are spine-chilling thrills 
and plenty of laughter. The cast 
used this recipe to its best advan- 
tage, and whether one had seen 
the play before did not matter 
The presentation and acting were 
first-class. 

The roar of a phantom train 
rushing through a _ deserted 
station, the howling of the wind, 
and a ghostly signalman waving 
an equally ghostly lamp all had 
the right thrilling and hair-raising 
effect. But, on the other hand 
laughter came frequently, and 
was mainly encouraged by Love! 
Williams, who took the leading 


role of the rather 
gator in masterly style, and 
Kathleen Brown, who portrayed 
in old lady 

The action of the play takes 
place in the smal! general waiting 


foppish investi- 


room at Fal Vale, a wayside 
station in Cornwall. A group of 
people are stranded and are 


forced to spend the night in the 
haunted station, despite the many 


warnings from the _ station- 
master (Stanley Kirk). The 
feminine lead was well taken 


by Mary Losasso; she handled 
the part of Julia Price, a neurotic 
ind demented character, with a 
skill and smoothness that is 
rarely seen on the amateur stage. 
Peter Browne and Beryl An- 
drews were impressive in their 
parts as the incompatible husband 
and wife, while Adrian Crisp and 
Terry Sutton, as the newlyweds, 
put over their parts with ease. 
Other parts were efficiently 
handled by Frederick Ilot, who 
played a gangster, and William 
Wood as the bogus doctor. 
Joseph Kuttner and Denis Pigott 


Policeman Joseph Kuttner (right) 
advertisement manager of “Ca ¢ 
Birds,”” arrests Mary Losasso in the 
Associated Iliffe Press production of 
The Ghost Train.’ Lovell Williams 
of the “Wireless World” advertising 
department, holds the pistol. 


turned in convincing perform 
ances as police officers 

Final words of praise must be 
given to producer Winifred Vigay 
and sound effects man William 
Concannon, whose realistic back- 
ground effects were a vital contri- 
bution to the play's great success 
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———— 


Have you had at least 3 years 


agency experience ? 


—f—_ —_ 


Are you supervising other 
typographers’ work ? 


If the answer to question 2 is no 


would you like the opportunity of 


Do you think you are worth more 


than your present salary? 


— 


typographer . =" 


Are you ambitious ? 


7- 


Are you frustrated ? 


we a re Do you understand the 


fundamentals of modern 


typographical design ? 


lf the answer to question 8 is 
yes, Can you apply them to 


Would you welcome the 


opportunity of working for 
one of the most stable and 
progressive agencies in London? 


if you can answer ‘ yes’ 

to the questions above, the 
chances are that you fill the 
bill, so ring MAY fair 8171 
ERWIN WASEY & COMPANY LIMITED SROOK HOUSE PARK LANE wr and talk to Keith Kennard 
about arranging an interview. 


s areyouthe [= 
S looking for? 9 ree 
_ 
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LEGAL AND GAZETTE (CLASSIFIED ADVERTISEMENTS 


‘Racing Review’: 
Claim by 
an editor fails 


\ 
and race 
( J 
is P f 
: nt 
v\ Ltd 
Ww 
M 1947 
4 ' 
te f j t t is 
/ later, pla ff said, it was 
: 4 ; has and 
. \ave a ¢ prof 
I yer A 
‘ xed th 
: | = ‘ 
May 4 
4 Justice I J 
er f Mr. H 
n t tiff M 
Ls I 
“ 
4 ‘ 
: 
‘ } 
k 
' flor . 
m n | 
al 
1 » dism 
fr. H t e 
{ w . 
g . i < 
: my 
i at ple 1 ud fa 
ha te J 4 
™ c : 
er ' 1 happer 
Bay mt t e 
. . . 
Voluntary liquidation 
( s Warren, Ltd.. Lambs Conduit 
Stree Lond W.C.1, put rs 
Lia ar ® £19, 408 s. id 
‘ i14 we iSs. 9d. was due ¢ 
cre £54 é 4d expense 
a ts and i4.0 j ” ) 
a wer r oy in ater 
of afta subr . tat 
me a f 4 { « Warr 
Ltd Condu S . Fee { 
‘ | ] 
Assets wer estin | t realise 
fi $ Ils. &d t aving a di 
f £6,7 j 
It was reported e « ‘ wa 
corporated in Februar 1948, w a 
nomunal pital { £ > @ { w 
had bee issued Ira g f rs 
vealed that tor € vec f to A t 
vay here was a net s if y 
end the f wing car a e 
f £750 Ne profits were carned f 
the vears August 31, 1951 and 1952 of 
£4,900 and £561, respective but the 
au mts to August 31, 195 showed a 
net ms (Of 6£2.054 For the period 
from September 1, 195 to November 
26 1954, there was a cr t 45 
vwurr j i} 2 
After d ng tt m pos 
on a re as possed htors 
for the ape ta f Norman ( k 
of i. Cork, Gully and ( C.A 
iv EF astcheap London E« as 
aguidator together with ‘ mir ee 
f inspection 


Notice of Dividend 


yeaine Lid Bushey Mill La 
J 


Herth rdshire book binder 
blishers fl 
! fina Is. 1 27 | 
e Februa 4 e offices 
Cork, Gully and C 19, Eas 
cheap, London, E.C.3 


New companies 


Salespoint Publicity, Ltd. 1 


J mainta s 

N j pit Su f 
barbara I Grove-Whit j Mar 
hb 

Free Crechoslovak Press. Ltd., 
Nes S ( Surt \ 

5 é D K P 
Jost H. G. ¢ 

Planet Publicity (‘Heiborn), Lid., 

House 2 s B 
EA N al c I 
t Db A I 
r _ 

Symora Publishers, Ltd, N 
capita Sut r J Her 
Claw M 

‘Graham Scott (Publishers) Litd., 

V a S.W I b 

; pr , . 
sd , 

Cra K W.2 I H. § 
Job. Nominal capital: £ Dire 
tors: D. H. § J ~~ i 2 
Job 

Golden Head Press Ltd... § 
House OF Strect Can 
Nomina £ Dire H 
Lister, R. G. I = 
P.H. G. G iA. K. A 

Viking Poster Service R pees IK 
ton Road A omina ipita 
£1,000 Direct :J Ai ( M. N 
c ’ r 

Television Impact, Ltd., 25 W 

rs Street. F Street. E.C4 I 
promote i 4 , m pr 
gramm € Non t il 
Dire R. B D>. &. 4 

Advertising Trade Publications (Lona 
don). Ltd., 1. Baker S Ww 
N ipital £ LD) J 
rhit P. Rev A. Beck 

Norvic Advertising and Display Ser 
vice, Lid.. 62 H Su Saf 
W Essex. N . f 
Directors: H. G. B Ca. a 
vs W S. Mm. 


Homart Enterprises, Ltd 
>. NW I 


and t f 
A t t 
ad i I ' 
pr t Non ' 
D r S. Mart M. H. H 

W ilington Advertising, Ltd., H 
Road We Birt im, 1 4 
cap £2,5 ) r A. W 
ton and Mrs. E. M. W t 

Bell & Cole Publicity Ltd., W 
friar Street I s FE 
N pital: § D tors: R 
Be D. B. ¢< M IM. B Mrs 


Publicity Promotions Lid... 174 W 
r G P t W i 


put a . N 

£1 D A.B.S W. HT 
¥Tavieur 

(The above-mentioned particulars of 


new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons, Lid.. Company 


Registration Agents, 116 Chancery Lane, 
London, W.C.2). 


Ainear R ‘ H Mt ( 
Clz Jevor 
me uth De n Expre j 
on a man week ‘ 
pay i ’ 1S« 

41.9 " 

Rurerr | Yi H 
Suseer er e 
Daily 1 
gross ' 

KENNE } 

Stoneha k 

law - N 
papers | 

the I ’ 
\ : 

£36 429 18s 

( W fea x 
Bar ; : < 
‘ H 
B Evening : 
£4 968 4 ) . 


RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per dispiny panel inch. 

APPOINTMENTS WANTED, 3s. per lime, 35s. per dispiay panei inch. All other 

classifications, 4s. per lime, 45s. per display panel inch. Minimam, 3 

charge, one line plus Is. covering postage, ete. Series rates 

advertisements under seven insertions MUST BE PREPAID. 
Weekly.”’ 180 Fleet Street, London, E.C.4. CHAscery 8844 (Ex. 25) 


APPOINTMENTS VACANT 


Situations Vacant + ** The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless he or she, o* the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


An exceptional opportunity 
for a responsible 


PRODUCTION EXECUTIVE 


exists at Auger and Turner Ltd. 
Applications from men or women of good agency 
experience should be sent to the 
Managing Director, 


AUGER & TURNER LTD., 
40 Gerrard St., London, W.1 


PHOTOGRAPHI c ASSISTANT EXPERIENCED COMMERCIAL 
(female Salar tcl x £22—£430 Artist required by group of agricul- 
5 plus I / Ww required tural machinery manufacturers. Must 
t British Electricit d horit in be able to execute finished artwork 
Crenerati« (Construction) Dept. at of high standard for leaflets, cata- 
I G rat Station Appli logues, sales promotion material, and 

I aperience in house journals Superannuation 

c ig " ij t willing scheme, canteen facilities, S-day week 

. ‘ r photographic Write, giving details of education, ex- 

Super tion Ca « perience age salary required, and 

Applica writing stating enciosing two or three specimens 

I u und pres (block pulls will suffice) to Publicity 

[ } t t Manage David Brown Group 

A t Division Publicity Services, Meltham, nr 
T Hou S N14 Huddersfield 

February, 195° EXPERIENCED WOMAN JOURNA- 

SMEE'S a ra go Layout LIST and male or female Assistant 

Art 3 creative for editing quarterly staff magazine 

’ P \ xperienc 4 large electrical organisation in 
pography and West Duties will be to con- 
rea Write ) organise regular staff con- 
f ape ic etc art editing, and collabora- 
pp r with mn layout and production 
the ¢ M r mee's Adver- r Ass tant, with experience 
Lt S. Duke Street. Man- magazi ne and genera 
t S Ww Te WELbeck layout and production A 
4 age, experience, and salar 


\ Box 426 Dorland 


Shy Ltd 18/20, Regent Street 
ol S.W.l 
t k »p a, tammy A REPRESENTATIVE. 

Pr st Gr lic & Co Ltd., the pro 
N S gressive a blication, book and general 
Ag x Pica letterpress printers, have a 
giving sctails i ue expenence for a go-ahead Salesman Write 
salar required, t Box 555 ls an interview to Trading 
Ltd Brett amr House Strand Slough, giving full qualification 
W.C.2 perience, age, etc 


Experienced 
LAYOUT MAN 
required 


accustomed to working from copywriters ‘‘briefs’’ on 


accurate pencil and colour roughs. Interesting 


variety of work, in one of London's leading publishing 
houses, on ‘‘ down to earth "’, selling advertisements 
Ability 


The team you will 


rint 


and p Basic knowledge of type essential. 


to contribute ideas welcome. 


work with know of this vacancy. Write giving 


details of experience, age, salary required etc., to 


Box 0007 


Advertiser's Weekly 180 Fleet Street EC4 
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APPOINTMENTS VACANT 


STUDIO 
MANAGER 


369 


CLASSIFIED ADVERTISEMENTS 


TOP FLIGHT REPRESENTATIVES 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACAN 


YOUNG MAN 


of good education; prefer- 


ably aged 30/40 with some 
general knowledge of adver- 


REQUIRED BY 
LEON GOODMAN DISPLAYS LTD. 


Salesmen experienced in point-of-sale display preferred but men of general 
experience and exceptional sales ability considered 

Those accustomed to earning not less than £1,500 a year and top-level con- 
tacting are the men we need. They should be able to talk with knowledge 
on marketing and merchandising problems and should preferably have ex- 
perience in a wide field of retail trades 
Permanent position—generous terms 
probationary period—some accounts 


@ An excellent opening occurs in the 
West End Studio of one of our 
clients for a really first class Manager 


and 
with plenty of sound ideas. 


tising languages, to 


@ Must be capable of taking complece train for ultimate control of 
control of studio specialising in the 
design and production of point-of- 
sale material—showcards, and cut- 
outs, etc., by Offset Litho and Silk 
Screen processes. Must also be able 
to buy artwork outside when 
necessary. 


Export Advertising of large 


progressive industrial 


organisation West of 
salary, commission, 
available 


expenses, car after 
London. Salary according to 
Immediate appointment Apply by letter only to 
Sales Manager, Leon Goodman ag tt Led., 
119 Whitfield Street, London, W.! 


giving fullest details of past career and earnings 


For the successful applicant there is and 
a high salary excellent working 
conditions with own office and 


studio in modern building. 


experience qualifica- 


tions. Write details of age; 


experience; present occu- 


Apply by letter in the first instance with 
full particulars to : 


HAIG-McALISTER LTD., 
9 Golden Square, London, W.! 
(Mark your envelope REF 190) 


COLOUR RETOUCHERS wanted for | 
expansion of colour section Vacan- 
cies for Senior Artists and improvers 
Good wages, bonus and superannua- 
tion schemes. Write or telephone for 
appointment to Art Director, Studio 
Irwin Lid 118 Chancery Lane, 


PHOTOGRAPHER. Assistant Photo- —. WC.2 Tel CHAncery 


grapher required, age 25-35. fully 
are olo m 10 yme ’ rRS re e dvertisement > . . 
experienced colour and monochrome PUBLISHERS require Advertisemen Box 9942 Ad. Weekly 180 Fleet St EC4 
epresentatives for one of their trade 


for industrial work Apply. giving 

details of experience, age and salary rs in the following areas: Lond FIRST-CLASS Ma 
required tc Personnel Manager, Manchester Birmingham I $s requires the 

Fraser & Chalmers Engineering Newcastle rade Copywriter Journs 
Works, Erith, Kent desirable, but c would be an advantage 
iam ude the editing 


RETOUCHING ARTIST ' ae 
' CENtral 78 tsucd to customers € zt p 


accounts Write or 
Advertising Services details of past details of age, experience 
Doughty Street. W.C.1 CHAncery experience, to required, to 
? Box 0055 Ad. Weekly 180 Fleet St PC 4 Box 9973 Ad. Weekly 


DESIGNER LETTERING ARTIST © GENERAL ARTIST 
quired tor ybel work im progr tive printers and 
firm Studio experienc tants Man 
Please stating previo Pp while futur 
ment and salary required area Pt 
Box 9992 Ad. Weekly 180 Fleet St FC4 appointment 


SPACE SALESMAN, Expenenced 


representative required by wel 
m estab- Box 9950 


London Publishing House 
Advertiser's Weekly 180 Fleet St EC4 


pation and salary to 


lished monthly Technica 
Previous selling records 
Salary £750 per annum. (¢ 
expenses and superannuation fund 
Only applicants giving full details of 
past experience, etc will be con PRODUC TION poe f 
sidered 21 requ r Jon 


ommission 


Aged 18 


Order House 
services of a mpetent 
wou'd i 
' ultimate! 
ning suitable local m 


required for ider tra : 

‘phone interview phone x 

itd., 2 or write, giving full ASSISTANT 

180 Fleet St C4 En ering Cx 
Departm 


ADVERTISEMENT 


wanted for weekly 


MANAGER 


with eve 
preferred 
RIV 


experience 
rt, South 


write salary 


port Guardian leet St BC4 


VERSATILE 
VISUALISERS 
VIZ 


Those that would like to work on lots 
of very nice accounts with freedom and 
encouragement... 


Colman Prentis 
& 


Varley 


Those that have a facility for slicking in 
convincing figure-work and derive 
pleasure from doing so... 


are looking for young 


COPYWRITERS 


(men only) 


Those that have sufficient top agency 
experience to ask confidently for the 
sort of salary that walks hand in hand 
with bright ideas... . 


Those that would welcome the opportunity with at least a years agency experience 


to work with, or understudy, the members 
of an already brilliant creative group . 
Those that convince us that we cannot 
afford to be without them... 


Please write with full details to: 


The Staff Manager 
COLMAN PRENTIS & VARLEY LTD. 


34, Grosvenor Street, 
London, W.1. 


SHOULD WRITE TO GREENLYS 


Attention of the Art Director 
9 BERKELEY ST. W.1. 


’Phone 


our classi 
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{ block-ordering prool 
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CLASSIFIED ADVERTISEMENTS 


PENTAGON Situations Vacant : * The engagement of persons answering these advertisements must TECHNICAL 


ap TE Minutry of Labour or « Scheduled Employment ACCOUNT 


want ee oe eee a || EXECUTIVE 


We need an additional good 
another Diana Studio Limited account executive. He should 
’ 


be experienced in the handling 


f h 
LETTERING veaeive. de sichnles! background ar ‘oll as 
d all- d ad i i 
aitiek EXPERIENCED GENERAL MANAGER neg “Tes cere Lore 


Applicants should be between 30 and 45 years of age, a sound knowledge of fully to the Managing Director 
commercial advertising, Exhibition contracting, silkscreen printing, mechanical marking your envelope **Account 
and hand, a versatile sense of design and public relations. The position carries 


— a 4-figure salary. Eventual financial interest in the company will be considered Executive. State age and 
to the right man with ambition and integrity, in the future salary required. Letters will be 
TOP LETTERING ARTIST, for our art department treated in strict confidence. 
Write or phone for an GENERAL DISPLAY ARTIST, for our art department GEOFFREY DADD LTD 
- JUNIOR ARTISTS in al! branches of commercial art ““ Woodside.” r 
appointment SILKSCREEN PRINTER, top rates, with full knowledge of Trichromatic 90. E ee 's 
| and photo-stencil work, for our screen department , psom ° , utton, 
%6-38 RUPERT ST., W.! Apply in first instance to Managing Director, 26 Westbourne Grove, Londen, W.2 Surrey 
| (Near Morden Tube Station) 
| GERRARD 6721 
} A GOOD GENERAL ARTIST. We | TECHNICAL COPYWRITER, with en- Telephone: DERwent 4444 
= are looking for a genuine conscien- gineering background required in N 
STAR ILLUSTRATION WORKS. tious artist who can retouch (techni London sea for preparation and " " = 2 » ora 
ng department, require exper cal) and do good general artwork production of sales literature and A Ph naa sf — pagan ned with 
ting clerk also vacancy for with a sound knowledge of how it press advertising Knowledge ot woote pe ment : oe eae 
Apply, D’Arblay St.. W.1 will be reproduced Ring or write trade exhibitions and editorial pub- pn Rag Ao game | a oe 
SECRETARY. Your Sy (23/30) b The Studio Manager, Smee's Adver- licity an advantage Age about 30 Gere Reggie eve = nee ac 
P oa » Prane-{ . aad ie d tising Ltd 4-5. Duke Street, Man Write stating age, experience and Seta . = - “his me — 
Ps ~~ omy os “pes a chester Square, W.1 (WEL 0774.) salary required, to al > gna ng . el far of 
‘ y coun ‘ Weekly also of a rT co iete cK ol o 
Write, giving full details | FINISHED LETTERING AND ART- Box 0005 Ad. Weekly 180 Fleet St EC4 Publicity literature stocks and distri 
xperience and slary re WORK. youngish man required to ADHESIVES Manufacturers, keen to bution Will be given full authorit 
e work wit : small group Unlimited expand, require competent person to to control both jobs Writ 
> Ad. Weekly 180 F onan unity for the right 7. On create and develop Advertising and Box 9997 Ad. Weekly 180 Fleet St BC4 
LADY ASSISTANT required the best need sppty ing TEM 1744 Sales Promos x a. — is WANTED. Assistant to Sales Promo 
make-up department hly ARTIST required for Publicity Depar: Ce Ltd. pe Ge p4 - =< tion Manager well known Outdoor 
vurnals Experience desirable ment of London Periodical Publish = = eck — Advertising Company preferably 
accuracy and aptitude for de ing House Must he good slick PRODUCTION MAN wanted for aged 25 to 35 Is required to typ 
more essential Opportunity for Letterer Knowledge of layout an West End Agency Fully competent and have a certain knowledge of in 
mugh training is ns imterestir advantage Excelient prospects for to handle group of —— .. xport voicing and contracts Excellent pros 
Write, giving full details. ¢ good man experience an advantage cts 
is wx Ad. Weekly 180 Fleet St PC4 Box 0024 Ad. Weekly 180 Fleet St EC4 Box 9989 Ad. Weeklv 180 — St EC4 Box 9995 Ad. Weekly 180 Fleet St FC4 


Traffic lf you are a first-class 
Production lettering artist 


MEN REQUIRED and want a better job 


ris" 


. , ; working on National accounts in a happy but 
Sound working knowledge of Pro- . sl 
duction, Copy Schedules and Press busy atmosphere and can phone Norman 


Dates. Must be capable of 
working on their own and able 
to accept responsibility ; with a . . 

flair for detail. 3 weeks holiday. There iS a well-paid 
Salary according to age and ability. 


— position vacant at... 


TRAFFIC MANAGER 
MATHER & CROWTHER LIMITED, LP.A HAWKE STUDIOS LTD 


BRETTENHAM HOUSE, 
ig 8 ‘ 22 CHENIES STREET LONDON, W.C.1 
LANCASTER PLACE, W.C.2 


Bannister Museum 1181 for an appointment 


‘Phone your classifieds to CHA 8844 (Ex 25) 


et 
APPOINTMENTS VACANT ee APPOINTMENTS VACANT 
; woes 
a ee 
; | 
_ | 


FEBRUARY 


APPOINTMENTS VACANT I 


10, 1955 


TYPOGRAPHY 
MARK-UPS 
ADAPTATIONS 


Agency-experienced 

required immediately 
above work in Space Pro- 
duction Department. Block- 
ordering experience an ad- 
vantage. Write, giving full 
details and salary required 
to Managing Director, 
Gilbert Advertising 

Services Limited, 
10 Norfolk St., London, 


man 
for 


ox 9996 Ad. Weekly 
LAYOUT. 


equires the 


Be 


W.C.2. 

VACANCY ecxists in a West End com- 
mercial organisation for a man with 
agen expenence whe can write 
good English a produce rough lay 
outs for leaflets. folders, and press 
ads Scope and good salary for man 
with initiative Send full details of 
experience, age. and salary expected 


180 Fleet St EC4 
Agency, situated in London 
services of a Lavout 
f producing slick First 


Class r ahs for presentation to chent 
nd wt is © prepared t visualise 
O r : men with considerah! 
Agenc aperience need app Salary 
’ rd » abilit 

box 9987 Ad. Week 180 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


REQUIRED FOR NATIONAL ACCOUNTS 
2-3 years’ Media experience essential Good 
permanent position for the right man 

Apply : Personnel Director, 
JOHN HADDON & CO. LTD.. 
1112 Salisbury Square, E.C.4. 
Cent. 8156. 

PRODUCTION. Agency in London re ATTRACTIVE and Personsblic Young 
quires a top erade Production execu Lady required to mmence ncuen 
trve to handle a number of ver of publecit jepartment Shet 
active accounts He should have pre field mer nt Essentt slifica 
vious Agency experience and the ior re all round clerical a ab 
ubulity take control Salary m cor rsationalist and some k «ledge 
accordance with experence ol adver : : oO ap 
Box 9986 Ad. Weekly 180 Fiect St EC 4 plica vering mpret 

A KEEN, enerectic lady Advertisement ve aperience are ts be « 
Representati (age 20-35) is required . ! . a . g pom with 

r 7 1) 

b an om 4 < ablished gercrai t cf ity and ©“ — rem 
independent magazine The po cratic’ — ; give ‘ ; and 
would be primarily to sell advertis« oat) Cee : 
ment space to travel advertise ’ Box 9993 Ad. Weekly 1801 Ss EC4 
London. Experience in this type of | ADVERTISING DEPARTMENT Pr: 
work is essential Applicat juction Assistant (male) required. He 
be treated in the strictest confider . , sot ond shad 

“ should ~ inteliner an meth ‘ 
Write, giving full particulars of ‘ + f wk 
perience, to ind opr 
Box 0022 Ad. Weekly 180 Fleet St EC4 > ie pos 

YOUNG, ecmergctic advertiing spe t rit an 
salesmar exapenenced keen pid ving 
with a real ab to sell, required r ed 
a position with good pros ager, 1 faire 
Write fully M ' Ltd 


Box OO18 Ad. Weck! 


VISUALISER/ 
LAYOUT MEN 


We want a practical and experi- 
enced Visualiser to take com- 
plete charge of our studio. This 
is a good job for a man of proved 
ability who wants to settle down. 
We also have an opening for 
another Layout Man who is ** on 
the way up” but can already 


give practical proof of his 
ability in designing attractive 
advertisements and _ printed 
matter. 


GEOFFREY DADD LTD. 
90, Epsom Road, Sutton, Surrey 
(Near Morden Tube Station) 
Telephone . DERwent 4444 (4 lines) 


ARTIST. Experienced all-rounder re 
quired Please write, in first mstance 
tating experience, salary required and 
aher svaslable Only those with 
agen experience will be consdered 
Apr Art Director Copt Heath 
Stud 1266 Warwick Road, Cop 
Heath, Koow! Warwickshire 

MANUPACTURERS = of Auto and 
Flectrical Products require the services 
of person caxperienc 1 wm Advertim 
rm md P Departmen Pro 
are ive positro tor right person 
Sta as wane af perience 
Box OF Ad Week 180 F twbrca 

TYPOGRAPHERS SEF AN ADVER 
TISEMENT or INTERES! ON 


PAGE 45! 


BENSONS WANT A 


creative 
layout 
man 


sound working knowledge of typography. 


THE ART DIRECTOR, 


KINGSWAY HALL. 


He should be a good draughtsman and have a 


Write to 


you 


THe 


S. H. BENSON LTD., 


LONDON, W.C.2. 


BRETTENHAM HOUSI 


COPYWRITER 
WANTED 


The better you are the better the salary that awaits 
But you must be good 

We have lively and interesting accounts and our 
service is based on copy-thinking 
You should have had at least four 
perience as a senior Copywriter 
Mark your letter confidential (it will be treated 


as such) and address it to 


CENERAI 


McCANN-ERICKSON ADVERTISINGLTD. 


LANCASTER PLACE 


years ex- 


MANAGER 


LONDON, W.C.2 


‘Phone your classifieds to CHA 8844 (Ex 25) 


EL_| J 
— 
i= 


ADVERTISER'S WEEKLY 


McCANN-ERICKSON 


require experienced 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vecant: “ The engagement of persons amewering these advertisements must 
be made through « Local Office of the Ministry of Labour or a Scheduled Employment 


Fepruary 10, 1955 


APPOINTMENTS VACANT 


We want a 


LAYOUT MAN 


Assistant in 


Agency @ the applicant is « man aged 18-64 inclasive of 2 woman aged 18-59 inclusive 
unless be or she, or the emeivaest. o ~~ - — = provisions of the 


with Team Spirit 


Print Department 


Must be conversant with all 

pr ng processes and have 

wledge of mechanical pro- 

mn work An excellent 

riunity for a man with 
jualifications 


Write giving particulars to 


General Manager, 


McCANN-ERICKSON 


ADVERTISING LTD. write first to : 


BRETTENHAM HOUSE, JOHN HADDON & CO. LTD. Il 


LANCASTER PLACE, 


HADDONS 


want a first-rate 


TYPOGRAPHER 


For an appointment with the Art Director 


THE PERSONNEL DIRECTOR 
& 12 SALISBURY SQUARE, E.C.4 


This opportunity is for a young 
Layout Man to join a happy team 
on an important National Adver- 
tising and Direct Mail Unit. He 
will have the real satisfaction of 
watching his work produce 
business—for each man in this 
busy team knows the why and 
wherefore of the products being 
marketed, and the results 
obtained from the combined 
effort. If you are looking for a 
really pleasant and permanent 
position, with good working 
conditions, a career with one of 
the top companies in its field, 
and a pension at the end of it, 
write, with full particulars to 


w.c.2. 
| A PRODUCTION ASSISTANT, with 
| agency experience is required by lead- 
ing Londo Agency Preference will 
MEDIA PLANNING DEPARTMENT. Oe alg ane tei rg sng or 
rea pend ee Pr i 
London Agency requires twenties Good working conditions 
ue Ma : ae and prospects. 5-day week. Luncheon 
one facilities Sports activities Super- 
te _ annuation. Apply, ¢ : 
~ ence and salary required, to 
= Box 0028 Ad. Weekly 180 Fleet St EC4 
mpa: 


AMBITIOUS YOUNG Layout man or 

i experience and slary re- woman (preferably capable of some 
t ed art), small, happy West End 
Phone: WHI 4708 4722 


REPRESENTATIVE required on the 


026 Ad. Weekly 180 Fleet St EC4 
SEC RETARY/ASSISTANT required for 
I Bue ‘ 


ecutive « Londor A dvertis advertisement side of established and 
Agency Must ave good short- successful marine ournal Salary 
J typing speed Experience and commission Interest i small 
V w fim world an advantage craft or wu small craft industry an 


asset Write, giving det t 


Setails 
b 21 Ad. Week! 180 Fleet St EC4 Box 9988 Ad. Weekly 180 Fleet St EC4 


Box 0009 


PRESS RELATIONS. A vacancy Advertiser's Weekly 180 Fleet St EC4 


occurs in the London Press Office of a 


large electrical company Applicants 
should be about 25 and be capable of 
reducing engineering reports to a 
size and form acceptable to the trade 


ARTIST. First - class Commercial 
Artist required for London Studio 
Must have had considerable Studio 


experience and be capable of hand- 
and technical press An enquiring Pp os ‘ } . * 
mind and a fi t 1 may be mor ing & variety of subjects The _posi- 
ime 1ucr r a 4 oO i 
Sango pe . ” tion will carry good salary Write 
important than a knowledge of ele-- t . 
erical celinaeiane Starting lary in first instance, to 
ica - gineering arting Sala } Box 9985 Ad. Weekly 180 Fleet St EC4 
will probably be about £500 depend- 


EX ERIENCED ARTISTS required for 
line-work picture strips by large 
London publishing house Regular 


ing upon experience Please write 
giving brief personal history, to 
Box 0020 Ad. Week 180 Fleet St EC4 . 
: work assured. Write for interview, to 
SECRETARY-EDITORIAL ASSISTANT Box 0023 Ad. Weekly 180 Fleet St EC4 
} manos for Editor of Technical EXPERIENCED SPACE SALESMAN 
ournal JD ; ° 7 . rae y 


Box 0025 Ad. Weekly 180 Fleet St EC4 ae Geek Sepereaes seqeued See 


class magazines of high repute. Good 

VACANCIES FOR LETTERING AND connections with agencies and adver- 
RETOUCHING ARTISTS. ‘Phone tisers preferred 

CHA 5967 Box 9922 Ad. Weekly 180 Fleet St EC4 


Account Executive 

to concentrate on one 
institutional account 

| of absorbing interest 


“ 


Large Agency” experience essential 
with proved creative ability (in the 
widest sense) and the initiative to use it 
without hand feeding. Top age limit 37. 


Good salary and excellent prospects. 


Institute of Practitioners in Advertising. 


Send details in confidence to 
MANAGING DIRECTOR 
BOX 0014 
ADVERTISER’S WEEKLY 180 FLEET ST. 
EC4 


Present staff are aware of this advertisement 


L-P-E 


are looking for a medium-weight 


VISUALISER 


who wants a job with 
plenty of scope 


Applicants should have had an Art 
School training and several years’ 


agency experience 


Please write to the Creative Director, 
THE LONDON PRESS EXCHANGE LIMITED 
110 ST. MARTIN'S LANE, LONDON, WC2 


Phone your classifieds 


to CHA 8844 (Ex 25) 
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Fepruary 10, 1955 


PRINT 
BUYER 


wanted 
by West-End agency. 


He must be familiar with all 
printing and finishing pro- 
cesses and be able to advise on 
the best for each purpose. He 
should know paper pretty 
thoroughly, be able to order 
process work, have a sound 
knowledge of types and be a 
reliable proof reader 


Above all he must be able to 
buy print and hold printers to 
delivery promises 


Present staff know of this 
advertisement 


Write, please, stating age, 
experience and salary required 
to 


Box 9964 
Advertiser's Weekly 180 Fleet St EC4 


APPOINTMENTS VACANT 


STUDIO LORAYNE 


require top lettering artists. also artists 
for adaptation and paste-up department 


Phone GERrard 7934 


23 GOLDEN SQUARE 


* LONDON © w.l. 


required by 


COMMERCIAL ARTIST 


engineering rganisation Farnham 
R : near Slough Bucks Work 
itails preparatior f rough layouts 


w leaflets, finished artwork 
c Write Stating previous 


lettering 
experi- 


c 

f 

et 

ence 

Box 9991 Ad. Weekly 180 Fleet St EC4 


Experienced 
Production 
Man 


Required at 


once a “neat, 


methodical and competent man 


in the Production Department 


of a well-known Advertising 


in Central 


Agency London 


Only those actually experienced 


in all phases of the work and 


really capable of handling 


accounts in conjunction with 


other departments in_ the 


Agency for the successful 


production of clients’ publicity, 


need apply 


Write fully in confidence stating 


salary required 
Production Staff 


Cur prese ni 


are aware of this advertisement 


Box 0012 
Advertiser's Weekly 180 Fleet St EC4 


CLEMENT DANE STUDIO LITD., 
188 STRAND, W.C.2 


Another first-class 


LETTERING SPECIALIST 
needed 


PLEASE WRITE CIVING DETAILS OF 
EXPERIENCE, ACE AND SALARY REQUIRED 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


There is a 


SECRETARY 
P.A. 


A smart and intelligent young woman 


good future for a 


COPYWRITER 


with a well-known London Agency 
The right man enjoys being busy 
and would bring a lively mind to 
the advertising of some of the best 
names in British industry. Age 
probably between 30—40 and some 
agency experience is essential 
The job is pensionable and pro- 
gressive with a salary in line with 
the ability we are seeking To 
save your time and ours, please 
outline your experience, give age 
and the starting salary that will 
interest you. 


Box 9956 
Advertiser's Weekly 180 Fleet St EC4 


Ss required to act as secretary and 
personal assistant to the Art Director 
of a well established Advertising Agency 
She should be a girl between 20 and 
25 years of age, a competent shorthand 
typist and have a good command of 
English. This is a very interesting 
position for the right girl. The salary 
is good and superannuation and welfare 
facilities are first class. Appl, at first 
in writing to the Art Director 


Box 0045 
Advertiser's Weekly 180 Fleet St EC4 


COPYWRITER. 


Progressive positior SALES REPRESENTATIVE wanted by 
for keen, intelligent youne man wit! the exhibition contracting department 
at least 2 years’ Agency experience f Olympia Age 25-4 preferably 
handling varied selection of nations with me knowledg ot exhibition 
trade and technical accounts Good work Details of age. prev s exper 
Prospects writ fully, or ‘phon ence and salary required, | Sales 
Creative Manager, Smee's Advertis Executive Olympia Ltd London 
Ltd 3-S. Duke Street. Manchester Wii4 All applications w he dealt 
Square, London, W.1 (WEL 0774 with in the strictest confidence 


Are you a 


STYLIST? 


Someone whose work 
is stamped with “* Flair” 
pencil and 


brush can create design. 


who with 
Experienced in contem- 
porary design for Press 
Ads., 


cards and Leaflets 


Posters, Show- 


Exceptional apprecia- 


tion of colour values 
and typesetting 

A First Class position 
is vacant, where you 
can work in your own 
The 


man we are seeking ts 
getting £1,000 a 


room—unhurried. 
now 


year and we shall go 
higher to get the right 


designer. 


Please write, phone or call 


N. BANNISTER 
Studio Director, 


HAWKE STUDIOS LTD., 


22, Chenies Street, 
London, W.C.!. 


TELE.: MUSEUM 1'8!. 


are you the 
Typographer 
we are looking for? 


see page 367 


New Advertis'ng Medium 


Keen energetic 
presentatives 
capable of 

figures per annum need apply 


Box 0044 
Advertiser's Weekly 180 Fleet St EC4 


first-rate space re 
wanted Only those 
earning well into four 
Write 


JUNIOR required for the Production 
Department of a bu London agency 
Good progr ve position for some 
one w ne t work and learr Apply 
to Production Manager, Auld & Til 
bur Ltd 20 Old Queen Street 
Swi Trafalgar 643 


Opportunity for 


GENERAL 
ARTIST 


Applicant with first-rate general ex- 
perience required for expanding firm 
of Publicity Consultants, $.VV.! ares 
Retouching and ability to produce 
technical drawings desirable Salary 
according to ability 


Box 9911 
Advertiser's Weekly 180 Fleet St EC4 


"Phone your classifieds 
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CLASSIFIED ADVERTISEMENTS 


WANTED APPOINTMENTS VACANT 


1955 


A first class visualiser f 
N with a contemporary Sitestions Vacant: * The engagement of persons answering these advertisements mast Room or 
nar Ay a we be made through « Local Office of the Ministry of Labour or « —p— ys s 
ackling a pro 
the very beginning and — ely ge ls o man aged wy fp ae y -4- ~~ wr = one upstairs 


or the employment, from 
Notification of V 1952.” 


seeing it through to the 
end 


plus 


There's a vacant seat in a 
top flight agency for a young 
visualiser with a few years” 


A young artist with afew 
years’ agency experience 
who can turn out polished 


LONDON MAIL ORDER HOUSE 


ONE sinais te @hé instrec- experience. If you want to 
tions of the Creative REQUIRES work for clients whose 
Director products are known all over 

Boies — the world, here’s your 

| Artin tye y goed ASSISTANT TO MANAGER | opportunity. We need a 
pilus ae aa IN CHARGE OF modern, sound approach, 


enough imetrative Co cope 
with the run-of-the-mill! 
layouts of a busy agency 


a ready flow of ideas, slick- 
ness and, above all, ability 
to draw. We offer in return, 
a good salary, a five-day 
week, staff pensions and 
insurance schemes 

Write giving details to 


CATALOGUE PRODUCTION 


| 

Each of these jobs offers | 
| 

| 


g00d opportunities and a Applicant must be capable of handling all 
mechanical production and copy detail, 
with printers and suppliers, etc. 

Write giving full details of previous experience 
and age to— 


| very fair salary Write 
| giving full details of pre 


vious experience and 
THREE | ste to 
Box 0038 
| Advertiser's Weekly 
| 180 Fleet St EC4 
Box 9955 


Advertiser's Weekly 180 Fleet Street EC4 


dealing 


Box 0054 
Advertiser's Weekly 180 Fleet St Ec4 


JUNIOR ARTIST required for Packae 


" ing Studio in Hammersmit h Art 
i FIRST CLASS Student or beginner preferred. witt 
knowledge of t aph who 
_ RETOUCHING ARTIST ADVERTISING ASSISTANT required | teen al te yo ge 
¥ London office of Large Earthmoving | ence Write 
| required for mechanical subjects. TOP EXHIBITION AND DISPLAY Eau ipme ut Distributors Duties will | Box 0050 Ad Weekly 180 Fleet St EC4 
} position and salary offered include liaison and overall supe rvision 
| Wriee or ‘phone : Stowe Studio Led., Representative Required by well known of advertising carried out by ome 
| 163, New Bond St., London, W.!. Contractors. Write in confidence to soa overseas Associate entannatien 
Grosvenor 4746 ull details of age ducation and 
r Managing Director career to date tm : EXPERIENCED 
[\)POGRAPHER & LAYOUT MAN Box 0006 oor aes weeny 80 Phew te Ce 
sired for general work in Pub Advertiser's Weekly 180 Fleet St EC4 | PRODUCTION 
Department Studio lettering 
mset though not essential. Com- YOUNG PRODUCTION ASSISTANT LADY 
cing salary £9 p.w Apply in required for weekly ——* MAN 
ng. to Personne! Manager , ledge of block ordering an a 
Press, Ltd., 43-44, Shoe Lane, E.C 4 Box 9998 Ad. Weekly 180 Fleet St "re “4 SPACE BUYER to work on Nationally advertised and 
Space-buying department of small but interesting accounts. Previous agency 
busy agency shorily requiring young experience is essential Write for 
lady, able to work on own initiative appointment giving full particulars of 
WHAT IS A VISUALIZER? uae ten ee ee er ee 
ad schedules and issue space orders 
Extremely varied and interesting work ‘i The Production Manager 
as “one of the family Some know- | MASIUS & FERGUSSON LTD., 
. . . - . ledge overseas media an advantage. 40, Berkele are. W.!. 
We think (1) He is a man born with the Sead Geemenis tor tien ent oun 1 | y Square, 
e ‘ » iife ; ' : . : the right personality Stare age, | ; 5 — 3 ering 
ability to see life in pictures—he could have Jenculian ent tel: anaintine STUDIS "COROT requires | Towering 
been a painter or a film director if he hadn't Bex 9980 case oak ley: a ae bee 
. cs Advertiser's Weekly 180 Fleet St EC4 Place London w 2 BA Yswater 
gone into advertising (although he may still | 2162 
E , ‘ BOY REQUIRED to assist in advertis- CLERK /TYPIST, 18-20. required 6 
become both) m4 (2) A man who, with the aid ing st —_ and as messenger Five- West End Advertising Pete Lun 
ip . day wee 9.30 to 5.30 Apply: Out- | cheon vouchers given No Ssturdays 
ys 2 . 4 wile « ¢ ace of door Advertisias Services, Ltd is. | Lambe & Robinsor Lid 169 
of a carpenter . pencil, a 4 B, or a piece of Hanover Square. London, W.1! | — Street. W rf ‘ 
conté, can suggest illustration and layout in ARTISTS WANTED. First-class _all- 
; ? round Artist. Lettering essential. Good | 
w q ayv ‘ an & > « ~ prospects for the right rar Bea 
such a way that the client sees what really Saewthinn Bad.. OF tation Seed. Seb: 
: . . “ar Watford Gadebrook 3491 
isn't there, but will be there in the finished SHORTHAND. TYPIST ; see RETARY. H 
: Mei Io ol reauied bs Prenne snd | | ACCOunts Executive 
drawing or photograph. Production’ Manager of well-known 
: . Fleet Street publ shing firm S-day P 
Charles W. Hobson Ltd. are looking for wesk. Pastesters of capetionce and Salery : 
. sai equi 
. . . . OOS! Ad We “¢ \ lee 4 . 
this sort of visualizer. He will be a quick tet tsar: vedeomnadeabes State your figure 
experienced worker with an intelligent gras AGE: SECONDARY TO ATTITUDE 
re ae SALES PROMOTION TS. WORK AND EXPERIENCE 
q advertising ble He ill » HA) ‘ COMPANY DIGBY WILLS LTO 
of advertising problems. He will be paid a mR 4 Practitioners in Advertis- 
pedane | MANAGER nagnea ch vioteore. WiC 
salary commensurate with his ability. Your : 
. . FURTHER REMARKS the company 
letter, which will be treated as confidential, ts caquived, Sich enperionse end proves not yet in its fourth year as an adver 
success in all aspects of sales promotion, tising agency, comprises 17 staff and 
. . 2S ee . market research, the collection and promoton depends solely upon talent 
should be addressed to: dissemination of information for depart- Clhents include the Brotherton Chemica! 
mental managers and sales forces — oe ae = a 
. , t : assap wiss an itters jon 
CHARLES Ww. HOBSON Lae D. en and publicity. The post is (Export Division of Dexion Ltd.) The 
with 2 firm supplying equipment to | Pure Lemon juice Co. and Numerous 
2 CH ANDOS i LONDON, ee the medical and related fields Ford Main Dealers. A bright future 
Applications, specifying age, education for someone—in a company with 4 
and experience, should be addressed in distinctly bright future 
the first instance to Box 114, A. Apply by letter in own handwriting 
Anderson (Advertising) Co., 4 marking envelope with large A E 
William IV Street, London, W.C.2. 


"Phone your classifieds to CHA 8844 


Ex 25) 
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Pepruary 10, 1955 


PPOINTMENTS VACANT 


IMPERIAL CHEMICAL INDUSTRIES 
LIMITED 


Dyestuffs Division, has two vacan- 
cies in the Publicity Department, 
which handles a wide variety of 
technical literature in many lang- 


uages. 

|. EDITORIAL ASSISTANT. 
Applicants should be not more 
than 30 years of age, have some 
knowledge of foreign languages 
and preferably have had editorial 
experience. Scientific or tech- 
nical education (at least Higher 
National Certificate) essential, and 
familiarity with the colour using 
industries an advantage. 


2. PRODUCTION ASSIST- 


ANT. Applicants aged 30-35 
should preferably be Agency 
trained or hold D.AA., and be 


thoroughly conversant with the 
Letterpress, Litho and Gravure 
processes and the production of 
relevant Artwork. Must be ex- 
perienced in Casting-off, Type- 
layout and Make-up; have a 
sound knowledge of Typesetting, 
Paper, Inks, Binding and Process 
Engraving; be accustomed to 
progressing work through all 
stages and maintaining deliveries 
to a planned programme. 
Salaries in accordance with train- 
ing and experience 

Please send applications in writing 
to Staff Dept. Hexagon House, 
Blackley, Manchester, 9. quoting 
title of vacancy. 


LADY required as Assistant and Secre- 
tary to advertisement director of lead- 
ing trade journal, with pleasant offices 
in West End of London. Some know- 
ledge advertising and shorthand- 
typing essential ork is interesting 
entails responsibility for inside work 
of paper, make-up, as well as secre- 
tarial duties Saturdays Good 
salary Full details 


Box 0058 Ad. Weekly 180 Fleet St EC4 


YOUNG ARTIST 


with creative aptitude and able to 

produce good general artwork, 

is required by a small, busy West 
End agency. 

Only applicants with previous 

agency experience considered. Full 


374 


CLASSIFIED ADVERTISEMENTS 


THOMAS HEDLEY & CO., LIMITED, 
NEWCASTLE UPON TYNE 


is seeking a man for its advertising department who has had some 
years’ experience in the planning, choice and use of all kinds of media 
and who is looking for a post of imporcant responsibility. He is 
likely to be a man of about 30. He should be of good education, 
preferably with a University degree. He will be working closely with 
advertising agencies and their media departments and would very 
quickly become responsible for the planning and choice of printed 
word media over a wide field. He would be expected to initiate 
and interpret research on all forms of media and to contribute to 
the formulation of policy in media buying. The salary is a good 
one and will be subject to material increases as the man demonstrates 
his ability. The post is permanent and pensionable and there is a 
non-contributory life assurance scheme. Letters of application 
should contain details of age, education and career, including H.M. 
Forces, and will be treated in complete confidence. 


Please write to Personnel Department, Thomas Hedley & Co. Limited, 
Gosforth, Newcastle upon Tyne, 3, and mark envelope “ M ™. 


TECHNICAL 
COPY 


An Advertising assistant is 
needed to write texts on plastics 
products for booklets and tech- 
nical journals. There are other 
duties in a small publicity 
department but the main quali- 
fication is the ability to express 
technical data in clear English, 
for which a scientific background 
would be helpful. A pension 
scheme is operative. Salary 
range £500-£800. Please send 
full details enclosing specimens 
(returnable) to: Aero Research 


IMMEDIATE 
VACANCY 


In a creative studio situated 
Regent Street, for a fully 
qualified typographer- 
artist, capable of handling 
complete advertising work 
from roughs to proofs. 5 
day week, canteen, own 
studio. Write briefly, don't 


send specimens. 


Box 0046 


cetaile to Box 9963 Limited, Duxford, Cambridge Advertiser's Weekly 180 Fleet St EC4 
Advertiser's Weekly 180 Fleet St EC4 
ADVERTISING REPRESENTATIVE | COMPETENT SECRETARY required | RETOUCHING ARTISE  (top-grade) 
resident in Birmingham area required jn t- yect of s on cad tt leading London Com 
(Mah SE ~ ry aneniaenmen Cinema and Radio Company. Appl mercial studio Outstanding oppor- 
with (* t las spesion ns Car — cants must be aged 22 or over. Please tunity for man with at least five years 
} st-class ¢ rience - “ - , . o . e } " 
plied, superannuation State age and am . rt ig of cxaperence c — r —— — for repro 
experience ot —_ ~~ : i ( set St 
Box 0049 Ad. Weekly 180 Fleet Si EC4 Box 0056 Ad. Weekly 180 Fleet St EC4 Box 9926 Ad. Weekly 160 Fleet St ECS 


PRODUCTION 
ASSISTANT 
with Ambition 


[required by well-known 
London Agency. The 
appointment is one offering 
an expanding future to a 
young man with some prac- 
tical agency experience, 
knowledge of process and 
general production routine. 
Staff pensions and assurance 
schemes in operation. 
Write giving age, experi- 
ence and starting salary to 


Box 9970 
Advertiser's Weekly 180 Fleet St £C4 


TECHNICAL PUBLICATIONS DEPARTMENT 
of large Engineering group requires following staff for prepara- 
tion of extensive variety of technical literature. 


TECHNICAL AUTHORS, experienced in writing and 
supervising completion of Prestige, Sales and Instructional books 
on Aero, Diesel and Mechanical subjects. 


TECHNICAL ARTISTS, fully sectioned perspectives 


from blue prints, preferably to half-tone and colour 


GENERAL ASSISTANT, previous experience in print- 


ing and publishing or Amendment Procedure 


ADANA OPERATOR, preferably able to compose and 
set-up. 
Please reply to 
Box 001) 
Advertiser's Weekly 180 Fleet Street EC4 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


TYPOGRAPHER 
FOR 


MARK-UPS & 
ADAPTATIONS 


REQUIRED BY 
WELL-KNOWN 
LONDON AGENCY 


. 
5-DAY WEEK 


SALARY £800 p.a. 


full details please 
(ia strict confidence) 


Box 0061 
Advertiser's Weekly 180 Fleet St EC4 


SPACE SALESMEN required tor 


maps media Car ipplee 


ra 
Box Y881 Ad. Weekly 


local 


] 


180 Fleet St BC 4 


GOOD LETTERING ARTIST 
required 
Studio Seven Ltd., 
47, Red Lion Street, W.C.1. 
HOL. 93578 


required 
1 layout work 
ondituion 
7169 


COMMERCIAL ARTIST 
paste-up a 

photo-lith G 

_prospects._Ris 


wenera 
an 


i 
“ GRO 


PRODUCTION 
ACCOUNTS 
DEPARTMENT 


We require an additional 
production accounts clerk, 
Male or Female, for 
checking process and art 
invoices and charging to 
clients 
Profit-sharing and Pension 
Schemes. Five day week 
Write stating 
perience 
required 
Ss. C. PEACOCK LIMITED, 
Maddox 215 221 


age, ex- 
and salary 


House, 


Regent Street, London, W.1. 


‘ 
on 


for 


’Phone 


‘our Classifieds 
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CLASSIFIED ADVERTISEMENTS 
Lettering Artist Experienced 


Situations Vacant : “ The engagement of persons answering these advertisements must 
First class finished work be ang wy a Local Office of the Ministry of Labour or a Scheduled Employment ADVERTISING MAN 
essential. Abil Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
r¢ f bi rf to design unless he or she, or the employment, is excepted from the provisions of the required 
rougns tor a printed Notification of Vacancies Order 1952." 


matter an advantage. 


for internationally known 


Artist for Adaptation work COPYWRITER BOROUGH OF TORQUAY Electrical concern. Applicant 


would be required to handle 

A neat worker with some National Advertisers located in APPOINTMENT OF oe ~ Export Section 

knowledge of layout is Manchester require another } PUBL C TY OFFICER ete f ave a thorough 

required. COPYWRITER with at least | | a geo opm ‘_ satel 

five years agency experience , etc e wou aiso be require 

MURRAY STUDIO, Interesting accounts and super- The Corporation desire to give to edit a house journal. Know- 

S Resehery Avenue. £6! annuation scheme in operation. to prospective candidates ledge of Dutch or other Euro- 

y ooo advance notice of the retirement pean language an advantage but 
TERMINUS 8770 0073 Apply on superannuation of their 


not essential. Preferably single 
Box 9984 Publicity Officer in February, and willing to reside in Holland. 


Advertiser's Weekly 180 Fleet St EC4 1956 and of their intention to Applicants are invited to write 


advertise this post 
PRODUCTION ASSISTANT T. ELVED WILLIAMS. in first instance giving full details 


CREATIVE LAYOUT ARTIST. The of experience, age and salary 


Assistant required for the production Advertising Department of Frigidaire Town Clerk. required to 
i | srial) of printed matter of varied has a vacancy which offers consider Town Hall, 
7 | character including the monthly able scope and opportunity for an TORQUAY. Box 0057 
me: FBI Review Typing and some artist who ) produce finished roughs : 
e hand. Much routine of interesting from his own visuals He will have Advertiser's Weekly 180 Fleet St EC4 
racter and opportunity of establish- an assistant and charge of the art and LETTERING ARTIST. first-cle re- 
own methods. Full holidays this photographic side of the Department quired. Call or 5 R. J. Harmer ~ - 
Lunch suashers. st Knowledge of magazine make-up Advertising, 62, Oxford Street, W.1 ADVERTISING ASSISTANT, aged 18- 
| Jesign for literature and art buying MUS 2058 21 required in the ADVERTISER'S 
Apply, stating salary, to essential rite, stating age, details WEEKLY Advertisement Dept Inter- 
Office Manager, Federation of of past career and salary required, to esting work consisting mainly of con- ; 
| British Industries, 21 Tothill Street, the Personnel Manager, Frigidaire tacting advertisers by telephone re s 
| London, S.W.! Division of General Motors, Stag CAN YOU SELL copy, blocks, etc. Would suit young 
Lane, Kingsbury, N.W.9 woman who has had some experience 
DISPLAY of in an advertising agency or in the 
oo printing world No shorthand, typing 
or book-keeping needed. 5-day week 
If so, there is an opportunity for Particulars of experience and salary 
} ou to join our Staff. providin required in strict confidence, to Staff 
y y r P ding Manager, 180 Ficet Street, E.C.4 
DUNLOP RUBBER CO. LTD inex 
. 7 established contacts. 
| Write for appointment stating PRINT BUYER i 
TRAINEE 
h ‘ : h ; d _ d age, experience and salary re- : 
ave vacancies in their Advertising dept. quired to— Well established organisation, Cen : 
Lon., have vacancy for a trainee 
f h f i| . SALES DIRECTOR, (comp. N.S.) in busy dept. handling 
w : substantial turnovers. Age 21-25, pre- 
or the tollowing SILK SCREENED PRODUCTS ladder caldk cnend aay aanaaitene 
LTD., and sound general knowledge of 
Lewis Road, Richmond, Surrey printing process. Welfare and Pen- 
ee a a - Fe ai sion schemes. Write fully, age, career 
ASSISTANT TO EXPORT ADVERTISING to date and salary required 
SHREWD DESIGNER, with sales Box 0015 
MANAGER. Position calls for a man age 26 30 | sense for cut-outs and visuals, re- 
Phi be mala ndon de dence ’ an age <0/- quired bs photo-litt ise Advertiser's Weekly 180 Fleet St EC4 
; ox oF ‘ « 
with sound educational background and agency Box 9994 Ad. Weekly 180 Fleet St ECS 


experience. Good all-round knowledge of adver- 
tising with administrative ability essential. 


SENIOR COPY-WRITER ’ 


PRODUCTION ASSISTANT with good know- A medium-sized London Agency requires an up-and- 


a ledge of print and process work. Ability to retain coming copy-writer who has agency experience, proved 
ac . ; aoe ete 
accurate records, co-operate with busy advertising selling ideas, and the organizing ability to run his, or her, 
died “ai department. Preferably around the thirties. He may be 
executives and to work on own initiative are 


seeking a change, and is assured of interesting and varied 
work, and the chance to expand with the business. The 
salary is around the £1,000 mark according to ability. 


. desirable qualifications. Age about 25 years. 


JUNIOR CLERK TYPIST to be responsible for 


orders and records. Good appearance is necessary 


and ability to work accurately without supervision. LAYOUT MAN / VISUALISER 


: The same agency requires a good layout artist who can 
Suitable applicants are assured of pleasant working visualise a sound advertisement, and be able to carry 
conditions and salaries in accordance with quali- ideas aimee gr finish ; He should be able to put 
in figure work with feeling for the requirement, though 
an exclusive * figure artist’ is not required. A good all- 
rounder, prepared to do plenty of work is the man or 


fications. Five-day week. Staff canteen. 


Write fully or ‘phone for appointment. woman for us. Salary £800-900 p.a. 
: Mr. A. F. Roberts, For both these appointments apply with details to : 
10 King Street, St. James’s, S.W.1. Box 0050 
(WHitehall 3131) Advertiser’s Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


EGEUEERCENE CLASSIFIED ADVERTISEMENTS 


YOUNG 
LAYOUT ARTIST 
wanted 


Salary about £500. Canteen. 
5 day week. National 
accounts. 

Box 0013 


Advertiser's Weekly 180 Fleet St €C4 


The Chairman and controlling 
shareholder of an old established 
Advertising Agency hopes to find a 
younger associate who can assist 
the Company now and assume 
control later. 

An applicant should be from 35 to 45, 
well experienced in advertising, and in 
charge of some reasonably large 
accounts. After a probationary period 
an option will be granted to acquire a 
shareholding on favourable terms. 
Please give full details, which will be 
treated in the strictest confidence, to 
“ Chairman’"’, Messrs. E.G. & J. W. 
Chester, Solicitors, 8, Stone Build- 
ings, Lincoln's Inn, London, W.C.2. 


a so BUYER WANTED by London 
A man with previous Agency 

a of print preparation, pro- 
duction and typography. and with 
knowledge of reproduction by the 
various processes. Must be a good 
Organiser in placing and controlling 
work This is a responsible and in- 
teresting post calling for a practical 
contribution to the production of 


high quality print. A good salary will 
be paid to the right man rite, 
giving details of age, previous experi- 
ence, etc 


Box 0017 Ad. Weekly 190 Fleet St BC4 


Black & White Artist 


Required for Engravers, able to produce 
highly finished letcering and line work 


from colour roughs, etc. Brenchley 
Engraving Co., Ltd., Burnham St., 
London Rd., Kingston. "Phone: 
Kingston 7054 & 3699. 

Required 


FASHION ILLUSTRATIVE 
ARTIST 


Female 
General ARTIST DESIGNER 


Male or Female by Young Progressive 
Firm with good Prospects. 


Ring WEL 7015 


CLASSIFIED a 
DEPARTMENT 

of leading hr er Weekly Newspaper 

{A.8.C.) has vacancy for senior assistant 


capable of taking charge. Promotion 
opportunity for keen experienced 
representative 

Box 0042 


Advertiser's Weekly 180 Fleet St €C4 


APPOINTMENTS WANTED 


ARE YOU INTERESTED in an Exccu- 


tive secking greater scope for his 
first-class capabilities Pianning. 
media, space, account executive, 

gencral management. 


oduction, 
rite 


Box 0037 Ad. Weekly 180 Pleet St BC4 
“HAND PICKED” SECRETARIES 
available The Wigmore Agency. 67 


Wigmore St., W.1. HUNter 9951/2/3. 


Director of leading 
South African 
Advertising Agency 


now in London is available 
for discussing South African 
and Rhodesian markets re- 
garding Finance, Marketing 


and Distribution. Reply 


Box 0008 
Advertiser's Weekly 180 Fleet St EC4 


LADY, Group Advertising Manager 
available Easter Departmental! 
fashion stores 
Box 0032 Ad. Weekly 180 Fleet St BC4 

SENIOR ACCOUNT EXECUTIVE, 
34, 12 years’ advertising agency cx- 
perience in leading London agency 
on national accounts, secks change of 
appointment Write, 

Box 0059 Ad. Weekly 180 Fleet St ECs 

PRINT RETOUCHING, 30 and not 
too old to tlearn Please give 
chance, already deft neg. ret Will 
appreciate and return. Fiat 19, Caistor 

ouse, Caistor Road, Balham, S.W.8 

PAINTER, exhibition de- 


signer, secks new Illustration 


ey 3) 
ox 0053 Ad. Weekly 180 Fleet St BC4 
SENIOR ACCOUNT EXECUTIVE 
desires change. Experienced all aspects 
Invites enquiries (advertisers or 
agents) 
Box 0041 Ad. Weekly 180 Fleet St BC4 
ARTIST (iady) requires post with good 
advertising firm offering scope for 


working as 
fields 


initiative Experience in general lay- 
out and design 
Box 0010 Ad. Weekly 180 Pieet St EC4 


T.V. PRODUCER 


at present LC. Advertising Agency TV 
Department, in production of live and 
filmed commercials, radio scripting, BBC & 
Radio Luxembourg, known TY jingle 
specialist desires to jon agency or organisa- 
tron offering adequate salary for experience 


Box 0043 
Advertiser's Weekly 180 Fleet St EC4 


MARKETING EXECUTIVE, with loree 
international firm, secks change. Pre- 
viously research manager of well- 
known advertising agency, and arca 
sales manager University degree 
languages ; age under thirty Four 
figure salary 
Box 0039 Ad. Weekly 180 Fleet St BC4 

ADVERTISEMENT REPRESENTA- 
TIVE. Gentleman, 47; 2 years’ ex- 
perience small specialised magazines 
would like to interest publisher of 
technical or trade publication requir- 
ing expansion. London area preferred 
although willing to travel Salary 
and/or commission and expenses 
Box 0052 Ad. Weekly 180 Pieet St BC4 

FIGURE ARTIST DESIRES CHANGE. 
Box 9999 Ad. Weekly 180 Fleet St 
ECc4 

BOOK-KEEPER (lady) 
ble post Trial balance, P.A.Y.E 
costing typing |; agency cxperience 
Box 0031 Ad. Weekly 180 Pleet St BC4 

WANT a Publicity Assistant or—if a 
smaller firm—a Publicity Manager’ 
I'm 28, male, secking real chance to 
prove myself; can promise good ail- 
round experience Now bit-<champing 
with national advertiser 
Box 0030 Ad. Weekly 180 Pieet St BC4 


secks responsi- 


. o. S. 
Frustrated Fleet Screet/Provincial- 
trained P.R.O., experience national, 
TV, Radio, Film Theatre, Commercial, 
industrial accounts, seeks advancement, 
full part-time in established P.R Oss 
or Agency —— of startin 
section. Member LF R., NLU}. 
French and German 

Box 00 


Bes s 


16 
Advertiser's Weekly 180 Fleet St EC4 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 


wish to contact artists able 
to design attractive cards 
Christmas, Birthday and 


Special Occasion——suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 
A. MASON & CO. LTD. 
207 ST. JAMES'S ROAD 


CROYDON - SURREY 


ARTISTS wanted 
of all types, 
fashion and scraper 
Box 0040 Ad. Weekly 


POSTER INS”"ECTION. 
required, Crcater 
vinces Sheetage bass or otherwise 
Box 0001 Ad. Weekly 180 Piecet St BC4 


SPARE TIME of Freelance mural 
artists, scenic setting painters and 
interior designers, interested in new 
designs and sketches for restaurants 
and dance halls required by Mecca 

, well known dance hall and cater- 

tors. Apply, DHD, Mecca 

Southwark Street, $.E.1 


for Freelance work 
especially lettering, 
180 Pleet St BC4 


Freelance work 
London ofr pro- 


Led., 1 
FREE LANCE ARTISTS required for 


book 
work 
Box 0034 Ad. Weekly 180 Fleet St EC4 
SPECIALIST TECHNICAL ARTIST 
(LSIA) London, seeks Free Lance 
commissions High-<class line work 
Box 0035 Ad. Weekly 180 Picet St BC4 
ARTIST requires Commissions for 
Xmas Card designs, also general art 


jackets, and top flight figure 


work 
Box 0036 Ad. Weekly 180 Pieet St BC4 
A GROUP OF ARTISTS would be 


pleased to accept commissions for 
lettering, layout, design, retouching 
and all finished art work Excellent 
service Telephone BAYSwater 4010 
or write, 
Box 0048 Ad. Weekly 180 Fieet St BC4 
COPYWRITER, all kinds work quickly, 
thoroughly executed Excellent refer- 
ences, specimens ‘Phone: FLAxman 
7042 


LETTERING ARTIST, first-class 
commenced freelance and 
in modern script, would 
cCommssons 
Box 0047 Ad. Weekly 180 Fleet St BCA 


just 
specialiuing 
like further 


TECHNIWORK specialise in technical 
art and copy Please ‘phone 
WAT. 3608 

ESTABLISHED DISPLAY HOUSE 
desires to make contact with free- 


lance photographic colourists 
Box 0002 Ad. Weekly 180 Fleet St BC4 
COPYWRITER. Author (novels, short 


stories, and occasional contributions to 
Punch) with parucular flair for words, 
slogans and light verse, as well as 
actical experience in London pub- 
icity agency, offers freelance copy- 
writing services References and 
amens 

2 9901 Ad. Weekly 180 Pleet St BC4 
LAYOUT ARTIST (Ex. Fig.) specialises 
in folders and brochures, seeks com- 


missions 
Box 9867 Ad. Weekly 180 Pieet St BC4 


BUSINESS OPPORTUNITIES 


PUBLISHING ORGANISATION wishes 


to acquire part or full interest in 
Periodicals 
Box 9977 Ad. Weekly 180 Fleet St BC4 
SCREEN PRINTED POSTERS. Any 
size. First-class work Low oes 
Dores Signs, 112 Topping St., Biack- 
pool 
ENAMEL PLATE MANUFACTURER 
for rums up to SO required Large 
annual turnover Write 


Box 9979 Ad. Weekly 180 Pleet St BC4 


SHOW CARDS, CUT-OUTS 


ADVERTISING FOLDERS 
photo-litho or letterpress (own 
litho process plant). 
CARILLON PRESS LTD. 
Fine Colour Printers, 
Telephone Boscombe 36835. 
London Office 4a Bloomsbury 5S 
w.c.l. Phone: HOLborn 83 


by 


OPERATORS of spectacular 
vertising Medium wish to contact 
executive with high-level contacts 
National Advertisers. J. D. H. Rad- 
ford, Plumtree Lane, Cotgrave, Notts 

TRADE EXHIBITIONS. Organisers 
of internationally known exhibitions 
of long standing have considerable 
resources availabie for developing 
existing, Of promoting new, enter- 
prises of a similar nature All com- 
munications ae in strict confi- 
dence 


Wr 
Box 0033 Ad. 


new Ad- 


“Weekly 180 Pleet St EC4 


PRINTERS 


FOX PRINTING PRESS have installed 
three of the famous Heidelberg 
Cylinders in their new extension and 
are now in a position to undertake 


her established monthly or weekly, 
Octavo of Quarto Fou 
Typos House, May- 
South Woodford, 
London, F.18. BUC 6565 


PERIODICAL PRINTERS (Letterpress) 
have machine time available, all sizes 
up to quad-<demy Also can adopt 
two weekly or monthly periodicals at 


oo rate 
x 9976 Ad. Weekly 180 Picet St BC4 


SALES AND WANTS 


GRAPHOTYPE Address Plate 
sing Machine for sale, 
poy Edwards, 359, Euston Road, 

I EUSton 4681 


ACCOMMODATION 


DESK SPACE AVAILABLE for free- 
lance Artist in studio off Baker Street. 
Telephone PAD 9321 


MISCELLANEOUS 


SPECIAL DISPLAY 
SET PIECES 


made for manufacturers of 
Branded Goods. Ideas submitted 
or to own specifications. 


ADVANCE DISPLAY 
SERVICE, 
33 Church Rd., Tranmere, 
Cheshire. Tel. Birkenhead 6608 


FOR ORIGINAL GIRL PICTURES 
Pin-ups, Figure Studies, etc, of 
Visual Arts Club Models—aingles or 
sets. Photo-Union Picture Library, 
12 Soho Square, London, , 


SPECIAL ANNOUNCEMENTS 


See January 20 issue of 
Apvertiser’s WEEKLY, pages 
174, 175, 176 for the Adver- 
tising Services and Supplies 
Section. February 17 will be 
the next issue containing these 
Services. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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advertiser's 


REGISTERED 
3 AT G.P.O. AS A 
NEWSPAPER 


S. a copy 
] 86 a year 
Post free 
5S'* (overseas) 


STOP PRESS 


TRANSATLANTIC 
LINK FOR TV 


Films of Ed Murrow’s Columbia 
Broa 


ae ae 


throughout Sidney Bernstein's 
Granada cinemas beginning Feb- 
ruary 28. This foreshadows further 
collaboration between Murrow’'s 
American TV unit and Granada’s 
Northern Region commercial TV 
organisation. 


4 ia ay 


Wy 
} 


Conor O'Brien, recently a Fleet 
Street sub-editor, has joined Patrick 
Dolan and Associates as public re‘a- 
tions executive to British Trawler 
Federation. Will set up his office 
in the Trawler Department of 


carries far more Seranate ENGIN, oF TR 


H. Forsyth Hardy released from 
post of senior information officer 
at Scottish Office, Edinburgh, to 
become director of the Films of 
Scothyd Committee, set up by 
Scottish Council (Development and 


” Weight than the i we eee = 


- —————S 
? Michael White, who joined crea- 
tive team of Dolan, Davis, Whit- 
y combe & Stewart from Pritchard, 
S Wood & Partners last August, has 
Pac - © been confirmed as copy chief of the 
e It be a agency. Work in collaboration 
OCCUDPIeS with Patrick n, managing 
director, creative director Sidney 
~ Whitcombe and art director Ken 
= Martin, he has been responsible for 
copy of current and coming cam- 
P | a for the Hawker Siddeley 
= roup, Nestles, British Trawlers’ 
ee Federation, the Brush Group and 

feos seu. ae Lurex. 


7 


4h 
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Annual Garden Requisites num- 
ber of “Hardware Trade Journal” 
was 292-page issue with record 243 
pages of advertisements. 


Media department of Mc(Cann- 
Erickson Advertising Lid. moves 
1820 York Buildings, Adelphi, 
London, on Monday. 


Hubert A. Oughton, chairman of 
W. S. Crawford Ltd. last night 
(Wednesday) i lied president of 
Aldwych Club. 


Donald S. McLaughlin, business 
manager, “Canada Review,” found 
dead in journal's offices on Tuesday 
night. He leaves a widow. 


Press conference held at Savoy 
Hotel last night (Wednesday) to 
introduce new book by Arthur C. 
Nielsen, “Television Audience 
Research for Great Britain.” 


Published by the eepeiners, BUSINESS ng ay ay Lid.. at their office at 180 Fleet Street. London. E.C.4. (Phone : Chancery 8844.) 
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